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So  far  the  Report  on 
Pharmacy  to  the 
Nuffield  Founda- 
tion published  last 
week  has  been  welcomed  by  the 
profession,  almost  without 
dissent.  That  a  body  comprising 
a  minority  of  pharmacists  has 
identified  so  closely  with  the 
profession's  aspirations  is  quite 
remarkable.  It  must  give  hope  to 
pharmacists  that  the  many 
actions  necessary  to  convert 
Nuffield  intent  into  practice  are 
feasible. 

The  only  ominous  note  struck 
at  the  Press  conference  to  launch 
Nuffield  was  the  almost  total 
abstinence  from  pharmaceutical 
draught-taking  by  the  national 
Press.  The  Times  and  Today, 
worthy  though  they  be,  can 
hardly  be  expected  alone  to 
drum  up  massive  support  among 
the  public  (or  the  opposite)  for 
the  role  so  eloquently  set  out  by 
Nuffield  for  the  community  and 
hospital  pharmacist.  The  Times 


headline:  "Pay  pharmacists  less 
for  dispensing,  more  for  advice," 
is  a  neat  summary  of  the  way  the 
Report  sees  the  pharmacy 
contract  moving.  But  Nuffield 
hands  out  no  ready  formula  for 
the  three  separate  negotiating 
bodies  in  the  UK. 

Now  the  new  contract  Bill  has 
been  published  negotiators  will 
have  to  move  quickly  to  translate 
as  much  possible  of  the  Nuffield 
dream  into  the  reality  of  a  'stage 
1' .  The  'stage  2'  roles  envisaged 
by  PSNC  will  be  more  difficult  to 


achieve  within  the  NHS 
framework  and  present  tight 
fiscal  atmosphere  "new  monies" 
will  have  to  be  fought  for. 

Realistically  pharmacist 
contractors  will  embrace  new 
roles  only  if  they  consider 
themselves  suitably  trained  to 
fulfil  them.  And  the  rewards, 
both  vocational  and  pecuniary, 
will  have  to  match  their 
expectations.  The  negotiators 
have  a  difficult  time  ahead. 
Above  all  they  will  need  to 
consult  with  their  contractors  at 
grass  root  level  and  be  seen  to 
have  done  so. 

And  from  now  on, 
pharmacists  must  be  seen  to  be 
capable  of  meeting  the 
community  healthcare  role 
envisaged  by  Nuffield.  The 
pharmacist  will  lose  credibility  if 
the  media  is  able  to  expose  the 
fraility  of  the  few  ^ 
with  the  apparent 
ease  of  C4  mvesti-  ft 
gators  this  week.  Il 
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NUFFIELD  REK 


Nuffield  gets  pharmacy 
vote  but  coverage  poor 

The  Nuffield  Report,  published  last  week,  has  been  acclaimed 
by  all  sectors  of  the  profession  almost  unanimously.  But 
coverage  in  the  news  media  of  the  report's  proposals  has  been 
disappointing.  C&D  gives  reaction  to  the  report  from  leading 
pharmacists  and  others  on  the  following  pages. 


The  Nuffield  Report  points  the  way  for  a 
greater  role  for  the  community  pharmacist 
and  for  natural  dialogue  on  medicines  and 
prescribing  between  doctor  and 
pharmacist,  Sir  Kenneth  Clucas, 
chairman  of  the  Committee  of  Inquiry, 
said  at  it's  launch.  He  reiterated  the 
report's  view  that  remuneration  needed  to 
be  changed  away  from  a  reliance  on 
prescription  numbers. 

"It  is  not  a  case  of  GPs  surrendering 
power  to  the  community  pharmacists,"  he 
told  the  medical  Press.  "In  hospitals, 
clinicians  have  said  that  pharmacists  have 
made  them  better  doctors.  Improved 
communication  would  lead  to  better 
prescribing  decisions,  but  that  decision 
would  still  be  with  the  doctor." 

Committee  member  Dr  Stuart  Carne,  a 
health  centre  GP,  said  he  used  his  local 
pharmacist  about  three  times  a  week.  He 
found  him  much  quicker  than  reference 
books  for  information  on  adverse 
reactions,  interactions  and  packaging.  He 
pointed  out  that  modem  medicines  are 
more  complex  and  dosage  was  critical. 

Nine  members  of  the  Committee  were 
present  at  Nuffield  Lodge  for  the  launch  of 
the  report,  which  Sir  Kenneth  pointed  out, 
was  a  unanimous  one  from  a  committee  on 
which  pharmacists  were  in  the  minority. 
But,  while  the  pharmaceutical  and 
medical  Press  were  much  in  evidence,  the 
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nationals  were  conspicuous  by  their  total 
absence  —  only  The  Times  and  Today 
were  represented.  Press  coverage  has 
been  poor. 

It  was  suggested  that  the  report's 
conclusions  on  adverse  drug  reactions 
flew  in  the  face  of  the  Committee  on  Safety 
of  Medicines  latest  view  of  the  Yellow  Card 
system,  which  said  there  was  no  place  for 
community  pharmacists  in  the  scheme. 
Committee  member  Bill  Darling,  a 
community  pharmacist,  member  of  the 
PSGB  Council  and  chairman  of  South 
Tyneside  Health  Authority,  said  they  were 
not  suggesting  community  pharmacists  fill 
in  Yellow  Cards,  but  that  they  should  be 
informing  local  doctors  of  suspected 
reactions. 

Asked  about  the  status  of  the  report, 
Sir  Kenneth  said  that  although  it  was  to  the 
Nuffield  Foundation,  it  had  received  wide 
publicity.  "We  have  no  doubt  at  all  that 
Government  is  going  to  pay  some  regard 
to  this  report  and  Ministers  have 
continually  referred  to  awaiting  the 
outcome  of  this  inquiry." 

The  report  would  be  read  by  the  Royal 
College  of  General  Practitioners  and 
General  Medical  Services  Committee, 
said  Professor  Vere.  Mr  Bill  Darling  said 
he  hoped  the  Pharmaceutical  Society 
would  consult  with  the  various  bodies  — 
"it  would  be  failing  in  its  duty  if  it  did  not." 


The  press  conference  launching  the 
Nuffield  Report.  Committee  members  (lc 
to  right):  Dr  S.  Came,  Mrs  E.  Henshall, 
Prof  A.  Florence,  Dr  P.  Noyce,  Sir 
Kenneth  Clucas  (chairman),  Mr  J. 
Cornford  (from  the  Nuffield  Foundation) 
Prof  M.  Peston,  Mr  W.  Darling,  Dr  F.  Fis 
Prof  D.  Vere.  Inset  Committee  chairman 
Sir  Kenneth  Clucas,  who,  it  is  understoo 
had  a  major  hand  in  writing  the  report 

He  himself  would  be  at  taking  up  the 
report's  recommendations  within  the 
Society's  Council,  and  with  the 
Department  of  Health. 

Press  coverage  of  the  report  has  beei 
disappointing.  A  fairly  lengthy  article 
"Pay  pharmacists  less  for  dispensing,  mc 
for  advice"  appeared  in  The  Times  on 
Friday,  alongside  a  rehash  of  the  bad 
points  from  the  Which?  report  into 
community  pharmacy  published  last  yea 
The  Times  followed  up  on  Saturday  with 
leader  "Too  many  chemists"  which 
described  pharmacy  as  a  "profession  tha 
is  under-achieving." 

The  Times  says  the  suggestion  that 
pharmacies  provide  some  space  for 
confidential  talk  is  a  sensible  one  and 
concludes:  "Further  revision  is  needed  tt 
provide  pharmacists  with  the  incentive  tc 
use  their  skills  and  reverse  the  trend  that 
has  increasingly  made  them  merely 
packagers  of  medicines  and  purveyors  a 
soap." 

PSGB  secretary  lohn  Ferguson  had  c 
three  minute  slot  on  the  Radio  4  "Today" 
programme  last  Friday  in  which  he  put 
across  clearly  the  report's  major  points. 


DHSS  to  finance 
pure  pharmacy' 


The  Department  of  Health  should 
finance  some  experiments  in  "pure 
community  pharmacy,"  suggested 
a  lay  member  of  the  Nuffield 
Committee  on  Tuesday. 

Professor  M.  Peston,  a  professor  of 
economics  at  the  University  of  London, 
said  the  current  remuneration  system  die 
not  encourage  professional  activities.  Th 
Nuffield  Report  suggested  that  the 
contract  should  place  less  emphasis  on 
dispensing;  Professor  Peston  thought  it 
should  go  further  and  bias  remuneration 
in  two  other  directions.  One  was  to  make 
more  profitable  to  concentrate  on 
pharmacy  and  less  on  commercial 
activities.  The  second  was  to  make  it  moll 
profitable  to  run  a  single  pharmacy  than 
chain.  Experiments  in  "pure  pharmacy" 
would  show  what  could  be  done. 
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Professor  Peston  was  speaking  at  a 
larmaceutical  Society  Industrial 
larmacists  Group  meeting  in  London  to 
scuss  the  Nuffield  Inquiry.  As  an 
onomist  he  was  astonished  how  little 
antitative  information  was  available 
)out  pharmacy.  He  suggested  that  the 
ciety  and  Department  acquired  some 
curate  data. 

He  believed  that  the  education  the 
immunity  pharmacist  received  and  what 

did  in  practice  were  much  too  far  apart, 
le  pharmacist's  role  must  change 
herwise  he  would  be  replaced  by  a 
eaper  alternative. 

Professor  Peston  said  hospital 
armacists  were  perhaps  the  most 
pressive  people  he  met  during  the 
quiry.  But  he  questioned  some  of  the 
tivities  community  pharmacists  engaged 
and  some  of  the  products  they  sold.  He 
o  queried  the  professionalism  of  those 
iustrial  pharmacists  who  were 
sociated  with  the  development  and 
omotion  of  essentially  useless  products. 

Another  member  of  the  Nuffield 
)mmittee,  Professor  A. T.  Florence, 
100I  of  pharmaceutical  sciences, 
liversity  of  Strathclyde,  said  it  was  the 
age  of  the  pharmacist  in  the  High  Street 
it  created  public  and  official  awareness 
ndustnal  and  academic  pharmacists, 
e  pharmacy  degree  was  the  most 


relevant  to  industry  for  development, 
formulation,  product  registration  and  drug 
information,  he  said.  Other  graduates 
started  at  a  disadvantage. 

Both  the  IPG  chairman,  Mrs  J. 
Nicholson,  E.R.  Squibb,  and  the  meeting 
chairman,  Dr  B.  Hunter,  ICI 
pharmaceuticals  division,  expressed 
concern  about  the  report's  proposal  that  in 
the  longer  term  the  preregistration  year 
should  be  divided  between  hospitals  and 
community  pharmacy  and  not  industry.  Dr 
Hunter  believed  this  would  further  reduce 
the  number  of  pharmacy  graduates 
choosing  industry  as  a  career.  Mrs 
Nicholson  said  the  report  put  forward  no 
satisfactory  argument  that  six  months  in 
industry  with  six  in  either  hospital  or 
community  pharmacy  would  not  produce 
a  well-qualified  pharmacist. 

She  questioned  the  report's  conclusion 
that  if  there  were  more  pharmacy 
graduates,  more  would  enter  industry. 
Quantity  did  not  necessarily  mean  quality. 
She  thought  schools  should  give  more 
consideration  to  whom  they  trained  and 
selection  should  not  be  on  the  sole  basis  of 
academic  achievement. 

"I  think  we  have  bred  a  generation  of 
less  than  articulate  pharmacists,"  she  said. 
Personality,  management  skills  and  an 
ability  to  communicate  were  important  for 
sales  and  marketing  executives. 


luffield  debunks 
ommercial  slur 

ie  view  that  there  is 
compatibility  between 
mmercialism  and 
oiessionalism  in  pharmacy 
ould  have  been  "completely 
bunked"  by  the  Nuffield  Report, 
cording  to  Bernard  Silverman, 
e-president  of  the 
larmaceutical  Society  of  Great 
itain  and  member  of  the  Nuffield 
>mmittee. 

Mr  Silverman  said  the  profession 
Duld  act  speedily  to  implement  the 

ommendations  of  the  report.  "We  have 
much  to  do  that  we  cannot  let  the  report 
ther  dust  on  the  shelves." 

Mr  Silverman,  speaking  at  the 
5Sident's  dinner,  held  to  mark  the 
amond  Jubilee  of  the  Pharmaceutical 
ciety  of  Northern  Ireland,  said:  "The 
armaceutical  Society  —  and  we  include 

PSNI  —  has  a  crucial  role  in 
plementing  this  report.  I  implore  the 
NI  not  to  ignore  that  invitation." 

Earl  ler  Mr  Silverman  had  singled  out  a 
gmficant"  statement  in  the  report:  "That 


because  of  the  education  and  training 
which  pharmacists  receive  they  have  a 
unique  and  vital  role  to  play  in  the 
provision  of  health  care  within  the 
community". 

"If  anyone  thought  that  this  inquiry 
would  deregulate,  decimate,  or  'see  off 
pharmacy,  I  assure  you  they  were  wrong," 
Mr  Silverman  said.  "This  shows  the  regard 
the  Inquiry  has  for  pharmacy  and  for  the 
pharmacist  in  practice." 

Mr  Silverman  said  the  report  would 
encourage  pharmacists  in  the  community 
to  delegate  more  responsibilities.  Trained 
staff  would  take  over  some  of  their  role. 
But  the  pharmacist  himself  would  accept 
more  responsibility  not  an  abrogation  of 
his  duties.  And  the  pharmacist  of  the 
future,  as  seen  by  Nuffield,  would  spend 
more  time  advising  fellow  healthcare 
professionals  and  the  public. 

Mr  Silverman  had  been  responding  to 
the  toast  to  the  guests  proposed  by  PSNI 
president  Derek  Corbett. 

Mr  Corbett  predicted  the  Society 
would  be  the  keystone  of  pharmacy 
practice  during  the  next  60  years,  just  as  it 
had  been  in  the  60  years  since  its 
foundation  in  1925.  "The  enthusiasm, 
dedication  and  hard  work  that  has  marked 
our  first  60  years  will  ensure  our  survival 
for  another  60." 


The  untapped 
potential  for 
community 
pharmacy 

The  Nuffield  Report  recognises  the 
untapped  potential  of  community 
pharmacy  and  pharmacist,  says 
John  Ferguson,  secretary  and 
registrar  of  the  Pharmaceutical 
Society  of  Great  Britain.  Since  the 
report  is  published  at  a  time  when 
health  resources  are  stretched  to  the 
limit,  he  believes  its 
recommendations  have  good 
prospect  of  acceptance  by  the 
Government.  He  writes: 

The  Pharmaceutical  Society  of  Great 
Britain  welcomes  the  positive  and 
constructive  approach  to  pharmacy 
practice  and  education  which  runs 
through  every  chapter  of  the  report.  The 
Council  will  accept  willingly  and  without 
question  the  pivotal  role  of  the  Society 
which  is  highlighted  in  chapter  10. 

The  Council's  detailed  consideration 
of  the  report  will  start  at  its  meeting  in 
early  April  and  the  Council's  initial 
reaction  will  be  published  immediately 
after  that.  As  the  Nuffield  Inquiry  has  said 
(in  paragraph  3 . 108)  some  of  its  proposals 
are  in  rudimentary  form  and  will  require 
detailed  discussion. 

It  has  to  be  said,  however,  that  the 
Society,  through  a  number  of  working 
parties,  is  already  considering  some  of  the 
topics  in  the  report.  For  example,  the  role 
of  the  pharmacist  in  providing  information 
to  help  people  stay  healthy  has  already 
been  promoted,  in  co-operation  with  other 
organisations,  through  the  "Health  Care  In 
The  High  Street"  campaign. 

The  report  of  the  Society's  working 
party  on  the  "Administration  and  Control 
of  Medicines  in  Residential  Homes"  was 
adopted  by  the  Council  at  its  meeting  this 
month  and  will  shortly  be  published.  The 
working  party  on  "Pharmaceutical 
Education  and  Training"  has  already 
grasped  the  nettle  of  competency-based 
preregistration  experience  and  the 
question  of  a  test  of  competency  at  the  end 
of  that  period.  Througout  its  report  the 
Nuffield  Inquiry  mentions  initiatives  taken 
by  the  Society,  welcomes  them  and  urges 
further  action. 

The  basic  theme  underlying  the 
recommendations  and  conclusions  on 
community  pharmacy,  is  that  greater 
emphasis  should  be  given  to  professional 
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The  basic  philosophy  that  the 
profession  itself  should  control  standards 
of  professional  practice  will  be  welcomed 
by  the  Council.  It  will,  however,  probably 
continue  to  hold  strongly  to  the  view  that 
regulations  under  Section  66  of  the 
Medicines  Act  1968  are  essential  to 
provide  adequate  control  over  standards 
of  pharmacy  premises. 

The  Committee  has  reinforced  the 
Society's  view  that  paying  community 
pharmacies  only  on  the  basis  of 
prescriptions  dispensed  ignores  the  vital 
contribution  to  health  care  made  by 
pharmacists  when  no  piece  of  paper  is 
handed  over  a  dispensary  bench. 

The  recognition  of  the  scope  for 
transferring  some  medicines  from 
Prescription  Only  control  to  a  category  in 
which  they  can  be  sold  within  suitable 
safeguards  in  pharmacies,  is  in  line  with 
the  Society's  policy  and  is  warmly 
welcomed.  The  Society  has  also  long  held 
the  view  that  there  should  be  rational 
location  of  pharmacies,  again  with 
adequate  safeguards. 

The  chapter  on  hospital  pharmacy  is 
very  positive  indeed,  recognising  as  it 
does  the  distinctive  and  valuable  role  of 
pharmacists  in  this  sector.  The  proposal 
that  clinical  pharmacy  should  be 
practiced  in  all  hospitals  is  certainly  in  line 
with  Council  policy,  as  are  the 
recommendations  on  quality  assurance, 
drug  information  and  the  involvement  of 
pharmacists  in  the  reporting  of  suspected 
adverse  reactions  to  medicines. 

The  Society  has  already  made 
representations  to  the  Minister  of  Health 
on  the  need  for  substantial  salary  increases 
at  basic  grade  and  on  the  need  for  a  review 
of  the  hospital  pharmaceutical  service. 
These  representations  will  be  pressed  in 
the  light  of  the  Nuffield  Report. 

The  Society's  Industrial  Pharmacists' 
Group  has  been  working  for  many  years 
with  limited  success,  to  gain  acceptance  of 
the  principles  outlined  in  the  chapter  on 
industrial  pharmacy.  The  Nuffield 
Inquiry's  conclusions  will  add  impetus  to 
the  efforts  of  the  Society  to  increase  the 
recruitment  of  pharmacists  and  it  is  hoped 
that  industrial  companies  will  respond 
appropriately.  The  Society  would 
certainly  strongly  support  the 


recommendation  that  the  DHSS  should 
seek  an  amendment  to  the  EEC  Directive 
on  the  "Qualified  Person"  to  give 
pharmacists  due  recognition  in  this 
capacity. 

Some  of  the  recommendations  on 
undergraduate  education  and 
preregistration  experience  are 
controversial  and  will  require  careful 
study.  The  Committee  is  right  to  stimulate 
new  thinking,  but  as  far  as  preregistration 
experience  is  concerned,  academic 
pharmacists  are  well  represented  on  the 
Society's  working  party. 

The  Council  has  approved  plans  for 
the  establishment  of  an  education  division 
within  the  Society.  The  first  step  has, 
therefore,  already  been  taken  to  provide 
the  framework  for  continuing  education, 
preregistration  experience  and  ensuring 
close  co-ordination  between 
undergraduate  education  and  practice 
developments. 

The  proposal  that  intake  into  the 
schools  of  pharmacy  should  be  increased 
has  to  be  considered  in  the  knowledge  that 
at  present  levels  there  will  be  net  increase 
in  the  number  of  pharmacists  of  between 
400  and  500  each  year  for  the  foreseeable 
future.  It  is  debatable  whether  an  increase 
in  the  number  of  graduates  would  solve 
the  recruitment  problems  of  hospital 
pharmacy  or  ensure  increased 
recruitment  to  the  pharmaceutical 
industry,  unless  underlying  problems  are 
solved.  And  if  these  problems  were  solved 
while  at  the  same  time  the  number  of 
community  pharmacies  was  reduced  as 
the  Committee  suggests,  the  present 
output  would  more  than  meet  demand. 

Several  reports  on  pharmacy  since 
1939  have  expressed  views  very  similar  to 
those  of  the  Nuffield  Inquiry.  The 
differences  this  time  are  firstly  that  the 
Nuffield  Inquiry  was  carried  out  by  a 
committee  on  which  pharmacists  were  in 
the  minority  and  its  conclusions  therefore, 
reflect  the  view  from  the  outside. 
Secondly,  the  report  is  published  at  a  time 
when  scarce  health  resources  are 
stretched  to  the  limit.  Both  factors  should 
convince  the  Government  that  the  time 
has  come  to  ensure  that  the  contribution 
that  pharmacists  are  ready  to  make  to 
health  care  is  no  longer  ignored. 


The  profession's 
new  Bible  gets 
NPA  support 

It  is  unrealistic  to  expect  anything 
other  than  superficial  "first 
thoughts"  on  the  Nuffield  Report  at 
this  stage  —  it  contains  so  much 
that  is  of  vital  importance  to  the 
future  of  the  profession,  says 
National  Pharmaceutical 
Association  director  Tim  Astill. 

The  first  thing  that  will  strike  anyone 
reading  the  Nuffield  Report  is  its 
readability.  It  is  free  from  jargon,  the 
English  is  plain,  its  style  attractively 
neutral,  every  word  is  deliberately  chosen 
and  every  recommendation  is  supported 
by  logical  argument. 

The  Nuffield  Report  is  the  first 
independent  and  objective  examination  o 
the  profession  since  the  Pharmaceutical 
Society  was  granted  its  Royal  Charter  in 
1841.  The  report  is  a  detailed  challenge, 
especially  to  the  Society,  and  will 


NPA  director  Tim  Astill 


probably  be  the  profession's  Bible  and 
prophetic  handbook  for  the  remainder  of 
the  20th  century. 

So  far  as  community  pharmacy  is 
concerned,  Nuffield  reiterates  and  re- 
argues all  of  the  points  which  have  been  i 
promulgated  by  the  NPA  since  the 
Association  published  its  "Through  the 
'80s"  policy  statement  five  years  ago.  The 
role  of  the  pharmacist  has  changed  and  it 
is  vital  that  every  community  pharmacist 
recognises  how  he  or  she  can  best 
contribute  to  primary  health  care  in  a  truly 
professional  capacity.  No  longer  is  the 
pharmacist  a  technician,  but  because 
modern  medicine  is  such  a  powerful 
weapon  for  good,  and  potentially  for  ill,  it 
is  all  the  more  essential  that  there  be  a 
pharmacist  as  one  of  the  links  in  the 
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nedicmal  distribution  chain. 

The  report  emphasises  the  importance 

f  the  pharmacist's  role  in  supplying 
jrescribed  medicines.  It  also  describes, 
vith  evident  approval,  the  importance  of 
he  pharmacist  as  a  seller  of  OTC 
nedicines  and  an  adviser  on  minor 
ulments  and  other  health  care  problems, 
t  brushes  aside  such  irrelevancies  as 
vhether  or  not  pharmacies  should  actually 
3e  owned  by  pharmacists  and  whether  the 
rontract  should  be  with  the  proprietor  or 
he  pharmacist.  It  concentrates  firmly  yet 
airly  on  the  professional  conduct  and 
jerformance  of  individual  pharmacists, 
he  standards  which  pharmacists  should 
naintain  and  the  criteria  by  which  their 

erformance  should  be  judged. 

...one  of  the  most 
encouraging  recommendations 
exhorts  the  pharmaceutical 
and  medical  professions  to 
co-operate  more  closely... 

Perhaps  one  of  the  most  encouraging 
ecommendations  in  the  report  is  that 
vhich  exhorts  the  pharmaceutical  and 
nedical  professions  to  co-operate  more 
:losely.  In  its  submission  to  the  Nuffield 
nquiry,  the  NPA  Board  said: 
'Pharmacists  should  become  more 
nvolved  in  the  prescribing  process,"  and 
all  pharmacists  should  (and  most  would) 
velcome  more  approaches  from  local 
loctors  to  discuss  developments  in  drug 
herapy  and  pharmaceutical  formulation." 
-low  gratifying  it  is,  therefore,  to  read  in 
he  Nuffield  Report:  "What  is  needed  is  a 
vorking  relationship  between  GP  and 
Dharmacist  in  which  prescribing  and 
iispensing  are  discussed  regularly  and 
laturally,  and  not  just  as  the  consequence 
pi  a  query  on  an  individual  prescription." 

And  (perhaps  more  welcome  because 
)f  the  statement  originated  from 
epresentatives  of  the  BMA  and  the 
■^CGP):  "There  is  a  need  to  make 
ivailable  to  GPs  the  help  and  advice 
which  pharmacists  can  give  preparatory  to 
prescribing.  We  see  this  as  an  important 
ole  for  the  community  pharmacist." 

There  is  nothing  in  Nuffield  which  is 
rivial;  there  is  little  which  is  unimportant 
or  the  future  of  pharmacy.  So  far  as 
:ommunity  pharmacy  is  concerned,  it  is 
ruite  fascinating  to  compare  the  Nuffield 
Report  and  recommendations  with  the 
ubmission  made  by  the  NPA  Board, 
lither  could  have  been  written  at 
vlallmson  House! 

Like  other  pharmaceutical 
organisations,  the  NPA  will  be  considering 
he  report  carefully  in  the  coming  weeks 
3ut,  even  at  this  early  stage,  it  is  a  safe 
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prediction  that  the  positive  and  optimistic 
approach  of  Nuffield  will  be  unreservedly 
welcomed  in  St  Albans.  On  behalf  of 
community  pharmacists  everywhere 
thanks  are  due  to  all  members  of  the 
Inquiry  for  the  clarity  with  which  they 
have  expressed  the  results  of  their 
examination  into  pharmacy. 

One  of  the  more  significant  passages  of 
the  report  is  to  be  found  in  Sir  Kenneth's 
introductory  letter  to  the  Trustees  of  the 
Nuffield  Foundation:  "While  we  are 
confident  that  our  conclusions  can  stand 
on  their  own  merits,  it  is  appropriate  to 
draw  attention  to  the  fact  that  they  have 
been  reached  by  a  committee  on  which 
pharmacists  have  been  in  a  minority.  This 
is  a  unanimous  report." 


If  there  is  an  important  note  in  the 
report  it  is  in  connection  with 
remunerating  NHS  pharmacists  for 
providing  the  additional  services  which, 
the  report  says,  should  be  part  of  the 
contract,  and  enforcing  and  monitoring  by 
professional  means  rather  than  by  the  law. 
The  report  says  that  payment  for 
dispensing  should  be  reduced  (although 
dispensing  prescriptions  should  remain  an 
important  part  of  contractural  obligations) 
and  the  money  saved  could  then  be  used 
to  remunerate  those  who  decided  to  give 
an  advisory  service,  make  domiciliary 
visits  and  so  on.  No  doubt  the  PSNC  and  its 
counterparts  in  Scotland  and  Northern 
Ireland  will  be  surveying  this  suggestion 
very  carefully. 


Report  lacks 
specification 

The 

Pharmaceutical 
General  Council 
is  pleased  that 
the  Nuiiield 
Committee  has 
accepted  its 
main 

submissions,  but 
iinds  the  report 
weak  in  parts. 
Chairman  Scott  McConnell 
explains... 

I  hope  the  Council  will  start 
discussions  as  soon  as  possible  with  other 
health  care  professionals  on  the 
recommendations  for  greater 
collaborative  work.  Nothing  we  have 
suggested  will  in  any  way  prejudice  the 
good  inter-professional  relationships  that 
already  exist,  particularly  with  GPs. 

However,  while  Nuffield  recommends 
that  prescription  fees  should  be  reduced, 
and  separate  payments  made  for  other 
professional  activities,  nowhere  does  the 
report  define  how  such  a  system  of 
payments  will  work.  If  payments  for 
prescription  dispensing  were  reduced, 
then  how  is  the  pharmacist  to  be  paid  for 
his  new  advising  role?  On  what  basis 
would  a  pharmacist  make  such  claims? 
This  problem  is  a  most  crucial  and  difficult 
one.  For  instance,  would  the  NHS  pay  for 
advice  if  it  results  in  a  retail  sale?  How  do 
we  charge  for  time  and  effort  in  giving 
advice,  not  only  in  the  pharmacy  but  in 
other  areas  of  an  extended  role,  such  as 
private  and  residential  homes? 

One  answer  might  be  a  practice 
allowance,  such  as  currently  exists  in 
England,  paid  irrespective  of  numbers  of 


prescriptions;  but  that  I  believe  would  only 
be  acceptable  if  we  had  control  of  entry 
such  as  is  contained  in  the  Bill  shortly  to 
come  before  Parliament.  We  could  then 
move  away  from  prescription  payments  to 
a  system  of  block  payments. 

The  PGC  agrees  with  the 
recommendation  about  enforcing 
minimum  standards.  The  Council  supports 
the  Pharmaceutical  Society  in  pressing  the 
Secretary  of  State  to  use  his  powers  under 
Section  66  of  the  Medicines  Act  to  lay 
down  standards  for  pharmacies.  I  am  sorry 
to  say  the  Government  has  so  far  failed  to 
do  so.  A  good  standard  of  pharmacy  is 
obviously  essential  to  the  new  public 
image  Nuffield  is  recommending  for  the 
community  pharmacist. 

...in  parts  it  lacks 
specification... it  gives  us  a 
skeleton... we  must  provide 
the  meat... 

In  the  field  of  education  the  PGC  told 
Nuffield  that  the  employment  of  a  newly 
registered  pharmacist  with  sole 
responsibility  for  a  community  pharmacy 
could  no  longer  be  justified.  We 
suggested  a  probationary  period  similar  to 
that  for  GPs.  The  Committee  has  accepted 
this.  We  also  submitted  a  restructuring  of 
the  career  pathway,  possibly  through  the 
mtroduct'on  of  some  form  of  grading.  And 
if  we  are  to  adopt  this  new  advisory  role, 
then  the  manipulative  skills  of  pharmacy 
technicians  must  obviously  be  improved. 

The  Nuffield  Report  will  have  far 
reaching  consequences.  Unfortunately  in 
parts  it  lacks  specification.  It  has  given  us 
the  skeleton.  Now  it  is  up  to  the  profession 
to  provide  the  meat  so  that  when  the 
Government  comes  to  us  and  says:  "This  is 
what  we  want,"  we  will  be  able  to  reply 
from  a  position  of  strength:  "This  is  what  it 
will  cost." 
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Direct  supervision  to  personal 
control  —  a  provocative  move? 


Last  Thursday  the  PSNC  had  a 
special  meeting  to  discuss  the 
Nuffield  Report.  The  outcome  was 
an  enthusiastic  welcome  for  the 
report.  So  much  of  it  underlines  the 
recommendations  that  PSNC  made 
in  its  charter,  says  chairman  David 
Sharpe. 

What  is  particularly  important  about 
the  report  is  that  a  minority  of  pharmacists 
served  on  the  Nuffield  Committee  and 
consequently  for  the  first  time  an 
independent  body  outside  pharmacy  has 
confirmed  the  profession's  aspirations. 

Let  me  deal  with  one  of  the  most 
provocative  recommendations,  which 


PSNC  chairman  David  Sharpe 

appears  to  suggest  that  in  many  instances 
"direct  supervision"  and  "supervision" 
should  be  replaced  by  "personal  control." 
Nuffield  suggests  that  a  professional 
judgement  should  be  made  by  the 
pharmacist  on  whether  or  not  he  needs  to 
be  involved  in  every  aspect  of  dispensing. 
In  fact,  the  Report  appears  to  indicate  that 
providing  the  pharmacist  is  readily 
available  and  that  any  unqualified 
assistant  or  technician  has  been  suitably 
trained,  then  dispensing  may  take  place 
with  the  ultimate  responsibility  being  that 
of  the  pharmacist!  In  other  words 
pharmacists  are  being  encouraged  to 
decide  what  to  delegate  and  what  they 
wish  to  reserve  to  themselves. 

Personally  I  welcome  this  as  a 
significant  step  forward.  The  straight 
jacket  of  being  a  single  pharmacist  tied  to 
a  single  set  of  premises  for  nine  or  more 
hours  a  day  has,  in  my  opinion,  been  one 
of  the  main  reasons  for  many  pharmacists 
being  unwilling  and  unable  to 
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communicate  adequately  with  the  public 
and  the  medical  profession.  Basically  they 
have  had  little  or  no  opportunity  to  discuss 
their  profession  or  their  professional 
obligations  with  colleagues. 

I  do  not  see  this  as  an  opportunity  for 
pharmacists  to  spend  long  periods  away 
from  their  premises  and  I  would 
unreservedly  and  most  definitely  support 
the  need  for  every  single  set  of  premises  to 
have  its  own  pharmacist  in  personal 
control.  This  whole  concept  needs  a 
radical  change  of  thinking  within  the 
profession.  I  wonder  whether  we  will  have 
the  courage  —  and  it  will  need  courage  — 
to  follow  this  through. 

The  provision  of  health  education  by 
community  pharmacists  is  another  golden 

The  straight  jacket  of  being  a 

single  pharmacist  tied  to  a 
single  set  of  premises  has  been 

one  reason  for  many 
pharmacists  being  unwilling  or 

unable  to  communicate 
 adequately*  

opportunity  for  the  profession.  We  are  the 
only  members  of  the  primary  health  care 
team  who  consistently  see  the  public  when 
they  are  well  and  it  is  in  these 
circumstances  that  we  can  offer  a  service 
which  cannot  be  duplicated  elsewhere. 
On  occasion  leaflets  can  be  a  nuisance, 
but  they  can  provide  an  introduction  to  a 
subject  on  which  the  public  may  need 
more  information.  Surveys  have  shown 
that  patient  compliance  with  prescriptions 
is  improved  when  written  instructions  are 
supplemented  verbally.  I  am  confident 
that  the  same  applies  to  the  provision  of 
information  about  subjects  such  as  family 
planning,  drug  abuse,  smoking  and  a 


variety  of  subjects  which  would  have  a 
positive  effect  on  the  health. 

Throughout  the  report  is  a  clear 
indication  that  individual  pharmacists  I 
should  be  recompensed  for  any  addition.;  i 
or  widened  role  they  undertake.  I  fully 
support  this  concept  and  I  sincerely  hop* 
that  we  can  find  a  way  to  distribute  the  £2 
saved  as  a  result  of  implementation  of  the 
new  contract  in  a  fair  and  equitable 
manner.  How  can  this  be  done?  We  will 
have  to  negotiate  these  payments  with  th< 
DHSS  as  a  matter  of  urgency,  and,  at  the;! 
same  time,  identify  those  services  and    1  j 
roles  accurately. 

Emphasised  within  the  report  is  the 
work  which  needs  to  be  done  in 
collaboration  with  GPs  to  improve  the  I 
effectiveness  and  cost  of  prescribing.  I  I 
believe  that  this  can  only  be  done 
effectively  if  pharmacists  attend 
postgraduate  courses  on  an  ongoing  basi 
but  perhaps,  more  provocatively,  they 
should  only  be  paid  for  attending  if  they 
would  be  prepared  to  be  assessed  at  the 
end  of  the  course.  A  good  assessment 
might  then  lead  to  an  enhanced  payment 
and  perhaps  a  role  on  a  local  drug  and 
therapeutics  committee. 

I  appreciate  that  these  suggestions  j 
might  not  be  met  with  widespread 
approval  but  if  we  are  to  progress  then  wd 
must  take  radical  steps  in  the  short  term 
which  will  be  of  benefit  to  the  profession  ! : 
long  term. 

Finally  the  premises  themselves.  A  1 
small  minority  of  our  colleagues  treat  the 
professional  side  of  our  business  as 
something  that  has  to  be  tolerated.  I  am 
delighted  that  the  report  states  that  the 
PSGB  and  the  Statutory  Committee  shout 
deal  more  forcibly  with  standards  and  thaj 
the  PSGB  should  require  a  commitment  b| 
those  standards  of  professional  identity 
and  presentation  which  in  the  public 
interest  it  considers  should  define  a 
pharmacy  operation. 

The  profession  is  being  given  an 
opportunity  which  will  not  occur  again  inj 
the  forseeable  future.  We  must  not  hesitat' 
and  compromise. 


A  pleasant 
surprise ... 

"I  have  read  over  the  community 
pharmacy  section  of  the  Nuffield 
Report  and  agree  with  many  (not 
all)  of  the  statements  therein,"  says 
Mr  T.  CRourke.  secretary  of  the 
Northern  Ireland  Pharmaceutical 
Contractors  Committee. 

I  must  admit  that  I  did  not  expect  much 
from  the  report  and  am,  therefore, 


pleasantly  surprised.  As  NHS  negotiator 
for  Northern  Ireland  my  main  interest  is  in 
money  and  I  agree  with  the  section  3.100 
that  the  Basic  Practice  Allowance  should 
not  be  abolished.  Also  I  agree  that  the 
large  contractors  should  not  be 
remunerated  at  the  expense  of  the  smaller 
ones  (the  Report  says  payment  should  not 
be  on  the  basis  of  prescriptions 
dispensed).  The  extra  duties  which 
pharmacists  would  take  on  board  as  a 
result  of  the  Report  would  require  more 
new  money  than  would  be  saved  by  the 
means  mentioned  in  3.101. 
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Encouragement 
Eor  the  Guild 


his  report  is  to  be  welcomed  for 
vhat  it  says  about  hospital 
harmacy.  Its  recommendations  on 
he  range  and  level  of  services 
vhich  should  be  provided  are  clear. 
>ertinent  and  realistic.  It  recognises 
he  aspirations  of  hospital 
harmacists,  the  contributions  they 
aake  to  patient  care  and  also  the 
onstraints  within  which  the  service 
perates,  says  Guild  president  and 
listrict  pharmaceutical  officer  W. 
Irookes. 

It  is  particularly  encouraging  for  the 
auild,  which  has  fought  long  and  hard  to 
nprove  career  prospects,  obtain  fair  and 
dequate  salaries  for  all  hospital 
harmacists  and  negotiate  realistic 
ayments  for  emergency  duties,  to  read 
le  Committee's  views  on  these  topics.  The 
ections  on  recruitment,  career  prospects 
nd  24  hour  services  should  be 
ompulsory  reading  for  NHS  management 
nd  Pharmaceutical  Whitley  Council's 
lanagement  side. 

The  report's  conclusions  are  in  line 
rith  Guild  thinking  —  the  final  comment 
n  Griffith  and  the  size  of  hospital 


pharmacy  units  is  particularly  welcomed. 
At  a  time  when  much  has  been  said  on  the 
respective  roles  of  hospital  pharmacists 
and  their  support  staff,  the  conclusion  that 
"the  introduction  of  the  Swedish 
prescriptionist  to  the  UK  would  have  few 
benefits"  makes  interesting  reading. 

The  Committee's  belief  that  "all  future 
entrants  to  hospital  pharmacy  should  be 
potentially  capable  of  undertaking  any 
branch  of  the  work  including  clinical 
pharmacy";  its  judgement  that  "if  the 
number  of  pharmacists  employed  in 
hospitals  was  rationally  determined  that 
number  should  increase  perhaps 
substantially";  and  that  benefits  to  the 
service  from  hospital  pharmacists  will  only 
be  maximised  if  resources  are  increased, 
should  give  new  heart  to  those  struggling 
to  maintain  the  service. 


...the  sections  on  recruitment, 
career  prospects  and  24  hour 
services  should  be  compulsory 
reading  for  the  management 
 side  

But  the  resource  implications  thus 
highlighted  must  be  underwritten  if  these 
fruits  are  to  be  harvested.  Proper  emphasis 
is  given  to  the  importance  of  fully  utilising 
the  skills  of  ancilliary  and  technical  staff, 
rightly  emphasising  the  contribution  of 


pharmacy  technicians  and  their  need  for 
better  career  prospects. 

The  mam  thrust  of  this  section  of  the 
report  springs  from  its  opening  sentences. 
These  state  that  highly  significant 
developments  in  hospital  pharmacy  in  the 
past  20  years  have  been  the  move  of  the 
pharmacist  onto  the  ward  and  the 
acceptance  of  the  principle  of 
specialisation.  Statements  such  as 
"pharmacists  have  a  distinctive  and 
valuable  role  to  play  in  the  treatment  of 
individual  patients  in  hospital"  and, 
"clinical  pharmacy  should  be  practiced  in 
all  hospitals"  are  particularly  encouraging 
and  need  emphasising  to  pharmacy  and 
general  management  alike.  The 
requirement  for  studies  to  establish  needs 
on  how  they  can  best  be  met  is  well  taken. 
It  was,  in  fact,  a  successful  resolution  at  a 
Guild  branch  delegate  meeting.  The 
Guild  would  wish  to  be  associated  with 
moves  to  produce  a  statement  of  the 
clinical  pharmacy  services  that  should  be 
provided  in  all  hospitals. 

The  recommendations  on  developing 
roles  of  specialities,  co-operation  with 
other  professions  and  increased 
community  links  are  sound.  Views  on  the 
proposal  to  transfer  out-patients 
dispensing  to  the  community  could  well  be 
mixed  and  these  proposals  need  serious 
consideration.  This  is  a  positive  report  that 
now  requires  implementation. 


s  the  community 
ole  there? 


he  Nuffield  Report  was  clearly 
timulated  by  the  need  for 
harmacists  to  redefine  their  role  in 
changing  world  which  has  eroded 
lany  of  their  traditional  functions 
ays  ABPI  director  Dr  John  Griffin. 

There  are  two  lines  of  development 
pen  to  the  profession.  The  first  as  a 
schnical  scientist  operating,  for  example, 
ithin  a  modern  pharmaceutical  industry 
l  research,  manufacture  or  quality 
ontrol.  In  this  case  his  training  should 
nsure  that  he  has  a  sound  grounding  in 
le  practical  aspects  of  modern 
emulation  and  production  techniques, 
nd  quality  control.  Familiarity  with  new 
lethodologies  such  as  computer  graphics 
nd  radio  pharmacy  are  also  necessary. 

While  all  these  aspects  are  essential,  it 
ould  be  desirable  that  traditional  skills 
ich  as  pharmacognosy  are  not  lost,  since 
l  some  areas  there  are  moves  to  re- 
xamine  plant  sources  for  bioactive 
ibstances,  and  use  of  genetic 
ngmeenng  techniques  to  produce  higher 
ield  strains  is  gathering  impetus. 


The  second  line  of  development 
emphasised  in  the  Nuffield  Report  is  in  a 
community  role  as  information  provider 
for  the  prescribing  doctor  or  the  inquiring 
patient.  The  first  role  might  be  better 
provided  by  the  manufacturer's 
information  department  or  by  a  clinical 
pharmacologist.  The  second  will  become 
less  important  as  the  pharmaceutical 
industry  produces  more  of  its  products  in 
original  patient  packs  which  will  carry  the 
relevant  and  necessary  patient  information 
on  the  correct  use  of  the  medicine.  The 
development  of  patient  information  is  one 
in  which  the  ABPI  is  taking  a  leading  role. 

However,  pharmacists  undoubtedly 
feel  that  they  also  have  a  role  in  re- 
inforcing and  expanding  the  message 
given  in  the  written  word,  and  tendering 
advice  on  any  concommittant  therapy. 
Many  pharmacists  are  already  working  as 
information  scientists  within  the 
pharmaceutical  industry  and  as  medical 
representatives. 

As  an  extension  of  this  proposed 
information  role,  the  suggested  use  of 
pharmacists  as  "bare  foot"  doctors, 
conducting  home  visits  to  patients,  is 
unlikely  to  be  a  viable  option  or 
acceptable  either  to  the  majority  of 
doctors,  district  nurses  or  to  the  public, 


ABPI  director 
Dr  John  Griffin 


however  else  their  community  role  might 
evolve. 

The  ABPI  code  of  practice  was  singled 
out  for  comment  gratuitously.  It  must  be 
recognised  that  this  form  of  self  regulation 
—  like  the  high  standard  of  professional 
conduct  policed  by  the  Pharmaceutical 
Society  for  pharmacists  —  is  more 
stringent  and  appropriate  than  that 
required  by  any  legislation. 
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UNICHEM  HAVE  JUST  BEEN  APPOINTED 
TO  HANDLE  PHARMATON  CAPSULES. 


Why  have  Pharmaton  appointed  us  to  handle  their 
unique  vitamin  and  mineral  capsules7 

Perhapsit's  becauseof  ourhugedistribution  network. 

Or  our  versatile  wholesaling  which  covers  everything 
from  surgical  equipment  and  hair  care  sundries  to  our  own 
brand-name  baby  products? 

Whatever  the  reason,  you  can  be  sure  we'll  be 
putting  our  full  resources  behind  this  remarkable  health- 
promoting  formulation.  To  establish  it  quickly  as  a  best 
seller  in  Britain. 

The  Pharmaton  Capsule  is  already  one  of  the  world's 
top  selling  supplements.  And  the  No.  1  preparation  from 
Switzerland,  famous  for  its  pharmaceuticals. 

Pharmaton  Capsules  are  available  from  all  leading 
wholesalers  with  a  generous  profit  margin  in  every  bottle 
for  you. 

We'll  be  telling  you  more  about  Pharmaton  Capsules 
and  the  support  we're  putting  behind  them  in  the  coming 
weeks.  Look  out  for  our  ads.  If  you  can't  wait  however,  give 
Bob  Scott  a  ring  on  01-391  2323  or  drop  him  a  line. 


UniChem 


UniChem  Ltd  ,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN 


THE    COMPLETE    SERVICE    FOR    INDEPENDENT  PHARMACISTS 


tcRSles  reach  even  greater  heights  this  year. 


Back  in  1984  Mennen  introduced  the  first  major 
deodorant  stick.  Speed  Stick.  And  the  stick  stuck. 

In  spite  of  thefactthat  many  other  brands,  inevitably, 
tried  jumping  on  the  bandwagon. 

And  as  the  sector  grew,  from  a  modest  2%  sterling 
share  to  11%  within  a  year,  so,  unsurprisingly,  did  Speed 
Stick's  popularity. 

With  us  taking  almost  half  of  all  male  stick  sales 
in  1985.  Selling  20%  more  than  our  closest  rival. 


And  becoming  sterling  brand  leader  to  boot. 

Now  in  1986  we're  spending  £1.25  million  on  I 
With  two  new  commercials,  based  on  last  year's  hid 
successful  campaign,  concentrated  into  two  dram^ 
bursts.  One  for  spring,  one  for  summer. 

Where  this  will  take  our  sales  is  anybody's  gu 


But  how  secure  is  your  ceiling? 

To  make  sure  of  your  stock, 
call  us  now  on  (0372)  66891. 


Speed  Stick  i 


Chem 
Broke 

MENNEN  pr<! 


NUFFIELD  REPORT  ON  PHARMACY 


Pharmacist  members 
of  the  Nuffield  Committee 


Dr  Frank  Fish.  dean. 
School  of  Pharmacy. 
University  of  London 


Mr  Bernard 
Silverman, 
director  of 
professional 
services.  The 
Boots  Co  pic 


Mr  James  Bloomf  ield  was  the  sixth 
pharmacist  member  on  the  Nuffield 
Committee.  He  died  in  November  1984 
and  his  place  was  left  empty 

Chemist  &  Druggist  29  March  1986 


Report  points  to 
need  for  review 

Pharmacists  will  undoubtedly 
welcome  the  views  expressed  on 
the  practice  of  hospital  pharmacy 
and  the  role  of  the  individual 
hospital  pharmacist  says  district 
pharmaceutical  office  Mike  Cullen. 

The  recommendations  made,  which  I 
endorse  completely,  are  primarily  related 
to  the  need  for  pharmacists  to  get  actively 
involved  in  direct  patient  care.  Active 
clinical  pharmacy  must  be  the  goal  for  all 
health  authorities  as  a  high  priority. 
However,  we,  as  pharmacists,  must  ensure 
that  we  do  actually  improve  the  quality  oi 
care  to  the  individual  patient. 
Commentary  is  also  made  on  the  problems 
presently  facing  hospital  pharmacy  — 
salaries,  recruitment,  career  prospects, 
out  of  hours  services  and  Griffiths. 

When  these  are  linked  with  the 
recommendations  on  clinical  pharmacy, 
and  the  apparent  lack  of  progress  to 
resolve  the  issues  within  the  Whitley 
Council  machinery,  it  cries  out  for  a 
service  review  on  the  same  basis  as  that 
carried  out  by  Noel  Hall.  Failure  to  resolve 
these  problems  quickly  will  put  hospital 
pharmacy  back  into  the  "pre  Noel  Hall" 
days  and  Nuffield's  fine  work  will  be  lost. 

The  suggestion  of  transfermg 
outpatient  dispensing  to  the  community 
will  be  of  interest  to  many  health 
authorities.  The  simple  transfer  of 
dispensing,  but  not  prescribing,  increases 
costs  because  of  the  relative  pricing  of 
drugs  in  the  two  sectors.  The  transfer  of 
dispensing  would  be  welcomed,  but  is  it 
realistic?  Both  this  suggestion  and  that  on 
domicilliary  care,  highlights  the  ever- 
increasmg  need  for  hospital  and 
community  pharmacists  to  work  together 
as  a  single  profession.  This  must  be 
encouraged,  but  let  us  work  as  a  team,  the 
respective  roles  being  allowed  to  develop 
at  a  pace  appropriate  to  each  health 
authority/geographical  locality. 

The  recommendations  in  three  sections 
on  the  role  of  ancilliary  staff  and,  in 
particular,  pharmacy  technicians,  is 
welcomed.  For  pharmacists  to  develop 
their  own  individual  professional  role, 
there  must  be  good  technical  support  staff. 
The  comments  on  pharmacist's  control  and 
short  periods  of  absence,  and  the 
dispensing  of  repeat  prescriptions  is  ■ 
equally  applicable  to  small  hospital 
pharmacies.  Greater  clinical  involvement 
could  result  from  these  recommendations. 
The  need  for  a  good  career  structure  for 
hospital  technicans  and  the  ability  to 
continue  studies  to  pharmacy  degree  level 
will  only  improve  hospital  care. 


A  standard  preregistration  year  with 
time  in  hospital  and  community  practice 
will  undoubtedly  pull  the  two  branches  of 
the  profession  closer  together. 

The  recommendations  on 
undergraduate  education  must  be 
welcomed  by  practitioners,  as  all  relate  to 
the  relevance  of  teaching  to  the  practice  of 
pharmacy.  Likewise,  the  need  for  a 
greater  input  into  education  from  teacher 
practitioners  and  the  suggestion  on  the 
establishment  of  Chairs  of  Pharmaceutical 
Practice  must  be  welcomed.  The 
importance  of  communication  skills  must 
not  be  undervalued. 

The  establishment  of  academic 
pharmacy  units  in  hospital,  practice 
research  and  education,  must  be  in  health 
authorities  with  a  quality  pharmacy 
service.  This  is  not  necessarily  always  in 
medical  teaching  hospitals.  The 
development  of  "pharmacy  teaching 
hospitals"  must  be  promoted. 

If  the  report  is  fully  adopted,  the  most 
significant  aspect  of  the  inquiry  will  be  the 
integration  of  service,  education  and 
research  and  the  pulling  together  of  the 
various  branches  of  pharmacy  to  a  more 
integrated  single  profession. 

PAGB  applauds 
counselling  role 

The  Proprietary  Association  of 
Great  Britain  applauds  the 
emphasis  given  in  the  Nuffield 
Report  to  the  role  of  the  pharmacist 
in  counselling  his  customers  over 
medicines,  both  prescribed  and 
those  used  for  self-medication. 

It  has  always  been  an  anomaly  that  a 
pharmacist  should  find  that  so  much  of  his 
professional  duties  are  defined  in 
legislation.  There  should  certainly  be  an 
ability  for  matters  such  as  the  conduct  of  a 
pharmacy  and  the  arrangements  for  the 
supply  of  medicines  to  fall  within  the 
professional  competency  of  pharmacists 
rather  than  the  courts. 

We  welcomed  the  support  given  by  the 
Nuffield  Inquiry  to  a  careful  and 
progressive  rernoval  of  ingredients  from 
prescription  control.  PAGB  has 
campaigned  vigorously  over  the  last  four 
years  to  ensure  that  suitable  arrangements 
exist  under  the  Medicines  Act. 

The  report  will  need  careful  study  and 
many  of  the  recommendations  may  not  be 
capable  of  application  in  the  short  term.  It 
will  stimulate  a  healthy  debate  about  the 
role  of  the  pharmacist.  The  report's 
recommendations  supplement  the  NPA 
campaign,  which  has  done  much  to 
heighten  public  awareness  of  pharmacy. 
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IMPORTANT 
NOTICE 


The  Importation  of  Tagamet' 
tablets  from  Spain 

Following  the  letter  issued  by  the  Department  of 
Health  and  Social  Security  dated  12th  February  1986 
to  all  applicants  for  product  licences  (parallel 
importing)  in  respect  of  pharmaceutical  products 
from  Spain  and  Portugal,  the  current  situation  with 
regard  to  products  under  UK  patent  requires  further 
clarification. 

We  are  aware  that  Tagamet'  tablets  400  mg  in 
blister  packs  of  30,  originating  from  Spain,  are  being 
offered  for  sale  to  retail  pharmacists.  This  is  not 
being  done  by  our  usual  accredited  wholesalers. 
These  packs  are  easily  distinguished  from  UK 
400  mg  Calendar  Packs  by  being  green  in  colour, 
and  bearing  an  over-label  in  English  purporting  to 
have  been  imported  from  the  EEC  in  accordance 
with  legal  requirements. 

Although  Spain  is  a  member  of  the  EEC  the  terms  of 
the  Treaty  of  Accession  exclude  the  free  movement 
of  goods  such  as  Tagamet'  which  are  subject  to 
patent  rights.  Anyone  supplying  or  holding  these 
packs  will  be  in  breach  of  our  patents  which  is 
actionable  by  Smith  Kline  &  French  Laboratories 
Limited.  Pharmacists  are  strongly  advised  not  to 
purchase  or  dispense  these  tablets. 


Smith  Kline  &  French  Laboratories  Limited 
Welwyn  Garden  City,  Hertfordshire  AL7  1EY 


Tagamet'  is  a  trade  mark 


NEWS 


Pharmacy  advice 
'wrong  again 


Bill  paving  the  way  for  new 
contract  finally  published 


'he  Bill  paving  the  way  for  the 
ntroduction  of  the  "new  contract" 
vas  published  on  Wednesday.  The 
fHS  (Amendment)  Bill  provides 
enabling  legislation  to  introduce 
imitation  of  contract  for 
>harmacies,  and  puts  beyond  doubt 
he  Government's  ability  to  adjust 
emuneration  to  take  account  of 
>ast  under  or  overpayments. 

Clause  2  of  the  Bill  substitutes  a  new 
ection  42  of  the  NHS  Act  1977  and  a  new 
ection  27(2)  of  the  NHS  (Scotland)  Act 
978,  to  allow  changes  in  arrangements 
Dr  the  provision  of  pharmaceutical 
ervices.  It  removes  the  unconditional 
lght  to  be  included  in  a  list  of  persons 
■roviding  those  services.  Clause  2(2) 
alidates  regulations  made  under  the 

BRM  1985  motions 
-  final  report 

'he  British  Medical  Association  has 
urned  down  a  proposal  that  FP10 
Drms  should  be  numbered 
ndividually  to  make  identification 
f  forgeries  easier. 

The  Pharmaceutical  Society  discussed 
le  matter  with  the  BMA  after  last  year's 
ranch  representatives  meeting  passed  a 
esolution  calling  for  individual 
umbering.  Although  the  proposal  was 
ot  accepted  it  was  agreed  to  publish  a 
)int  statement  on  the  need  for  improving 
scurity  of  prescription  forms.  It  was  also 

Ley  land  row  stops 
Sreen  Paper  

'ublication  of  the  long  awaited 
Jreen  Paper  on  primary  care  has 
>een  delayed  yet  again  —  this  time 
lue  to  the  crisis  over  Ley  land 
Chicles. 

The  final  draft  was  scheduled  for 
Cabinet  approval  and  publication  before 
'arliament's  Easter  recess.  But  the  Cabinet 
ad  to  drop  it  from  the  agenda  at  the  last 
nnute  to  make  way  for  emergency 
iscussions  on  Leyland.  It  is  now 
cheduled  for  approval  at  the  first  Cabinet 
leeting  after  Parliament  returns,  with 
ublication  in  the  week  starting  April  14. 
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section  42(b)  of  the  NHS  Act  1977,  which 
is  superseded  by  the  new  section. 

Clause  3  puts  beyond  doubt  the  legal 
basis  of  the  longstanding  practice  of 
adjusting  future  payments  to  offset  past 
underpayments  or  overpayments  when 
determining  remuneration  for  pharmacists 
and  makes  associated  minor  amendments 
to  those  Acts. 

An  Order  in  Council  making 
corresponding  provision  for  Northern 
Ireland  is  made  in  the  Bill. 

The  second  reading  of  the  Bill  is 
expected  around  April  9,  and  the 
Committee  stage  (before  it  passes  to  the 
Lords)  is  not  expected  to  take  more  than  a 
couple  of  weeks.  Once  the  Bill  has 
received  Royal  Assent  the  Regulations, 
negotiated  between  the  DHSS/PSNC,  to 
give  effect  to  the  new  contract,  will  be  laid. 


agreed  to  seek  a  meeting  with  Sir  Kenneth 
Newman  to  discuss  further  means  of 
improving  security. 

Council's  final  report  on  resolutions 
passed  at  the  BRM  also  comments  on  a  call 
to  publicise  the  rights  of  patients  in  rural 
areas  to  have  prescriptions  dispensed  at  a 
pharmacy  even  though  they  live  over  a 
mile  away.  The  BMA  threatened  to 
counter  such  a  campaign  with  a  similar 
one  on  behalf  of  doctors.  Since  two  equal 
and  opposing  campaigns  would  be 
counterproductive  joint  advice  is  to  be 
published  by  both  professions.  When 
legislation  on  rational  location  is  finalised 
a  statement  will  be  agreed  with  the 
Pharmaceutical  Services  Negotiating 
Committee  for  discussion  with  the  BMA. 


Consultation  on  the  Green  Paper's 
proposals  —  over  several  months  —  will 
include  meetings  in  regional  centres  like 
Manchester  and  Birmingham,  between 
professions  involved  and  DHSS  staff. 

The  Green  Paper  suggests  a  bigger 
health  care  role  for  pharmacists,  including 
consultation  in  pharmacies  for  patients 
with  a  wide  range  of  minor  ailments. 
Health  Ministers  are  willing  to  discuss  with 
pharmacists  claims  for  extra  payments  for 
their  counsultmg  role;  but  they  will  point 
out  that  this  role  is  likely  to  bring  extra 
business  anyway. 

There  are  no  plans  to  t".n  the  Green 
Paper  into  legislation  .his  side  of  a  general 
election,  but  the  scheme  will  figure 
prominently  in  the  Government's  next 
election  manifesto. 


Community  pharmacists  have 
again  come  under  attack  for  not 
responding  correctly  to  symptoms 
presented  to  them  by  consumer 
group  "customers". 

Taking  its  cue  from  the  Nuffield 
recommendations  for  a  greater  advisory 
role  for  pharmacists,  Channel  4's 
consumer  programme  "4  What  It's  Worth" 
conducted  a  survey  through  the  National 
Federation  of  Consumer  Groups.  Two 
pharmacies  were  visited  in  each  of  22 
towns  in  England  and  Scotland,  where  two 
conditions  were  described  (on  behalf  of 
the  customer's  "father")  which,  according 
to  PSGB  guidelines,  should  have  been 
referred  to  doctor  immediately. 

In  the  case  of  a  week-old  sore  throat 
that  had  turned  to  a  painful  cough,  only  4 
per  cent  of  pharmacists  said  a  doctor  must 
be  seen,  but  a  further  18  per  cent 
"recommended"  that  course.  No  mention 
of  a  doctor  was  made  by  the  other  78  per 
cent  —  and  in  all,  96  per  cent  sold  or 
recommended  a  medicine.  The  Society 
says  that  cough  requires  careful  inquiry  by 
the  pharmacist,  but  only  40  per  cent  of  the 
consumers  felt  they  had  been  questioned 
carefully.  The  second  set  of  symptoms  — 
terrible  diarrhoea  for  three  days  — 
brought  insistence  on  medical 
consultation  from  19  per  cent  of 
pharmacists,  and  a  "suggestion"  from  52 
per  cent.  Only  19  per  cent  failed  to 
mention  the  doctor,  but  again  96  per  cent 
sold  or  recommended  a  medicine. 

Eighty-two  per  cent  of  customers 
reported  that  they  had  no  opportunity  for  a 
"private"  discussion  with  the  pharmacist. 

Asked  to  commment,  the  Society  told 
the  C4  programme  that  the  guidelines 
were  only  recommendations  and  the 
pharmacist  would  use  his  professional 
judgment.  However,  the  British  Medical 
Association  expressed  concern,  adding: 
"The  pharmacist's  skill  is  in  medicines,  not 
diagnosis,  and  we  feel  the  pharmacist 
should  be  able  to  recognise  the  need  for 
medical  advice." 

"4  What  It's  Worth"  noted  that  the 
findings  were  similar  to  those  of  the  last 
"Which?"  survey  into  pharmacists  {C&D 
August  3,  1985). 


Regulations  effective  from  March  24 
allow  for  the  officers  employed  by  health 
authorities  and  FPC's  to  be  transferred  to 
other  authorities  or  FPCs  where  the 
exercise  of  functions  have  been 
transferred  between  the  two  bodies.  The 
NHS  (Transfer  of  Officers)  (No  2) 
Regulations  1986  (SI  1986  No  524,  HMSO 
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■HNEWS^H  ■! TOPICAL  REFLECTIONS M 

by  Xroyser 


Advice  for 
tropical  travel... 

Travellers  to  the  tropics  are  safer 
taking  prophylactic  anti-malarials, 
unless  they  are  going  to  malaria 
free  zones,  says  the  April  issue  of 
the  Adverse  Drug  Reaction  Bulletin. 

But  choosing  the  appropriate  drug  is 
becoming  increasingly  difficult,  it  says 
and  points  to  be  considered  must  include 
possible  adverse  drug  effects,  the  patient's 
immune  status,  regional  patterns  of  drug 
resistance  and  regional  variations  in 
malaria  transmission  rates.  Commonsense 
measures  are  important  too  —  the  use  of 
insect  repellant,  and  mosquito  nets  for 
example. 

Malaria  prophylaxis  should  commence 
before  arrival  in  the  malarious  area,  and 
continue  for  at  least  four  weeks  after 
departure.  Drug  prophylaxis  will  not 
prevent  malaria  developing  later  in  the 
case  of  P.  vivax  and  P.  ovale,  which  have 
a  dormant  liver  stage  unaffected  by  drugs. 

...and  for 
mothers 

The  La  Leche  League,  which 
provides  information  and  advice  on 
breast  feeding  and  associated 
problems,  is  offering  free  leaflets  to 
pharmacists. 

Two  sorts  of  leaflets  intended  for  the 
general  public  and  for  health  care 
professionals  are  available  and  titles 
include:  Begining  breast  feeding, 
Managing  nipple  problems,  and 
Increasing  your  milk.  The  League 
publishes  over  100  leaflets  (not  all  free) 
and  various  publications  including, 
"Breast  feeding  and  drugs  in  human  milk 
(£5.25  inc  p&p).  For  further  details  contact 
La  Leche  League  GB,  Barbara  Shepherd, 
65  Oxford  Street,  Rubgy,  Warwicks  CV21 
3NE. 


Nuffield  -  a 
carol  of  joy 

The  Nuffield  Report  is  out  and  being  read 
with  care  and  concern.  Care  because  it  is 
a  big  report  whose  every  section  needs  to 
be  truly  understood;  concern  because  the 
implications  of  what  is  being  said  may  take 
some  time  to  be  fully  realised.  When  they 
are,  there  will  be  some  profound  self- 
examination  ahead  in  coming  to  terms  with 
the  reality  of  what  will  be  required  in 
future.  But  more  of  this  later. 

The  Report  reminds  me  of  Dicken's 
"Christmas  Carol,"  the  story  of  Scrooge, 
the  man  whose  dreams  of  past,  present, 
and  future  provided  a  most  powerful 
medium  for  a  Dickens  fantasy  which  at 
heart  was  anything  but  the  entertainment  it 
purported  to  be.  In  fact  it  was  a  pungent 
criticism  of  the  society  of  the  day. 

It  may  not  have  escaped  notice  that  I 
have  been  critical  of  our  Society  over  the 
years  I  have  been  writing.  Disappointed 
time  and  time  again  at  its  entrenched 
hibernation  despite  the  heat  outside.  I  have 
argued  many  times  that  if  we  did  not 
appear  to  have  in  law  the  powers  we 
needed,  we  should  act  as  though  we  had, 
using  whatever  ploy  we  felt  practicable, 
until  challenged.  But  more  than  anything 
else,  the  lack  of  courage,  artifice,  or  the 
daring  we  had  the  right  to  expect  from  our 
leaders,  for  me  left  a  bitter  sense  of 
disillusionment.  This  is  what  gave  rise  to 
the  many  thwarted  ginger  groups  who 
generally  foundered  on  the  rocks  of  our 
legalist  bumbledon.  Well,  rejoice!  Nuffield 
agrees  with  our  view  —  so  what  you  and  I 
felt  has  been  recognised. 

Better  still  we  have  a  new  breath  of 
fresh  air.  The  windows  are  opening.  The 
Society  voice,  in  the  form  of  its  secretary 
and  registrar,  Mr  lohn  Ferguson,  I  heard 
in  interview  this  morning  on  the  radio!  We 
always  wanted  to  believe  our  Society's  role 
in  the  future  of  our  profession  was 
important.  Now,  when  we  are  told  by 
outsiders  that  its  position  is  crucial,  we  see 
the  challenge  accepted. 

Community... 

I  have  been  looking  at  the  Nuffield 
proposals  covering  our  role  in  the 
community.  With  the  disappearance  of  the 
manipulative  work  which  was  once  the 
greater  part  of  pharmacy,  only  the 
blinkered  have  not  realised  how  much 
more  valuable  we  are  to  the  public  we 
serve  when  we  are  in  the  shop,  out  front, 
dealing  with  the  myriad  questions  which 
arise  concerning  medicines. 


I  long  ago  reckoned  my  training 
completely  lost  if  what  I  did  all  day  was  to 
stand  like  a  factory  girl  assembling  tablets 
into  bottles.  We  are  the  interface  between 
patient  and  treatment.  It  is  vital  we  are 
seen  to  know  what  we  are  talking  about, 
and  accept  responsibility  —  not  just  for  th< 
correctness  of  dispensing  —  but,  having 
an  understanding  of  drug  actions, 
acknowledged  by  ensuring  the  patient  is 
properly  briefed.  When  I  left  hospital 
pharmacy  I  was  competent  to  stand  by  the 
physician,  when  he  talked  of  drugs.  But 
that  was  some  time  ago.  The  lack  of 
regular  contact  after  I  was  forced  into 
community  pharmacy  has  meant  the 
atrophy  of  this  learning.  Since  I  am 
anonymous  I  can  voice  doubts  as  to  my 
competence  to  stand  beside  our  consultan 
any  longer.  Because,  once,  I  was  part  of  a 
team  where  we  all  gained  knowledge 
together,  I  am  disappointed  to  see  little 
reference  in  Nuffield  to  any  scheme  for  a 
regular  interchange  of  personnel  between 
community  pharmacy  and  hospitals.  I 
would  have  thought  an  exchange  scheme 
would  be  enormously  valuable  for  all 
concerned.  I  would  love  to  go  back  for  a 
period  every  year. 

I  think,  too,  such  a  proposition  would 
tie-in  with  the  need  for  practising  retail 
pharmacists  to  take  full-time  refresher  or 
updating  courses,  which  if  allied  to  the 
hospitals,  would  be  a  logical  step  in  the 
drawing  together  of  allied  medical 
professions  which  Nuffield  urges. 

A  good  deal  is  made  of  the  bond  which 
is  established  today  between  trainee 
doctors  and  the  hospital  pharmacists  who 
are  said  to  take  a  close  part  in  their 
training.  It's  not  new  —  this  has  always 
applied  —  but  I  think  the  circumstances  of 
NHS  contract  dispensing,  and  the 
revolution  in  the  trading  activities  of  the 
generality  of  retail  pharmacies  over  the 
last  twenty  years,  have  pretty  well  wiped 
out  any  real  continuation  into  retail  of  the 
hospital  image  of  the  professional 
colleague,  competent  to  advise  the  GP. 

Few  of  our  dispensaries,  nor  if  we 
posses  them,  our  offices,  provide  the 
space,  quiet,  or  references  to  satisfy  such  a 
role  with  much  conviction.  When  the 
Society  comes  to  formulate  how  it  is  to  set 
standards  for  the  proud  renewed 
profession  we  expect  to  emerge  from  the 
"carol,"  you  and  I  are  going  to  know  how 
Scrooge  felt  as  we  put  our  hands  into  our 
purses  and  fork  out  the  wherewithall  to  buy 
poor  tiny  Tim  his  turkey.  One  thing  I  know. 
It  is  worth  doing.  Let  us  hope  we  get  our 
act  together  in  this  last  hour  of  the  night,  so 
we  may  have  the  active  cooperation  of 
whatever  government  is  in  power,  when 
they  see  the  properly  worked  out  cost 
effectiveness  of  what  so  all  embracing  a 
view  could  be. 


Prescription  statistics  (Scotland): 

November  1985.  Average  cost  of 
prescriptions  dispensed  by  chemists  and 
appliance  suppliers  in  Scotland. 


Pence 

Ingredient  cost  393.473 

Oncost  51.703 

Dispensing  fee  45.433 

Interim  allowance  0.998 

Container  allowance  3.798 

Other  misc.  costs  1.843 

Gross  cost  497.248 

Less  charges  37.992 

Net  cost  459.256 


Total  number  of  prescriptions:  3,094,968 
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Triple  gold 
from  Cussons 


Cussons  are  launching  a  three-strong 
range  of  shampoos  under  the  Imperial 
Leather  name,  aimed  at  the  premium 
sector  of  the  £110  market.  What  the 
company  describes  as  "one  of  their  most 
substantial  new  product  developments" 
becomes  available  next  week. 

Imperial  Leather  Gold  comes  in  three 
variants  —  normal,  greasy  and  dry  hair  — 


in  colour  coded  ivory  plastic  bottles 
(200ml,  £0.89)  with  tops  resembling 
Imperial  Leather  soap.  The  brand  comes 
with  a  consumer  promise  of  "no  fancy 
ingredients  your  hair  doesn't  need." 

Cussons  sales  and  marketing  director 
Colin  Hession  believes  the  shampoo 
market  is  over-complicated.  "The 
inspiration  for  the  simple  formulation  has 
come  from  consumers,  who  are  sceptical 
about  the  increasingly  fantastic  claims 
made  by  some  shampoos,"  he  says. 

Cussons  aim  to  take  4  per  cent  of  the 
market  through  a  combination  of  broad 
appeal  and  quality  image  rather  than 
fancy  ingredients.  "Despite  being 
Cussons'  first  shampoo  the  product  will 
have  a  'head  start'  because  30  per  cent  of 
all  households  already  buy  Imperial 
Leather  soap,"  says  Mr  Hession. 

Television  advertising  starts  in  June,  in 
the  Southern  and  London  areas.  A 
£300,000  national  campaign  in  the 
women's  Press  starts  in  July/ August  to  co- 
incide with  a  price  promotion.  Sampling 
and  money -off  coupons  on  Imperial 
Leather  soap  for  the  shampoo  start  in 
September.  Cussons  report  swift 
acceptance  of  the  package  by  wholesalers 
and  the  larger  multiples,  including  Boots. 
Cussons  (UK)  Ltd,  Manchester  M7  0GL. 


Kanebo  colours 

Kanebo's  Spring  and  Summer  collections 
include  new  shades  for  eyes,  lips  and 
cheeks.  In  the  magic  make-up  range, 
cheeks  are  in  cherry  blossom,  lips  in  pink 
and  orange  and  eye  colours  are 
burgundy,  violet,  blue  and  green. 

The  silk  cosmetics  collection  includes 
rose  symphony  for  powder  blush  and  glow 
duo,  African  shades  and  ocean  blue  for 
eyeshadow  duo;  for  the  moisture  lipsticks, 
tropical  orange,  exotic  pink,  and  for 
mascara,  and  blue.  Kanebo  division  of 
OBL  Manufacturing  Ltd,  Bone  Lane, 
Newbury,  Berkshire  RG14  5TD. 

Exposure 
for  Mycota 

Crookes  are  advertising  their  Mycota 
brand  this  Summer  with  a  high  frequency 
national  newspaper  campaign  running 
from  May  to  September  in  The  Sun,  Daily 
Mirror,  Sunday  Express,  Sunday  People 
and  News  of  the  World. 

A  prepacked  merchandiser  holds  12 
powders,  12  creams  and  four  sprays  as 
well  as  free  consumer  leaflets  on  foot 
health  care.  Crookes  Products  Ltd,  PO 
Box  94,  Thane  Road  West,  Nottingham. 
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Brush  offers 

The  Wisdom  Quest  range  of  professional 
toothbrushes  will  carry  a  price  promotion 
from  April  1 .  Twin  packs  of  sizes  2  and  3 
angled  head  and  straight  handled  brushes 
will  retail  at  £1 .25,  and  there  is  lOp  off 
single  packs  of  Wisdom  Quest  and  Plaque 
Master.  Addis  Ltd,  Brushworks,  Hertford. 


Riches'  pickings 
from  Unichem 

Unichem's  Passport  to  Riches  promotion 
starting  on  April  1  and  running 
throughout  the  month  will  feature  the 
following:  Band  Aid,  Cuticura,  Dr  Whites, 
Durex,  Fashion  Style  perms,  Freestyle 
mousse,  Henara,  Konica,  Loving  Care, 
Poly  Foam  perms,  Radox,  Savlon,  Sure 
AP,  and  Vaseline  Intensive  Care  lotion. 

Profit  Power  is  available  on  the 
following  products: 

Aapri,  All  Clear  shampoo,  Amplex 
aerosol  for  men  and  roll-on,  Anne  French, 
Aspro  Clear,  Astral  cream  and  lotion, 
Ballet  bathroom  tissues,  Batiste,  Belle 
blonde  and  colour,  Blisteze,  Brut, 
Brylcreem,  Califig,  Carefree,  Clearasil, 
Cream  E.45,  Denim,  Dentifix,  Harmony 
colorant,  Hedex,  Henara  Jojoba,  Immac, 
Iron  Jelloids,  Joy-Rides,  Kleenex 
Boutique,  Lacto  Calamine,  Libra, 
Listerine,  Mafu,  Medijel,  Milpar,  Oil  of 
Ulay  and  Night  of  Ulay,  Phyllosan, 
Puritabs,  Radian  B,  Radox  Showerfresh, 
Right  Guard,  Scholl,  Scotties,  Shine  Hair 
conditioner,  SR  toothpaste,  Sudocrem, 
Supersoft,  Sure  Lax,  Velvet  perm,  Vivas 
body  spray,  V05,  Vykmin,  Wella  Colour 
Confidence  and  Yeastvite. 

Sundries  available  from  Unichem 
comprise  Addis,  Colgate  toothbrushes, 
Croydex,  Flicker,  Gnptight,  Healthcrafts, 
Newtons,  Playtex  Nurser,  Pur,  Salter 
Scales,  Sensodyne  toothbrushes,  Sparklet 
C  bulbs  and  Sparkwhip  bulbs,  Tommee 
Tippee  and  Wilkinson  Sword .  Unichem 
Ltd,  Unichem  House,  Cox  Lane, 
Chessington,  Surrey. 


Slazenger  aim 
for  the  body 

Beecham  Toiletries  are  adding  a  body 
spray  to  the  unisex  Slazenger  sports 
range. 

The  100ml  aerosol  spray  which  will 
retail  at  £0.99,  offers  protection  against 
body  odour  with  the  aid  of  its  deodorant 
ingredient  and  also  contains  a  fragrance 
which  is  said  to  appeal  to  both  sexes.  The 
can  is  decorated  with  the  Slazenger  sport 
motif. 

Colin  Atkinson,  sales  director  says: 
"This  new  body  spray  will  gather  sales 
momentum  from  the  planned  in-store 
programme  and  a  £lm  Press  advertising 
campaign  planned  for  the  whole  range  in 
1986".  Advertising  will  appear  from  May 
and  run  throughout  the  year.  Beechams 


Proprietaries  Toiletries,  Beecham  House, 
Great  West  Road,  Brentford,  Middlesex 
TW8  9BD. 
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■rome  Russell's  ladies  shaving-foam  is  a  beauty 
eatment  which  leaves  your  skin  soft  and  silky.  It  is 
ssigned  for  the  delicate  skin  of  your  legs,  underarms 
id  bikini  line. 

onditions  and  moisturizes  by  giving  added  protection 
;ainst  razor  rash  and  helping  the  razor  to  glide  over 
)ur  skin.  Will  not  leave  your  skin  rough  and  dry  as 
ens  shaving  foam  and  soaps  can  do. 
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LONDON  -  PARIS  -  NEW  YORK 

Jerome  Russell  Cosmetics  Limited, 
101  Sunnyside  Road,  llford,  Essex 
IG1  1  HY  England  Tel:  01-478  7771 
Telex:  23645  (JRC  LTD  G) 


Available  from  our  main  agents: 

Thomas  Christie  Limited 
Christie  Estate 
North  Lane 
Aldershot 
Hants  GU12  4QP 

Tel:  0252  29911 


Also  available  from: 

David  Hart 
2  Cottis  Court 
St  John's  Road 

Epping 
Essex 

Tel:  Epping  77039 

EXPORT  ENQUIRIES  WELCOME:  TO  JEROME  RUSSELL 


Jerome  Russell 

'-'        Pans  NewYor*. 
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Tambrands 
book  £3m 
campaign 

Tambrands  are  offering  twelve  best  selling 
papaerbacks  in  an  on-pack  Tampax 
promotion  this  Spring.  And  a  national 
Press  advertising  campaign  starts  next 
month  as  part  of  a  full  programme  of 
promotional  advertising  support  through 
1986.  Tambrands  say  the  total  above  and 
below  the  line  spend  tops  £3m. 

Consumers  will  be  offered  one  free 
book  in  return  for  proof  of  purchase  of  80 
tampons,  and  flashed  promotional  10s  and 
40s  packs  for  all  absorbencies  —  Slender, 
regular  super  and  super  plus  —  are  now 
available.  Among  the  books  on  offer  are 
Judith  Krantz'  blockbuster  "Mistral's 
Daughter"  and  Catherine  Cookson's  "A 
Dinner  of  Herbs". 

The  offer  is  open  until  March  31  next 


year,  though  Tambrands  expect  the 
increased  take-off  to  quickly  reduce  stocks 
of  the  promotional  packs.  As  for  the 
thinking  behind  such  a  promotion:  "Two 
out  of  five  women  read  a  book  a  week," 
explains  product  manager  Michele 
Burditt.  "And  people  are  bored  by 
competitions."  A  national  advertising 
campaign,  including  special 
advertisements  for  the  Best  Sellers 
promotion,  is  to  be  launched  in  April.  The 


company  says  that  its  media  spread  will 
not  be  quite  as  broad  as  last  year,  with 
concentration  on  the  under  24  age  group. 
Magazines  range  from  Cosmopolitan  to 
My  Guy  and  Jackie.  Tambrands  Ltd, 
Dunsbury  Way,  Havant,  Hants  P09  5DG. 


Fragrant  offer 

Richards  &  Appleby  are  offering  a  free 
window  display,  shelf  merchandiser,  and  ij 
free  gift  box  with  all  orders  for  the  Country! 
Fragrance  display  collection  (trade  price 
£76.59).  The  collection  contains  all 
Country  Fragrance  items.  Richards  & 
Appleby  Ltd,  Gerrard  Place,  East 
Gillibrands,  Skelmersdale,  Lanes  WN8 
9SU. 

Nair  Bikini,  the  two-tube  hair  remover  andje 
moisturiser  to  be  launched  by  Carter- 
Wallace  next  month  (C&D  March  15, 
p495)  has  a  retail  price  of  £2.29,  not  as 
stated.  The  Nair  range  will  be  supported 
by  £200,000  women's  Press  advertising 
between  May  and  September. 

 L 


WOULDN'T  YOU  PREFER 

TO  RECOMMEND  A 
SUGAR-FREE  PARACETAMC 
FOR  CHILDREN? 


COUNTERPOINTS! 
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Jeecham  style 
Iristows  range 

;echam  Toiletries  are  launching  Bristows 
'ling  mousse  alongside  the  brand's  Style 
Hold  spray. 
The  two  products  will  form,  says  the 
mpany,  a  specialised  styling  range  with 
ugh  fashion  look.  The  styling  mousse 
11  retail  at  a  trial  offer  price  of  £0.89  for  a 


100ml  can  (normally  £1 .09).  "This  new 
range  offers  alternative  styling  methods  for 
catering  for  today's  deceptively  casual 
hairstyles",  say  Beecham  Proprietaries 
Toiletries,  Beecham  House,  Great  West 
Road,  Brentford,  Middlesex. 


£lm  Loving  Care 

Clairol  are  to  spend  £lm  in  a  television 
campaign  for  Loving  Care.  The  national 
campaign,  due  on  air  m  late  Spring, 
features  30-second  spots  with  the  theme 
"Half  of  these  ladies  have  grey  hair. . ." 

A  £1  cash-back  offer  is  being  run  on 
the  brand  until  December  31.  Details 
carried  on  pack  tell  customers  they  can 
redeem  two  pack  tokens  for  a  50p  com, 
and  three  tokens  for  a  £1  com.  Bristol- 
Myers  Co  Ltd,  Clairol  Appliance  Division, 
The  Avenue,  Egham,  Surrey. 

Buf-Puf  skmcare  products  are  now  being 
distributed  except  in  Northern  Ireland  by 
David  Anthony  Pharmaceuticals  Ltd, 
Edwards  Lane,  Speke,  Liverpool. 


Reckitt  put 
Haze  on  air 


Reckitt  Products  are  mounting  their 
biggest  promotion  for  Haze  air  fresheners, 
offering  consumers  the  chance  to  win  a 
£50,000  dream  home. 

The  competition  involves  placing  in 
order  of  priority  six  design  features  of  a 
new  home  and  completing  two  tie- 
breakers; entrants  must  also  submit  three 
tokens  from  promotional  packs. 

From  April  28  the  promotion  will  be 
supported  by  a  three-week,  £350,000 
national  television  campaign  with  the 
theme  "welcome  to  a  Haze  home".  About 
55  per  cent  of  housewives  will  see  the 
commercial  four  times,  says  the  company. 

To  encourage  cross-purchase  across 
the  range,  Haze  pomander,  roll  fresh, 
carpet  freshener  and  vacuum  freshener 
each  carry  two  tokens  while  Haze  aerosol 
and  Tiny  Tim  carry  one.  Reckitt  Products, 
Reckitt  House,  Stonelerry  Road,  Hull. 


NOW  WITH 
NIOR  DISPROL  YOU  CAN 


Junior  Disprol 
Soluble  Tablets 


i  only  soluble  paracetamol  tablet  for 
Idren. 

solves  completely  in  water  or  a 
ourite  drink,  with  no  bitter  after-taste. 

nvenient,  for  the  older  child,  but  can 
used  for  children  over  three  months. 


Junior  Disprol 
Sugar-free  Suspension 

the  first  sugar-free,  non-cariogenic 
paracetamol  suspension. 

pleasant-tasting,  banana-flavoured. 

easy  to  pour;  less  viscous  than  traditional 
suspension. 


Remember:  when  aspirin  is  considered  to  be 
a  more  appropriate  treatment,  recommend 
Junior  Disprin  tablets. 

junior  Disprol  Suspension  and  Tablets  are  recom- 
mended for  children  from  3  months  to  12  years. 

Each  5ml  dose  of  suspension  contains  120mg  of 
paracetamol  and  is  available  in  a  100ml  bottle  with 
child-resistant  cap.  Each  tablet  contains  120mg 
of  paracetamol  satety-wrapped  in  toil  in  cartons 
of  24  tablets. 


JUNIOR 

DISPROL 


SUGAR  FREE 
PARACETAMOL 
SUSPENSION 


PAIN  RELIEF 
FOR  CHILDREN  € 

3  MONTHS 


AN  EXTENSIVE  PROGRAMME  OF  PROMOTIONAL  SUPPORT  IS  PLANNED  IN  1986,  INCLUDING 
SAMPLING  VIA  HEALTH  VISITORS,  AND  A  MAJOR  CONSUMER  ADVERTISING  CAMPAIGN  IN 

WOMEN'S  MAGAZINES. 

ITff-rfffl  -  A  FIRST  STEP  TOWARDS  SUGAR-FREE  MEDICINES, 


Reckitt  &  Colman  Products  Ltd..  Pharmaceutical  Division.  Dansom  Lane,  Hull,  HU8  7DS 


ANTI-PERSPIRANT 
DEODORANT 
NOIR 


ANTI-PERSPIRANT 
DEODORANT 


•S-M)  FfRSPIRAN' 


ANTI  PERSI'IRAST 
ROLL  OS 


UNPERFl.'MED 





ANTI-PERSPIRANT 
DEODORANT 

WILDFIOWER 


There's  only  one  way  your  profits  can  go  when  you  stick  with  Mi!m 


Not  content  to  be  merely  roll-on  market  leader 
Mum's  intent  on  grabbing  a  bigger  slice  of  the 
action  with  four  new  additions  to  the  family. 

Four  up-to-the-minute,  ultra-cool,  solid  stick 
deodorants  in  Wildflower,  Aqua,  Noir  and  pure 
and  simple  Unperfumed. 

Together  with  the  newly  packaged  roll-ons  they 
make  a  very  eye-catching  bunch  indeed. 


And  with  an  exciting  new  £1 .3  million  TV 
campaign  due  to  break  in  May,  we  confidently  6 
predict  Mum  will  be  the  word  on  everyone's  lips] 
Not  to  mention  under  their  arms. 

So  don't  leave  yourself  short.  Once  we  lift  the  lii 
on  our  new  range,  demand  will  go  sky  high. 

*  T  M.  Authorised  User  Bristol-Myers  Co.  Ltd.,  Uxbridge  :. 


COUNTERPOINTS 


nnoxa  make  a 
Natural  Choice 

new  range  of  products  for  the  face,  body 
nd  feet  has  been  introduced  by  Innoxa. 

Natural  Choice  uses  natural 
gredients,  says  the  company,  including 
oricot,  peppermint  and  avocado  oil. 
ackaged  in  clear  plastic  bottles  and  tubs 
id  white  tubes,  the  collection  comprises 
1  apricot  facial  cleanser  (£4.25);  lemon 
id  limeflower  splash  (£4.25)  —  a  skin 
nic  containing  allantom;  avocado  pear 
1  moistunser  (£4.50)  —  a  cream 
oisturiser  with  vitamin  E  and  shea  butter; 
over  honey  night  cream  (£4.50);  evening 
rimrose  eye  gel  (£4.25);  three  coconut  oil 
}dy  products  —  shampoo,  scrub  and 
tion  (all  £3.95),  and  three  peppermint 
ot  products  —  spa,  tonic  and  lotion  (all 
S.95).  Innoxa  (England)  Ltd,  202 
rminus Road,  Eastbourne. 


CML  start 

>af  e  as  Houses 

dependent  Chemists  Marketing  Ltd's 
insumer  competition  "Safe  as  Houses" 
irts  in  April  and  operates  in-store  during 
pril  and  May  with  five  prizes  of  £1,000 
mchers,  redeemable  at  Curry's.  The  five 
imark  chemists  who  supply  the  first  prize 
nners  with  their  entry  forms  will  each 
n  a  £100  voucher,  to  be  redeemed 
rough  their  local  Numark  wholesaler 
[ainst  any  Numark  own  brand  products, 
lere  will  be  500  Numark  first  aid  kits  for 
e  runners-up. 

The  competition  is  based  on  safety  m 
e  home.  Competitors  have  to  look  at  a 
etch  of  a  kitchen,  ring  the  various 
izards  depicted  and  complete  a  tie- 
eaker.  Closing  date  will  be  June  30. 

Products  on  promotion  in  April 
rlude:  Canderel,  Colgate  dental  cream, 
eestyle  hairspray,  Harmony  colourants 
d  composite  units,  Kotex  simplicity, 
Iphs  and  brevia,  Promise,  Numark 
nditioner  and  shampoo,  Nusoft  all-in- 
.e  toddler  60s,  Robinsons  baby  foods, 
■ft  &  Pure  cotton  wool,  Sure  AP  aerosols, 
mpax,  Toni  perms,  Wella  Shockwaves, 
berto  VOS  hot  oil,  Carnation  Slender 
'wder,  bars  and  country  bars,  Dextrosol 
^lets,  Gillette  Foamy,  special  and 
Hitour,  Handy  Andies,  Minima  panty 


liners,  Numark  strong  large  white  tissues, 
Palmolive  shaving  creams  and  sticks,  Poly 
Papilloten,  Radox  bath  salts  and  herbal 
bath,  Sure  roll  on  and  solid,  Vespre,  Wella 
hair  streaking  kit,  Andrews  health  salts, 
Anusol,  Clearblue  home  pregnancy 
testing  kit,  Cymalon,  Doans  extra  strength 
backache  pills,  Franolyn,  Nucross 
medicated  pastilles,  Numark  indigestion, 
paracetamol  and  soluble  aspirin  tablets, 
Nurofen,  Oraldene,  Ralgex  and  Veganm. 

The  company  is  also  linking  an 
electronic  golf  game  to  a  Flash  promotion 
during  April  and  May.  Every  chemist 
purchasing  £186  worth  of  Flash  will 
receive  a  free  golf  game  (worth  £29.95) 
with  batteries  and  an  18  hole  course 
illustrated  colour  guide,  with  a  selection  of 
12  clubs  and  three  types  of  game 
Independent  Chemists 
Marketing  Ltd,  51  Boreham  Road, 
Warminster,  Wilts. 


Oscar  for  Stern 

Parfums  Stern  are  introducing  Oscar  de  la 
Renta  deodorant  spray  (90ml,  £12.50). 
Available  in  the  same  bottle  as  the  eau  de 
toilette,  it  is  designed  for  all  over  use  and 
has  a  moisturising  property  to  prevent  skm 
drying,  say  Parlums  Stern  (UK)  Ltd, 
Princes  House,  36  Jermyn  Street,  London. 

Hotpak  offer 

Thomas  Christy  will  be  promoting  their 
Hotpak  face  packs  with  a  "buy  two  —  get 
one  free"  offer  running  from  the  beginning 
of  May  while  stocks  last.  Lynn  Regan, 
marketing  manager,  comments:  "We  are 
confident  that  this  promotion  will  generate 
trial."  Thomas  Christy  Ltd,  Christy  Estate, 
North  Lane,  Aldershot,  Hants. 


Watching  the 
Women's  Press 

The  following  column  lists  advertisements 
for  chemist  merchandise  due  to  appear  in 
the  IPC  women's  Press  in  April.  The 
magazines  are  divided  into  weeklies  (W), 
monthlies  (M)  and  teenagers'  (Y). 
Alberto  Balsam:  W  M 

Silk:  Y 
Elizabeth  Arden  advanced 

extract:  M 

Visible  Difference:  M 
Ashe  Vitapointe:  W 
Bayer  Limmits:  W  Y 

Charles  of  the  Ritz 

Carrington  Parfums:  W 
Cheeseborough  Ponds 

Perfect  Colour:  W 
Thomas  Christy  skin  care: 
CIGA  Piz  Buin: 


M 

M 
M 


Clarins: 

Combe  Lanacane: 
Slip-stops: 
Vagisil 
Concept  Klorane: 
Cussons: 
DDD  Dentinox: 
Christian  Dior  Poison: 
Elida  Gibbs  Sure: 

Timotei: 
English  Grains: 
Faberge  Fleurs  du  Mondi: 
Heinz  Weightwatchers: 
Houbigant  Ciao: 

Raffinee: 
ICC  Anadin: 
Bisodol: 
Anne  French: 
Immac: 
Preparation  H: 


M 
M 
M 


W 

w 
w 

w 
w 


w 


w 


w 
w 

Y 

w 


M 

M 

M 

M 

M 

M 
M 


Intercare  Allerize: 

Ex-Lax:  W 
Jica  Beauty  Products: 
Johnson  &  Johnson 

KY  jelly: 
Lancome: 
G  R  Lane  Quiet  Life:  W 
Larkhall  Labs  Omniped:  W 
Lilia  White  Dr  Whites:  Y 
Lil-lets:  Y 
Louis  Marcel:  Y 
Max  Factor:  M 
Nelson  homeopathic 

medicine:  M 
Newton  Bikini  care:  Y 
Nicholas  Labs  Almay:       W    M  Y 
Feminax:  Y 
L'Oreal  Ambre  Sola  ire:  M 
Biotherm:  M 
Elnett:  M 
Recital:  M 
Parfums  de  Paris  Hermes:  M 
Parim  Drakkar  Noir:  M 
Progres:  M 
Reckitt  &  Colman  Senokot:  W  M 
Revlon:  M 
Nina  Ricci:  M  Y 

Richards  &  Appleby 

Buf-Puf:  W  M 

Robins  Chapstick:  Y 
RoC:  M 
Helena  Rubinstein:  M 
Yves  Saint  Laurent:  M 
Schwarzkopf  Affairs:  W 
Stafford  Miller  Joy-Rides:  W 
Tampax  Y 
Thompson  Bran  Slim:        W  Y 
Slimline:  W  Y 

Unicliffe  TCP:  W 
Unipath  Clearblue:  W  Y 

Vichy:  M 
Wella  Balsam:  W 
Windsor  Uvistat:  M 
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SHOULD  A 
COST  MORE  to 


Last  year,  the  average  cc| 
of  talking  on  television  to  o 
thousand  housewives  in 
shire  was  £3.48.  In  another 
area  it  cost  over  £6.00. 

Which  meant,  quite  siiri]] 
that  some  advertisers  were! 
paying  a  premium  of  70%  in 
region  over  what  they  woul 
have  paid  with  us. 

How,  we  wonder,  does  tfi 
other  region  explain  this  curp 
anomaly? 

Do  housewives  in  that 
eat  70%  more  food? 

Do  they  wear  70%  more 
perfume? 

Do  they  guzzle  70%  mor 
chocolates? 

Do  they  take  70%  more 
holidays? 

It  seems  unlikely,  doesn' 

So  why  the  difference  inc 

Well,  we  can't  speak  for  t 
other  chaps,  but  we  can  exp 
why  our  airtime  is  such  goo 
value  compared  to  theirs. 

People  in  Yorkshire  watc 
great  deal  of  commercial 
television. 

Our  programmes  general 
such  enormous  audiences  1 
we  have  a  lot  more  viewers 
go  round. 

Hence  our  highly  competi 
pricing. 


IUSEWIFE 
ACTINGS  THAN 

(GATE? 


COUNTERPOINTS 


Ads  for  Arret 
in  1986  

Janssen  have  announced  their  1986  plans 
for  Arret,  including  an  extended 
advertising  campaign,  and  a  new 
12-capsule  pack.  The  larger  pack  (£2.99), 
distinguished  by  a  red  comer  flash,  is 
ideal  for  groups  of  adults  and  is  a  more 
economical  purchase,  say  Janssen. 

Advertising  again  comprises  Press, 
posters  and  television,  and  the  campaign 
will  run  from  April  to  September.  The 
cartoon  characters  again  provide  the 
focus;  Janssen 's  market  research  showed 
the  humorous  approach  to  be  popular. 
The  bias  is  again  towards  London  and  the 
South,  as  these  areas  have  been  shown  to 
have  the  most  holidaymakers  travelling 
abroad.  The  Press  campaign  —  April  to 
August  —  includes  both  national  dailies 
and  women's  Press  and  has  been 
upweighted  in  terms  of  space.  The  new 
advertisement  features  the  headline  "Stops 


diarrhoea  in  less  than  one  hour"  —  a 
strengthening  claim,  says  the  company. 

The  16-sheet  crosstrack  Underground 
campaign  will  run  from  May  to  August  on 
250  sites.  The  layout  will  be  identical  to  the 
newspaper  advertisements.  As  for 
television,  the  campaign  will  run  for  a  ten- 
week  period,  June  to  September,  with  the 
same  commercial,  but  the  time  claim 
again  strengthened  in  the  voice-over.  In 
addition  to  the  Central  area  test-marketed 
last  year,  the  campaign  will  roll  out  into 
Granada  and  Thames,  to  cover  53  per  cent 
of  the  total  market,  say  Janssen.  Janssen 
have  also  taken  space  on  ticket  wallets 
from  all  ABTA  travel  agents. 

For  the  pharmacy,  the  company  has 
produced  a  range  of  POS  material, 
including  counter  displays,  shelf  edgers 
and  jumbo  packs.  Bonus  offers  are 
available  from  representatives.  The 
company  says  Arret  achieved  an  11.2  per 
cent  share  of  the  anti  diarrhoea  market  at 
the  height  of  last  Summer.  Total 
loperamide  was  30  per  cent.  Janssen 
Pharmaceutical  Ltd,  Grove,  Wantage, 
OxonOX120DQ. 


Bigger  Bengers 
from  Fisons 

Bengers  food  will  be  available  from  April 
12  in  a  300g  pack  (£1.44)  which  will 
replace  the  existing  250g  size.  Orders  for 
the  500g  size  received  by  Fisons  before  it 
was  replaced  by  a  600g  pack  on  March  17 
will  be  processed  at  the  old  price  even  if 
substitution  with  the  600g  becomes 
necessary,  say  Fisons  Pharmaceuticals 
Division,  12  Derby  Road,  Loughborough, 
LeicsLEll  OBB. 


Media  man  is  new 
diet  regime 

Dietary  Specialities'  new  diet  regime  is 
formulated  by  Maurice  Hanssen,  author  of 
"E  for  Additives"  and  a  media  name  in  the 
health  food  industry. 

Advertising  for  the  Hanssen  Diet  will 
begin  at  the  end  of  April  and  run  for  two 
months  at  a  cost  of  £300,000,  in  the 
national  Press. 

The  Hanssen  Diet  is  based  on  low 
calorie  intake.  The  18  sachets  form  a  six- 
day  course  (£14.95)  of  complete  meal 
replacements,  or  can  be  used  as  a  "one- 
meal-a-day"  replacements.  The  sachets 
contain  a  high-protein,  high-fibre  powder 
giving  65  calories,  which  is  mixed  with  an 
appropriate  amount  of  fruit  juice  to  give  a 

596 


total  drink  content  of  110  calories. 

Special  sales  offers  available  now  will 
give  more  margin  than  the  normal  27.5  per 
cent,  say  Dietary  Specialities  Ltd,  159 
Mortlake  Road,  Kew,  Surrey. 

Unichem  push 
Pharmaton 

Unichem  have  announced  an  eight-month 
Press  advertising  campaign  for 
Pharmaton,  following  an  agreement  with 
the  Swiss-based  company  to  distribute 
their  pharmacy-only  range  of  products  in 
the  UK. 

The  campaign,  consisting  of  four 
different  advertisement,  will  centre  on 
Pharmaton  capsules  and  take  the  product's 
Swiss  pedigree  as  its  theme.  The 
advertisements  appear  from  next  week  in 
selected  national  daily  newspapers, 
Sunday  newspapers,  and  key  general  and 
women's  interest  magazines  from  April. 
Unichem  Ltd,  Unichem  House,  Cox  Lane, 
Chessington,  Surrey. 

Piriton  OTC 

Allen  &  Hanburys  are  introducing  an 
OTC  pack  of  Piriton  4mg  tablets  (three 
blisters  of  ten  £0.86).  The  pack  has  a 
flower  and  bee  motif,  and  points  to  the  use 
of  Piriton  for  the  relief  of  hay  fever,  insect 
bites  and  allergy.  Allen  &  Hanburys  Ltd, 
Greenlord,  Middx  UB60HB. 


Richa'ds  and  Appleby  are  launching  tht 
Nature  Basket  toiletries  range  from  April  ][ 
The  range  comprises  country  soap: 
(5  X  75g,  £1.25)  nature  talc  (200g,  £0.99| 
cream  bath  with  moisturiser  (400ml,  £0.9? 
and  cream  hand  and  body  lotion  in 
pump  dispenser  (400ml,  £1.25)  in  two  hi 
grances  —  honey  and  bluebell  and  hone 
and  wheatgerm.  Richards  &  Appleby  Ltc 
Gerrard  Place,  East  Gillibrandi 
Skelmersdale,  Lanes  WN8  9SU. 


Kovli's  crisp 
collection... 

Kavli  Ltd  are  launching  a  new  range  of 
crispbreads,  consisting  of  three  products 
muesli  crispbread,  crispbread  fingers  anc 
crispbread  wafers. 

The  muesli  crispbread  comes  in  150g 
packs  (£0.33),  the  fingers  in  200g  packs 
(£0.46)  and  the  wafers  in  300g  packs 
(£0.51).  The  range  is  distributed  by  Food 
Brokers  Ltd,  James  House,  Emlyn  Lane, 
Leatherhead,  Surrey  KT22  7EP. 

More  Friends 

Lofthouse  of  Fleetwood  have  decided  to 
increase  by  four  display  outers  each  case 
of  Fisherman's  Friend  sold  i.e.  24  display  ; 
boxes  to  each  case  as  against  the  20 
previously  supplied.  The  move  is  designee 
to  maintain  the  current  retail  and  cost 
price  of  the  lozenges  say,  Lofthouse  of 
Fleetwood  Ltd,  Maritime  Street, 
Fleetwood,  Lanes  FY77LP. 

Booker  offer 


Booker  Health  Foods  are  supporting  the 
Healthcraft  vitamin  range  with  a  consumei 
promotion  from  April.  For  one  proof  of 
purchase  from  any  introductory  product, 
consumers  will  receive  a  lifestyle  planner 
and  a  25p-off  next  purchase  voucher.  POS 
will  be  available  from  Booker  Health 
Foods  Ltd,  Healthways  House,  45  Station 
Approach,  West  Byfleet,  Surrey. 
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WHITEHALL 


A  leading  product  behind  every  name 
Now  a  new  name  to  lead  them  all 


Our  years  of  experience  have  produced  a 
portfolio  of  excellent  products  which  include 
many  household  names.  Now  from  1st 
March,  International  Chemical  Company 
Limited  is  grouping  them  together  under  the 
new  name  of  WHITEHALL 
LABORATORIES,  a  name 
already  internationally 
recognised  and  established 
by  our  American  parent 
company  and  many  over- 


WHITEHRLL 


seas  affiliates.  With  extensive  advertising  on 
national  television,  press,  poster  and  radio, 
together  with  your  support,  our  products 
now  include  many  of  the  markets'  leading 
brands  and  No.  1  sellers. 

This  combination  of  first- 
class  products,  innovative 
marketing,  and  a  more 
contemporary  name, 
underlines  our  commitment 
to  continuing  success. 


Whitehall 

LABORATORI  E 


WHITEHALL  LABORATORIES,  11  Chenies  Street,  LONDON,  WC1E  7ET. 


PRESCRIPTION  SPECIALITIES 


1 


Lioresal  liquid 

Manufacturer  Ciba  Laboratories, 
Horsham,  West  Sussex  RH12  4AB 
Description  Clear,  very  slightly  yellow 
sugar-free  solution  with  a  raspberry 
flavour,  containing  baclofen  5mg  in  5ml 
Indications,  dosage  As  for  Lioresal 
tablets 

Side  effects,  precautions  etc  As  for 

Lioresal  tablets 

Dilution  May  be  diluted  with  purified 
water  BP  and  stored  at  room  temperature 
for  up  to  14  days 

Packs  300ml  bottles  with  child  proof 
closures  (£6.84  trade).  A  graduated 
measuring  spoon  is  enclosed 
Supply  restrictions  Prescription  only 
Product  licence  PL0008/0195 
Issued  March  1986 


Urisal  

Manufacturer  Winthrop  Laboratories, 
Sterling-Wmthrop  House,  Onslow  Street, 
Guildford,  Surrey  GUI  4YS 
Description  White  and  yellow,  slightly 
effervescent,  orange  flavoured  granules 
containing  the  equivalent  of  4g  sodium 
citrate  Ph  Eur  per  sachet 
Uses  Relief  of  cystitis  in  adult  women 
Dosage  The  contents  of  one  sachet,  in 
water,  three  times  a  day.  Should  not  be 
taken  for  more  than  72  hours 
Precautions,  warnings  etc  Urisal 
contains  950mg  (41mmol)  sodium  per 
sachet,  so  should  not  be  used  in 
pregnancy,  heart  or  renal  failure 
Packs  Cartons  of  nine  sachets  (£2.13 
trade) 

Supply  restrictions  GSL,  but  product 
licence  has  a  condition  that  it  is  "supplied 
through  doctors  and  registered 
pharmacies  on  prescription" 
Product  Licence  PL  0071/0248 
Issued  March  1986 


Deponit  5  

Manufacturers  Schwarz  Pharmaceuticals 
Ltd,  East  Street,  Chesham,  Bucks  HP5 
IDG 

Description  Transdermal  drug  delivery 
system  as  a  self-adhesive,  skin-coloured 
patch,  with  a  surface  area  of  16  sq  cm 
containing  16mg  glyceryl  trinitrate 
released  at  an  average  rate  of  5mg  per  24 
hours 

Uses  Prophylaxis  of  angina  pectoris,  alone 
or  with  other  anti-anginal  therapy 
Dosage  Adults  One  patch  applied  to 
lateral  chest  wall  daily.  Children  Safety 
and  efficacy  not  established.  Patch  should 
be  removed  after  no  longer  than  24  hours, 


subsequent  applications  should  be  made 
to  a  new  area  of  skin  and  several  days 
should  elapse  before  applying  a  fresh 
patch  to  the  same  area.  Safety,  efficacy, 
and  tolerance  beyond  28  days  have  yet  to 
be  established.  Elderly  No  specific 
information  is  available  but  no  evidence  to 
suggest  an  alteration  in  dose  is  required 
Contraindications  Deponit  should  not  be 
given  to  patients  sensitive  to  nitrates  or 
with  increased  intracranial  pressure, 
marked  anaemia,  acute  circulatory  failure 
or  severe  hypotension 
Warnings,  side-effects  Deponit  should 
not  be  used  during  pregnancy  or  lactation 
unless  essential.  Not  suitable  for  acute 
anginal  attacks  and  if  these  occur 
additional  therapy  should  be  considered. 
May  potentiate  anti-hypertensive 
properties  of  vasodilators,  calcium 
antagonists,  tricyclic  anti-depressants  and 
alcohol.  In  patients  with  a  recent  history  of 
myocardial  infarction  or  acute  heart 
failure,  use  with  caution.  Withdrawal 
should  be  gradual  by  replacement  with 
decreasing  doses  of  long-acting  oral 
nitrates.  Treat  with  caution  in  patients  pre- 
disposed to  closed-angle  glaucoma.  Side- 
etfects  Headaches  may  develop  initially 
but  will  disappear  after  a  few  days.  Reflex 
tachycardia,  postural  hypotension, 
syncope  and  dizziness,  and  nausea  may 
occur.  A  slight  reddening  after  removal 
will  subside  after  a  few  hours.  For  full 
details  see  Data  Sheet 
Supply  restrictions  Pharmacy  only 
Packs  Cartons  of  30  (£33.21),  each  patch 
in  individually  sealed  sachets 
Further  information  Adhesive  layer 
covered  by  two  aluminium  foils 
impermeable  to  glyceryl  trinitrate 
ensuring  no  loss  during  shelf  life 
Product  licence  4438/0014 
Issued  March  1986 

Nolvadex  down 
in  line  with  Tariff 

Nolvadex  and  Nolvadex  D  prices  are  being 
reduced  in  line  with  new  Drug  Tariff  prices 
for  tamoxifen  (Nolvadex  30  £7,  250  £58.33; 
Nolvadex  D  30  £11).  The  company  says  this 
removes  any  economic  argument  in  favour 
of  prescribing  tamoxifen  generically. 

In  making  their  decision,  ICI  say  they 
were  forced  to  choose  between 
unsatisfactory  alternatives.  "Revenue  to  a 
major  British  research-based  company  will 
be  lost  as  a  result  of  the  price  reduction 
but,  given  the  incidence  of  generic 
prescribing  of  tamoxifen,  revenue  would 
also  be  lost  should  Nolvadex  prices  be 
maintained  at  current  levels. 

Nolvadex  Forte  will  also  be  reduced 
correspondingly  (30  £22).  All  reductions 


are  effective  from  April  1 .  ICI 
Pharmaceuticals,  Alderley  House, 
Aide rley  Park,  Macclesfield,  Cheshire. 
Caved-S  will  no  longer  contain  bismuth 
subnitrate  lOOmg  and  frangula  bark  30mg  I 
when  existing  stocks  are  exhausted,  say 
Tillotts  Laboratories,  Unit  24,  Henlow 
Trading  Estate,  Henlow,  Beds. 
Amoxycillin  syrup  BP  125mg  in  5ml  is 
now  available  from  Ethical  Generics  (12  by 
100ml  £23.52  trade).  Introductory  offers 
are  available.  Ethical  Generics  Ltd, 
Cambridgeshire  Business  Park,  Ely, 
CambsCB74EE. 

Codis  has  been  reformulated  to  comply 
with  Government  specifications  for 
codeine/aspirin  combination  products. 
Aspirin  content  has  been  reduced  from 
500mg  to  400mg,  but  codeine  content 
remains  the  same.  This  reformulation 
effects  only  the  new  500-tablet  dispensing 
pack  at  present,  but  the  change  should  be 
complete  across  the  Codis  range  by  the 
Summer,  say  Reckitt  and  Colman  Products 
Ltd,  Pharmaceutical  Division,  Dansom 
Lane,  HullHU8  7DS. 


Intercares 
Aller-eze  Plus 


Inter-care  Products  are  adding  Aller-eze 
Plus  to  their  OTC  Aller-eze  range  for  the 
relief  of  nasal  and  sinus  congestion 
experienced  by  hay  fever  sufferers. 

The  white,  uncoated,  round  tablets, 
branded  "A  +  "  on  one  side  contain 
0.67mg  clemastine  hydrogen  fumarate 
equivalent  to  0.5mg  clemastine  base  and 
25mg  phenylpropanolamine 
hydrochloride.  The  recommended  adult 
dose  is  one  tablet  every  six  hours  to  a 
maximum  of  4  per  day.  It  is  not 
recommended  for  children.  Drowsiness 
may  be  experienced  as  a  side-effect  but  is 
mild  and  transient,  says  the  company. 

The  product  will  be  featured  in  the 
Aller-eze  range  promoted  nationally  on 
television  and  in  magazines  during  the  hay 
fever  season. 

Pack  sizes  are  12s  (£1 .25)  and  24s 
(£2.10).  Intercare  Products  Ltd,  Fishponds 
Road,  Wokingham,  Berks  RG 11 2QD. 
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FOR  THE  RELIEF  OF  HAYrtvtK,  m  xgS  ^: 
INSECT  BITES  &  SKIN  ALLERGIES  ir 

30  tablets  4mg 


PIRITON 


pw  Priced  Professional  HaV  FeverTreatmer>t 

Allen  &  Hanburys  Limited.  Greenford,  Middlesex  CIB6  OHB.  Piriton  is  a  trade  mark. 


Obviously  his  Daddy  sells  Bergasol.  again!  And  this  year  it  should  be  higher  stl 
The  chemist  who  does  can  afford  the  odd  Two  million  more  people  are  taking 

little  luxury  holidays  abroad  in  1986-BergasoPs  stronge 

Last  year  our  market  share  was  up  yet  market -and  they'll  all  be  seeing  our  advertisij 


It's  certainly  different  this  year,  but  the  results 
I  be  the  same. 

Girls  that  get  brown,  and  Daddies  that  get 
Id. 


IMPORTANT  ANNOUNCEMENT  FROM  AGFA 


If  your  photof  inisher 
uses  Agfa  paper, 
you  could  wing  your 
way  to  the  holiday 
of  a  lifetime... 


Agfa  paper  has  always  meant  happy 
customers,  repeat  business  and  repeat  profits. 
But  this  year  there's  even  more  reason  for  you  to  go 
for  a  wholesale  photofinisher  who  uses  Agfa  paper. 

In  1986,  Agfa  launch  the  most  important 
consumer  promotion  ever  mounted  for  a 
photographic  paper.  A  promotion  that  guarantees . . . 

EVERYONE'S  A  WINNER. 

For  starters  there's  a  fabulous  round-the-world 
family  phototour  for  the  winner  of  our  'Name  that  Shot' 
competition.  Plus  the  chance  to  win  thousands  of 
pounds'  worth  of  other  prizes  in  our  supporting 
competitions. 

But  in  this  great  promotion  everyone  wins! 
Everyone  gets  BIG  BONUS  VOUCHERS  to  spend  on 
holidays,  travel  and  much,  much  more,  everytime 
their  prints  come  back  on  Agfa  paper. 


CARRY  ON  WINNING! 

The  more  films  they  have  processed  the  more 
chances  they  have  to  enter  the  competitions,  win  big 
prizes  and  enjoy  the  spending  power  of  their 
BIG  BONUS  VOUCHERS! 

And  if  one  of  your  customers  wins  the 
fabulous  Phototour  prize  then  you'll  win  too  -  a 
luxurious  fortnight  for  two  in  the  sun-baked  Seychelles. 

Get  on  to  your  wholesale  photofinisher  now 
and  make  sure  he's  on  board  this  business-building 
promotion.  If  he's  not  using  Agfa  paper,  get  him  to 
change.  If  he  won't  -  change  your  photofinisher! 

If  you'd  like  further  information  about  this 
great  promotion,  call  The  Professional  Division  at  Agfa 
on  01-560  2131. 

Agfa-Gevaert  Limited, 
27  Great  West  Road,  Brentford,  Middlesex  TW8  9 AX. 

AGFA 

. . .  never  settle  for  less  1 


■ClICK!- 


ith  Kodak  about  to  enter  the  35mm 
compact  camera  market  with  three 
ameras  ranging  from  a  basic  £45  model  to 
£135  fully  automatic  autofocus,  opportuni- 
y  knocks  for  the  independent  chemist  who 
as  to  date  stocked  only  easy -load  cameras. 

Some  pharmacists  may  already  have 
old  market  leader  Konica  Pop  models  from 
lalina,  Olympus,  or  Harumex.  But,  like  it  or 
ot,  the  name  Kodak  tends  to  inspire  con- 
dence  in  consumer  and  dealer  alike  and 
lie  company's  re-entry  into  the  35mm 
amera  market  should  put  the  flash  back  mto 
very  body's  pan. 

For  Konica,  sales  manager  Kevin  Day 
ays  the  compact  market  splits  into  price 
ands  —  over  £100,  under  £70  and  under 
45.  He  says  their  Pop  (£42.95)  is  by  far  the 
lggest  selling  built-in  flash  compact  in  the 
40-£45  bracket  with  red  (44  per  cent)  and 
lack  (36  per  cent)  taking  the  major  part  of 
;ales. 

Konica  claim  to  have  popularised  col- 
ured  cameras  of  late.  Last  year  the  Tomato, 
aeir  gardener's  special,  launched  on  April 
,  fooled  everyone  and  took  off  as  a  minor 
irand.  This  year  Konica  have  modest  hopes 
)r  their  silver  and  khaki  Pops  —  known  as 
le  Rambo  and  Kommando  in  the  trade. 


Mr  Day  says:  "We  were  surprised  to 
learn  in  a  twelve-month  research  exercise 
that  62  per  cent  of  all  Pop  buyers  are 
women,  of  which  just  over  half  are  young 
and  single."  Since  the  camera  was  introduc- 
ed 30  months  ago,  over  1,500,000  examples 
have  been  sold  worldwide,  Konica  say.  Mr 
Day  says  few  chemist  outlets  stock  the  Pop 
but  that  just  about  everyone  could  do  so  suc- 
cessfully. He  pins  his  hopes  for  penetration 
of  the  mdependent  market  on  the  Pop  rather 
than  the  upmarket  autofocus  version  in- 
troduced last  November. 

Mr  Day  believes  the  biggest  opportunity 
for  the  chemist  lies  at  the  "Pop  end"  of  the 
compact  market.  "People  are  easily  able  to 
trade  up  from  disc  to  35mm  with  much  im- 
proved quality."  And  he's  not  worried  by 
competition  from  Kodak:  "More  people  will 
be  encouraged  to  compare  the  available 
compacts  with  the  Pop  —  the  more  they  see, 
the  better  the  Pop  will  look."  Konica 
cameras  usually  show  a  30  per  cent  mark  up 
on  trade  price. 

For  Hanimex  compacts  mean  budget- 
priced  cameras  packed  m  display  gift  packs 
with  film  and  batteries.  They  believe  the 


photo  dealer  has  lost  interest  in  the  "box 
camera"  end  of  the  market  and  believe  the 
smaller  chemist  can  score.  The  Hanimex  HS 
kit  will  retail  for  £23.95,  the  EF  at  £29.95,  and 
the  SF  at  £49.95:  all  have  built-in-flash  and 
show  around  33  per  cent  profit  on  return 
when  bought  through  a  wholesaler.  Top-of- 
the-range  is  the  autofocus  AFX  kit  (£59.95) 
with  a  motor-drive  camera. 

Sales  manager  Lionel  Callow  says  the 
company  aims  for  the  sell -selecting,  impulse 
buyer  with  cameras  that  are  easy  on  the 
pocket  and  easy  on  sales  staff.  "I  believe 
pnce  is  so  important."  Mr  Callow's  key  price 
points  are:  £19.95;  £29.95;  £59.95,  and 
£79.95.  And  he  believes  every  member  of 
the  family  should  have  a  camera  and  that 
Hanimex's  pricing  and  presentation  of  their 
camera  range  make  this  a  possibility. 

Mr  Callow  says  growth  in  35mm  film 
sales  has  been  generated  by  dramatic 
growth  in  35mm  compact  camera  sales. 
Compact  cameras  account  for  nearly  30 


One  in  three  cameras  bought  in  the  UK  last  year 
were  35mm  compacts  in  a  market  which  saw  unit 
sales  of  2.5  million  last  year,  and  their  share  is  growing  by  15-20  per  cent  a  year. 


per  cent  of  unit  sales  and  theirs  is  the 
largest  sector,  split  between  autofocus  and 
non  autofocus  models. 


This  top-of-the-range  fully 
automatic,  auto  focus  Kodak 
35AF2  compact  (£130)  is  set  for 
July  launch 


"Independent  chemists  do  com- 
paratively better  in  the  non-autofocus  seg- 
ment due  to  lower  unit  prices.  Around  30 
per  cent  of  the  non-autofocus  segment  are 
sales  in  the  £20-£35  band.  The  chemist  has 
the  option  of  selling  up  from  disc  and  110, 
to  gain  the  benefit  of  using  35mm." 

Mr  Callow  says  a  chemist  should  be 
able  to  turn  over  a  range  of  six  Hanimex 
camera  kits  (two  110,  two  disc  and  two 
compacts  —  two  of  each)  six  times  a  year. 
The  company  aims  to  get  this  range  into 
CTNs,  petrol  stations,  etc,  as  well  as  main- 
line pharmaceutical  wholesalers. 

Distributors  J.J.  Silber  say  their  Halina 
disc,  110  and  35mm  compact  range  is  the 
top  selling  UK  brands. 

Compact  models  include  the  speedy 
66  35mm  compact  styled  in  black,  with  a 
built-in  sensor  flash  (around  £49.95);  the 
150  with  a  hot-shoe  flash  attachment  (£20 
including  also  flashgun),  and  the  160  with 
built-in  flash  (£25). 

In  1986  Keystone  say  they  will  sell  over 
two-and-a-half  times  as  many  cameras  as  in 
1985.  In  the  chemist  sector  where 
they  have  not  previously  been 
strongly  represented,  David  An- 


Photographic  developing 
more  consumer  spending 
deodorants  and  cold  remedies 
(independents  30  per  cent  and 


and  processing  accounts  for 


(£254m)  every  year  than  shampoos, 


put  together.  Retail  outlets  already  have  65  per  cent 


multiples  35  per  cent)  of  the  D&P  market  and  research 


commissioned  recently  by  Horizon,  the  arm  of  Dixons  Colour  Laboratories  which  serves  independent 


retailers,  has  shown  that  the  chemist  is  the  place  most  people  prefer  to  take  their  films  to  be 

developed. 

Chemist  'preferred7  for  D&P 

By  1988  it  is  forecast  that  spending  on 


'  photography  will  reach  £775m  with 
£285m  being  spent  on  D&P  alone. 

According  to  Colourcare  International 
over  70  million  films  are  processed  annually 
in  the  UK  market  which  is  growing  at  a  rate 
of  3-5  per  cent  per  annum  in  volume. 

Horizon  say  computer-controlled 
processing  means  that  results  are  consistent 
in  terms  of  quality  and,  with  fast  turn-round 
times,  customers  can  see  their  prints  next 
day. 

The  public  are  now  more  criticial  and 
this  has  obliged  laboratories  to  introduce 
standards  and  service  times  that  satisfy  the 
consumer.  Mail  order  was,  until  recently,  a 
strong  competitor  for  the  chemist's  D&P 
business  and  undoubtedly  for  a  few,  will 
always  be  the  first  choice  —  the  mini-lab  is 
the  latest  High  Street  threat  (see  p606). 
However,  more  recently,  personal  contact 
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A  giant  step  forward  for  film-kind?  POS 
items  and  the  new  print  wallet  for 
Regency's  giant  print  service 


Horizon's  latest  A'  board  selling 
their  new  giant  print  service 


and  the  security  of  the  retail  service  has 
meant  that  customers  are  prepared  to 
sacrifice  the  lower  prices  offered  by  mail 


order  in  return  for  faster  and  what  some  see 
as  a  "safer"  option. 

"Colourcare  believe  the  chemist  plays  a 
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thony  Pharmaceuticals  are  now 
distributors  in  what  both  are  sure  will  be  a 
long  standing  partnership. 

Keystone  claim  a  return  rate  of  less 
than  1  per  cent  and  a  service  department 
which  repairs  cameras  in  less  than  48 
hours.  Latest  introduction  to  the  range  is 
the  Keystone  AF1 ,  a  35mm  compact  with  a 
infra  red  autofocus,  built-in-flash  and  a 
foolproof  winding  system  (£59.95),  disc 
110  and  the  least  expensive  35mm  model 
have  "self-service"  packaging  suitable  for 
the  chemist  market,  the  company  says. 

The  Kodak  compacts  will  hit  the 
market  in  July  in  time  for  peak  Summer 
season  camera  sales  and  will  be  backed  by 
an  advertising  campaign  in  the  national 
tabloid  Press. 

The  35EF  —  reviewed  on  p608  —  is  ex- 
pected to  make  the  most  impact  for  the  in- 
dependent chemist  and  features  built-in 
flash,  fixed  exposure  and  easy  film 
loading.  The  35  AF1  (£80)  will  take  on 
Konica's  Pop  AF  and  others  and  has  auto- 
focus, auto-exposure  and  auto-wind  and 
rewind.  This  camera,  and  the  top-of-the- 
range,  fully  automatic  35AF2  (£130)  are 
DX  coded. 


major  role  in  serving  the  D&P  market,"  says 
Mike  Round,  sales  and  marketing  director 
for  Colourcare.  "Our  research  shows  that 
growth  is  mainly  in  the  retail  sector,  as  a 
result  of  the  improved  visibility  and 
commitment  of  the  chemist  with  regard  to 
display  and  marketing." 

Regency  Film  Services  managing 
director  Richard  Cross  says  he  sees  healthy 
competition  from  mini-labs,  mail  order  and 
other  retail  photoprocessors.  "We  are  glad  to 
see  that  retail  photoprocessing  is  more  than 
holding  its  own,  particularly  among 
pharmacies  which  the  consumer  stilJ  looks  to 
for  a  reliable,  high  quality  service".  But  he 
warns:  "Despite  the  instant  cash-flow  D&P 
offers,  it  is  dramatically  under-marketed  by 
most  pharmacies. 

Mr  Cross  says  24-hour  service  offers  a 
discemable  benefit  over  marl  order  and  only 
a  negligible  time  disadvantage  when 
compared  to  mini-labs.  "In  all,  the 
combination  of  low  cost  and  reliability 
should  ensure  the  survival  of  D&P  by 
pharmacies  in  the  coming  years." 
Analysing  the  breakdown  of  the  D&P  market 
by  film  size,  Regency  say  the  technical 
advances  inherent  in  disc  are  tailing  off.  For 
the  six  months  from  September  1985  the 
share  of  films  processed  by  Regency  was: 
110,  27.5  per  cent;  126,  4.5  per  cent;  135,54 
per  cent,  and  disc  14  percent.  "This 
demonstrates  the  firm  leading  share  now 
being  held  by  35mm,"  Richard  Cross  says. 
"If,  however,  you  analyse  Regency  film  split 
for  one  week  in  mid- February  110  took  24.5 
iper  cent;  126,  4  per  cent;  135,  58  per  cent, 
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and  disc  13.5  per  cent. 

Mr  Cross  points  out  that  the  six-monthly 
figure  was  swayed  by  the  Christmas  period, 
which  encourages  a  little  more  "cheap" 
photography.  He  says  Kodak's  July  launch  of 
a  range  of  35mm  cameras  represents  their 
concession  to  the  dominance  of  35mm 
photography  which  has  now  firmly  eclipsed 
the  "instamatic  age". 

Alpine  estimate  market  growth  will  be 
around  5  per  cent  overall  in  1986. 
Operations  manager  Ramish  Agheda  says: 
"The  mail  order  will  continue  to  decline.  The 
mini-lab  market  will  grow  steadily  but  not  to 
the  extent  of  those  in  the  United  States  and 
Japan.  It  will  be  difficult  to  change  the  habits 
of  consumers.  Photoshops  and  chemists  are 
the  traditional  outlets  for  D&P.  Sometimes  hi- 
tech  and  mmi-labs  are  too  daunting  for  the 
consumer.  Also,  of  course,  the  mini-lab 
growth  will  ultimately  depend  upon  the 
quality  of  the  product." 

Kodak  now  have  direct  competition  on 
processing  paper  with  Agfa's  launch  of  their 
"Everyone's  a  winner"  promotion  which  runs 
until  September  28. 

Consumers,  retailers  and  photofimshers 
using  Agfa  materials  in  their  photography 
can  win  prizes  in  a  campaign  spearheaded 
by  advertising  in  the  new  colour  tabloid, 
Today,  POS  and  mailings  of  leaflets. 

There  will  be  a  temptation  not  to  "Keep  it 
with  Kodak"  although,  as  Richard  Cross 
says:  "In  terms  of  materials,  Kodak  clearly 
remain  market  leaders  for  film  and  paper 
usage  and  still  probably  holds  more  than  50 
per  cent  of  the  film  market.  However,  they 
are  bemg  pursued  rapidly  by  Fuji,  Agfa  and 
others.  "Others"  accounts  for  many  own- 
branded  film  from  retailers  and  processing 
companies,"  Mr  Cross  says,  "with  own- 
branded  film's  market  share  hidden  —  for 
example,  for  3M  and  Fuji." 

'Mail  order  will  continue 
to  decline  and  the  mini- 
lab  market  will  grow 
steadily../ 

Alpine  Laboratories,  who  serve  500 
outlets  in  the  North  and  Midlands,  switched 
to  Agfa  colour  paper  and  chemicals  in  1985. 

Alpine  have  also  made  a  substantial 
investment  m  the  first  chemical  regeneration 
plant  of  the  "Combi"  type  in  the  UK,  which 
will  now  mean  even  tighter  controls  over 
their  chemical  quality,  says  director  Nigel 
Greenstreet.  He  says  ah  indications  are  that 
D&P  trade  will  improve  although  it  is  still 
very  price  sensitive.  "The  record  number  of 
holidays  booked  this  year  must  be  good  news 
for  the  trade.  The  cost  pnce  of  films  will  also 
determine  the  amount  of  film  used  by  the 
consumer." 

Colourcare's  new  lab  at  Park  Royal  is  to 
be  officially  opened  in  April  and  has 


undergone  a  major  programme  of 
investment  to  service  the  London  market.  A 
new  ICL  computer  has  been  installed  with  a 
system  specifically  developed  for 
Colourcare.  And  a  new  multi-scanning 
printer,  the  Agfa  MSP,  can  scan  both  the 
whole  of  the  film  and  the  individual  negative, 
searching  for  sharp  variations  m  density  at  a 
rate  of  18,000  prints  per  hour. 

Giant  prints  are  being  promoted  heavily 
for  1986  —  Horizon  and  Regency  have  just 
announced  packages.  For  35mm  users 
Regency  offer  a  set  of  7  by  5m  prints,  with 
every  film  processed  and  return  in  three 
days.  Those  who  prefer  24-hour  service  will, 
as  before,  receive  6  by  4m  kingsize  prints. 

Alpine  are  offering  a  full  range  of 
wholesale  products  at  competitive  pnces  for 
1986.  And  they,  too,  are  introducing  glossy 
enlargements  for  all  print  sizes  up  to  a 
"unique"  8  by  ll3/4in  size  from  35mm. 

London-based  Colorama  say  they  plan 
more  radio  advertising,  more  poster  and 
transport  advertising  to  capture  the  vast 
London  tourist  market. 

Their  marketing  plan  now  includes  full 
dealer  support  programmes  with  dealer  of 
the  year  awards  (a  bonus  scheme  open  to  all 
dealers  with  a  Colorama  "Fast  Foto" 
counter),  specialised  training  on  site  and  in 
Colorama'a  own  laboratories,  and  a  new 
dealer  D&P  processing  video. 

Alkaline 
battery  hits 
target 

At  present  the  highly  profitable 
battery  market  is  relatively  static 
with  only  growth  in  the  alkaline 
sector,  say  Duracell. 


Audit  data  shows  that  in  revenue  terms 
alkaline  claims  a  67.1  per  cent  share 
through  the  chemist  and  drug  sector 
(excluding  Boots)  with  zinc  carbon  at  29.8 
per  cent,  the  company  says.  This  alkaline 
growth  is  at  the  expense  of  the  cheaper  zinc 
carbon  brands,  the  company  says,  as 
consumers  trade  up  to  premium  products. 

Duracell  claims  a  58.5  per  cent  value 
share  of  the  market  through  the  chemist 
trade  and  a  87.2  per  cent  of  alkaline  business 
through  the  same  sector. 

According  to  Peter  Larder,  senior  brand 
manager  at  Duracell  UK,  batteries  are  now 
one  of  the  most  widely  distributed  of  non- 
food products.  "Merely  stocking  batteries, 
however,  is  not  sufficient.  To  maximise  profit 
potential,  correct  siting  and  merchandising 
are  equally  important.  In  large  chemist/drug 
outlets  batteries  should  be  positioned  near 
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regular  purchase  items  such  as  razor  blades 
and  paper  tissues  and,  of  course,  there 
should  a  display  in  the  photographic 
department". 

While  purchasing  patterns  are  still 
moving  in  favour  of  the  major  multiple 
groups,  the  chemist/drug  sector  has 
managed  to  remain  buoyant.  This  is  largely 
due,  Duracell  say,  to  the  emergency 
purchase  situation  served  by  the  late-night 
chemist. 

Of  the  500  million-plus  sold  in  the  UK 
each  year,  5  per  cent  power  photographic 
equipment,  say  Ever  Ready. 

Alkaline  long-life  batteries  such  as  Gold 
Seal  are  designed  to  give  premium 
performance  in  all  appliances  demanding  a 
high  current  drain  which  are  used  on  a 
heavy  or  continuous  basis,  the  company 
says.  This  includes  electronic  flash  guns, 
camera  motor  winds  and  cine  cameras. 
They  also  retain  their  power  longer  than 
standard  batteries  when  not  in  use  and  give 
non-fade  performance,  Ever  Ready  say. 

Varta  say  the  chemists'  sector  accounts 
for  some  18  per  cent  of  their  business,  with 
about  4  per  cent  of  all  sales  being  for 
photographic  use  with  batteries  specifically 
formulated  for  photographic  applications. 

All  Varta  photo  batteries  and  button 
cells,  with  the  lead-proof  guarantee,  are 
available  on  special  blister  cards  for  display 
on  a  stand. 


What  is  it  that  fits  23  sq  ft  or  so  of  floor  space  (less  room  than  it 
takes  to  park  the  family  car)  and  takes  only  24  minutes  of  your 
time  (much  less  time  than  it  takes  to  park  10  cars)?  The  answer  is 
a  mini-lab  system  which  occupies  only  the  minimum  of  space 
and  is  capable  of  developing  and  printing  a  colour  negative  film 
in  less  than  half  an  hour.  Steve  Hunter,  Kodak  sales  and 
development  specialist,  looks  at  how  the  mini-lab  concept  affects 
retailers. 

Mega-boost  for  mini-lab 


Photography  is  one  of  the  most  buoyant 
segments  of  the  whole  consumer 
industry,  with  annual  growth  rates  averaging 
5  per  cent  in  volume  terms  and  expenditure 
on  amateur  photography  in  the  UK  running 
at  around  £700m  a  year. 

The  retail  revolution  in  the  UK  has  lead 
to  the  rapid  growth  of  high  quality 
specialised  shops  and  it  is,  therefore,  natural 
that  photography  and  in  particular  photo 
processing,  is  taking  advantage  of  this.  This 
is  evident  by  the  rapid  growth  of  on-site 
processing  labs  (mini-labs)  located  in  the 
High  Street.  The  success  of  these  mini-labs  is 
dependent  upon  them  providing  on-the-spot 
fast  film  processing,  combined  with  a 


Kodak's  mini-lab 
system  25  has  a 
capacity  of  16 
'14  -exposure  35mm 
films  per  hour  on  4in 
paper.  This  lab  will 
be  launched  in 
September 
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The  latest 
Kis  "Speed 
|     10'  —  a  new 
jk  generation 
—  V  of  microlab 
i  recently 
introduced 
into  the  UK 


A  natty  juxtaposition  of  one-hour  dry 
cleaning  and  one  hour  D&P  service  in 
Tonbridge.  The  proprietor  says  he  sees 
D&P  following  the  pattern  of  dry- 
cleaning  20  years  ago  —  moving  out  of 
the  'factory'  into  the  High  Street  for 
instant  action 
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dedication  to  high  quality  and  a  personal 
customer  service. 

Such  an  outlet  may  well  also  stock  a 
comprehensive  range  of  photographic 
products,  such  as  films,  cameras, 
accessories,  photo  albums,  photo  frames, 
video  tapes  and  electronic  goods. 

When  mini-labs  first  came  into  being  a 
few  years  ago,  they  normally  occupied 
individual  sites,  given  over  exclusively  to 
developing  and  printing,  but  with  the 
dramatic  reduction  in  the  area  that  it  now 
takes  to  accommodate  the  new  mini-labs 
systems,  a  location  within  an  existing  retail 
business  can  be  a  very  lucrative  proposition 
for  the  retailer.  An  extra  feature  that  makes 
some  modern  mini-labs  systems  even  more 
practical,  is  that  wherever  they  are  located, 
they  can  be  operated  without  the  need  for  an 
external  water  supply.  This  is  a  great 
advantage  when  shop  location  is  a  limiting 
factor.  This  feature  not  only  helps  with 
respect  to  mini-labs  location,  but  also  in 
terms  of  financial  justification. 

Small  wonder  then,  that  mini-labs  have 
quickly  become  a  vital  element  for  the 
photographic  industry  and  a  rapidly 
expanding  one. 

During  1985  mini-labs  accounted  for  6 
per  cent  of  all  films  processed  within  the  UK. 
It  is  expected  to  account  for  10  per  cent  by 
the  end  of  1986  and  some  even  project  this  to 
reach  as  much  as  20  per  cent  by  1990. 

What  are  the  start-up  costs? 

It  is  almost  impossible  to  estimate  the 
"average"  costs  involved  in  settingup  a  mini- 
lab  operation  and  thereafter,  the  "break- 
even" point,  simply  because  there  are  so 
many  variables.  Obviously,  setting  up  a 
mini-lab  in  an  existing  retail  store,  as  most 
chemists  will  be  doing,  is  much  less  costly 
than  starting  from  scratch,  because  rent, 
rates,  staff  and  overheads  are  already 
catered  for. 

When  calculating  the  initial  budget, 
these  are  the  main  costs  that  you  should 
allow  for: 

1.  Buying  and  installing  your  basic 
equipment. 
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2.  Buying  and  installing  any  additional  shop 
fixtures  and  fittings. 

3.  Staff  training  and  salaries. 

4.  Purchase  of  initial  stock. 

5.  Working  capital. 

All  things  considered,  the  sum  that 
should  enable  you  to  start  up  a  mini-lab,  as 
part  of  an  existing  business  is  between 
£50,000  and  £100,000.  Retailers  using  mini- 
labs  systems  and  products  need  expert 
individual  guidance  on  break-even 
evaluation  and  start-up  costs. 

What  equipment  is  needed? 

Choosing  the  right  system  may  seem  an 
awesome  task,  but  if  you  consider  the 
problem  point-by-point,  you  will  probably 
find  the  decision  has  been  made  for  you.  So 
make  a  full  study  of  the  various  features  that 
each  system  has  to  offer.  It  will  help  if  you 
know: 

1.  How  many  films  you  expect  to  process 
daily? 

2.  How  fast  a  service  do  you  want  to  offer? 
(Some  systems  offer  a  cycle  of  less  than  30 
minutes). 

3.  How  important  is  the  size  of  the 


equipment? 

4.  Do  you  wish  to  offer  a  flexible  service? 
(Some  systems  produce  a  range  of  print 
sizes,  and  even  enlargements,  from  a  variety 
of  film  sizes). 

Ensure  that  the  equipment  you  choose  is 
"user-friendly"  and  that  your  supplier  can 
provide  you  with  prompt  and  reliable 
technical  support  and  —  much  more 
important  —  equipment  servicing. 

The  right  location 

Invariably  the  chemist's  shop  is  the  focal 
point  of  the  local  shopping  area  and  is  a 
regular  port-of-call  for  many  people  of  all 
ages.  It  is  the  ideal  location,  therefore,  for 
one  of  the  new  small  mini-labs,  but  the  siting 
of  the  equipment  in  the  shop,  is  as  important 
as  the  location  of  the  shop  itself. 

"Servicing'  mini-labs 

Ideally  a  "support  team"  should  be  on-hand 
from  the  mini-lab  manufacturer. 

Involvement  with  the  mini-lab  should 
begin  well  before  the  door  is  open  to  the  first 
customer  —  establishing  the  highest 
possible  standards  of  service  and  print 


quality  —  a  highly  important  part  of  a 
successful  operation.  For  example,  the 
nucleus  of  Kodak's  team  is  the  mini-lab 
representative  (MLR).  Using  a  specially 
formulated  Kodak  mini-lab  support 
package,  these  MLR's  are  fully  equipped  to 
satisfy  all  the  needs  of  current  and  future 
mini-labs. 

No  matter  how  good  the  service  is,  unless 
customers  are  aware  of  them,  your  efforts 
will  not  be  rewarded.  It  is  vitally  important, 
therefore,  that  a  mini-lab,  particularly  a  new 
one,  devotes  sufficient  energy  and  money  to 
promoting  its  own  business. 

Training 

Staff  training  must  be  undertaken, 
particularly  for  someone  entering  the  photo- 
processing  market  for  the  first  time  with  little 
or  no  previous  technical  knowledge.  This  is 
the  first  step  in  achieving  a  high  quality 
processing  service. 

Some  suppliers  offer  training,  in  one 
form  or  another,  giving  it  varying  degrees  of 
importance.  Kodak  place  this  aspect  of  a 
mini -lab  high  on  the  priority  list,  offering  a 
comprehensive  range  of  training  courses. 


DAP  take  on  Keystone 

DAP  are  nlpaspd  to  annonnrp  that     


DAP  are  pleased  to  announce  that 
they  have  been  appointed  UK 
distributors  for  the  Keystone  range 
of  35mm,  disc  and  pocket  cameras, 
all  with  built-in  electronic  flash. 
In  just  16  years,  Keystone  has 
become  a  major  force  in  the 
worldwide  camera  market  as  a 
direct  result  of  innovative  product 
design,  technological  breakthroughs 
and  strict  control  over  quality,  costs 
and  delivery.  All  of  which  spells 
profit  for  Keystone  stockists. 


Other  fast  moving,  high  margin  photo  products 
from  DAP  include: 

•  Fuji  Film  •  Hi-tech  Batteries  •  Sylvana  Flash  Products 

AntLorwPharmaceuticals 

-LimitCd  Edwards  Lane  Speke  Liverpool  L24  9GH  Tel:  051-486  7117  Telex:  629846  Hermes  G 

Higher  margins,  faster  turnover,  better  service 
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Kodak  compact 
no  quick  flash 
in  the  pan 


Kodak  Compact  35EF  camera.  Made  in 
Japan  for  the  Eastman  Kodak  Co  and 
distributed  in  the  UK  by  Kodak  Ltd.  Hemel 
Hempstead,  Herts  HP1  1JU.  Tel:  0442  61122. 

This  is  a  simple,  straightforward  little  camera 
with  a  matt-black  plastic  finish,  using 
standard  35mm  cassettes  of  film.  Loading  is 
also  simple  with  an  automatic  take-up  to  help 
the  beginner  unused  to  this  type  of  film 
loading.  The  model  35EF  is  the  least 
expensive  one  in  Kodak's  new  range  of 
compact  cameras  which  will  be  available 
from  July  in  the  UK. 

The  current  use  of  the  word  "compact" 
raises  a  wry  smile  for,  on  checking  the  new 
model  against  an  early  Leica  (which  used  to 
be  considered  the  norm  for  "minature" 
cameras  as  they  were  then  known),  the  new 
camera  is  only  a  little  more  than  half-an-inch 
narrower  and  the  body  is  about  half-an-inch 
thicker  than  the  older  one! 

The  layout  of  the  front  panel  is  neat  and 
the  lettering  (in  silver)  quite  unobtrusive. 
The  lens  is  behind  a  sliding  cover  which, 
when  closed,  serves  to  prevent  the  shutter 
being  accidentally  fired.  The  viewfinder  is 
centrally  disposed  over  the  lens  opening 
with  the  CdS  photo-cell  eye  immediately 
under  it.  The  pop-up  electronic  flash  is  at  the 
extreme  right-hand  end.  Below  the  sliding 
lens-cover  is  a  tiny  slider  with  film  speeds  of 
100/200  and  400/1000  ASA  marked  on  it. 

The  back  panel  is  also  tidy,  with  the 
viewfinder  window  centrally  placed  with  the 
flash  "ready  light"  just  to  its  right  —  the 
thumb-wheel  film-transport  drive  is  at  the 
right-hand  top  comer.  The  camera  back 
opens  from  the  left-hand  side  (sliding  catch 
on  the  end  panel)  and  there  is  a  glazed 
window  to  show  the  cassette  identification. 
The  bottom  panel  has  the  slider  for 
controlling  the  pop-up  action  of  the 


electronic  flash  at  the  left-hand  side  and  the 
sliding  lid  of  the  battery  compartment  at  the 
right-hand  end.  The  small  pin  for  de- 
clutching the  sprocket-drive  is  in  a  shallow 
depression  between  the  two. 

The  camera  was  tested  using  a  medium - 


Kodak  35EF  compact  camera.  

C'  >untry  ol origin:      Japan,  for  Eastman 
Kodak  Co 

Distribtor:  Kodak  Ltd,  Hemel 

Hempstead,  Herts 

Lens:  Kodak  Ektanar,  f/4, 

35mm  3-element, 
glass. 

Shutter:  Mechanical,  fixed 

speed,  1/125  sec. 
Features:  Maximum 
simplicity,  although  catering  for  film  speeds 
of  100/200  and  400/1000  ASA  ratings. 
Sliding  lens  cover  blocks  shutter  when 
closed.  Pop-up  electronic  flash  —  switch  on 
underside  of  camera. 


Batteries: 

Accessories: 
Dimensions: 

Weight: 
Suggested  srp: 
Availability: 


Two  Mn  2400  or 

equal(1.5Vx2) 

Wrist  sling 

1 14(1)  x  67(h)  x  46(d) 

mm 

210  g  ex  batteries. 

£45 

July 


speed  panchromatic  black-and-white  film 
(FP4,  to  allow  black-and-white  prints  to  be 
made  for  reproduction),  normally  processed 
in  Acutol.  Both  exteriors  and  interiors  (using 
the  electronic  flash)  were  exposed,  each 
with  the  slider  indicator  in  both  positions. 
Obviously  one  negative  was  preferable  to 
the  other,  but  both  were  printable. 

Since  this  camera  uses  standard  35mm 
material,  with  a  much  larger  available 
picture-making  area,  it  was  considered 


Kodak's  35EF  compact 
camera  set  for  a  July 
launch  at  srp  of  £45 


justified  that  much  bigger  enlargements 
should  be  made  than  would  be  the  case 
when  testing  110  or  disc  cameras.  As  many 
users  will  be  taking  colour  pictures,  a  15  by 
lOin  maximum  was  arbitrarily  chosen,  ie  a 
ten  times  enlargement. 

The  two  sections  cut  from  that  size  of 
enlargement  (above)  show  the  kind  of  detail 
which  is  obtainable  at  the  centre  and  at  the 
edge  of  the  picture  area:  this  is  very 
satisfactory.  The  interior  close-up  pictures 
also  show  an  even  distribution  of  the  light 
from  the  tiny  flash,  with  good  detail. 


Note  fine  rendering  of  detail. 
608 


Little  signs  of  curvature'  on  this  shelf  shot 
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Promises,  promises? 


Some  people  may  try  to  kid  you  that  investing  in  your 
Dwn  Minilab  is  tantamount  to  taking  out  a  licence  to 
Drint  money. 

Not  Konica.  We  ll  evaluate  your  profit  prospects 
otally  realistically.  And  if  together  we  believe  the 
numbers  make  sense,  we  have  a  great  deal  to 
Dffer  you:- 

The  world's  first  computer-controlled, 


washless  minilab,  the  Konica  NicePrint  system. 

Voted  "Outstanding  Product  of  the  Year"  in  Japan. 
Winner  of  the  Gold  Medal  at  the  International  Trade 
Fair  in  Leipzig.  And  now  available  in  Britain. 

Plus  sound  advice  on  funding  it.  And  everything 
you  need  for  running  it. 
.xfiffllfe  You  simply  can't  do  better  than  our  new 

mk     NicePrint  system.  We  promise  you. 


Konica  captures  colour. 

Konica  UK  Ltd.,  Plane  Tree  Crescent,  Feltham,  Middlesex  TW13  7HD.  Tel:  01-751  6121 
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AFTERTHE  6th  MAteJT  WON'TJUST 


Our  sensational  new  colour 
print  film  will  be  as  good  for 
your  business  as  it  will  be  for 
your  customers'  photographs. 

We've  done  our  home- 
work and  asked  the  public 
exactly  what  they  want  from 
their  pictures. 

What  they've  told  us  has 
resulted  in  the  best  'Kodak' 
Colour  Print  Film,  ever: 

'Kodacolor  Gold'  Film. 

Colours  are  richer,  more 
vibrant  and  closer  to  nature 


than  even  we've  managed 
before.  Vet,  despite  this 
increase  in  quality  there's  nc 

increase  in  price  over 
XodacolorVR'  Film  for  eithe 

you  or  your  customers. 
'Kodacolor  Gold'  Film  will 
be  launched  with  a  range 
of  hard-hitting  advertising 
There'll  be  a  dramatic  40 


J  second  TV  spot  appearing 
across  the  country  on  ITV 
and  Channel  4.  It  shows  the 
hew  film  being  created 


UR  COLOURS  THAT'LL  BE  RICHER 


om  molten  gold  and  then 
jrsting  out  from  its  mould. 

Our  advertisements  in  the 
)ecialist  press  will  be  a  bit  out 
the  ordinary  too. 
When  readers  open  the 
agazine  they'll  find  three 
>nsecutive  pages  featuring 
e  same,  strong  graphics 
Dm  the  TV  ad. 


Finally  we've  put  together 
a  complete  package  of  Point- 
of-Sale  for  you,  again  tying-in 
with  the  striking  look  of  the  TV 
ad.  It'll  be  sent  to  you  in  good 
time  for  the  launch. 

We  suggest  you  display  it 
prominently.  If  you  want  to 
see  the  colour  of  your 
customers'  money. 


Kodak,  Kodacolor,  VR  and  Gold  are  trade  marks. 


Last  year  Konica  say  the  film  market 
volume  split  (excluding  Boots)  was 
Kodak  46  per  cent,  Fuji  12  per  cent,  Konica 
9  per  cent  and  own  label  30  per  cent  plus. 
Fuji  say  they  took  15-16  per  cent  and  Kodak 
40  per  cent  (sterling).  This  compares  with  a 
4  per  cent  Fuji/77  per  cent  Kodak  split  five 
years  ago. 

The  main  sources  of  supply  for  the 
independent  chemist  remain  the  full-line 
pharmaceutical  wholesalers  with  larger 
accounts,  or  photographic  specialists  like 
Sangers  (Photographic)  and  Swains. 
However,  changes  are  afoot.  Agfa  have 
recently  announced  De  Witt  as  distributors. 
Fuji  are  using  David  Anthony 
Pharmaceuticals  in  addition  to  long-time 
distributors  Ashe  Laboratories.  Konica 
already  have  a  chemist/photo  dealer  sales 
force  as  do  Fuji  and  Kodak,  but  they  usually 
only  put  their  foot  in  the  door  of  the  big  boys. 

The  price  war  between  the  brands  is 
intensifying.  Kodak  are  offering  dealers  5 
per  cent  extra  on  normal  terms  for  all  VR200 
and  VR400  35mm,  110  and  126  films  until  the 
introduction  of  gold  in  May,  and  10  per  cent 
on  35mm  VR100.  Fuji  say  that  most  of  their 
film  can  be  purchased  at  between  7Vi  and  10 


Film  fun  on 

the 
increase 

Chemist  and  photodealer  alike 
in  the  film  market  are  being 
invited  to  split  their  affections 
between  the  long-time  market 
leader,  Kodak,  and  "another" 
perhaps  to  be  seduced  by  price 
in  a  duel  between  upcoming 
brands  like  Fuji,  Konica,  Agfa 
and  Ilford,  and  processor  own- 
label.  Meantime  retail  chain 
own  label  offers  competition  to 
them  all. 


Are  you^ttiriga  First  Class 

PilmProcessiiig 
Semr  — * 
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SDP  LIMITED  ARE  ONE  OF  THE 
-  FASTEST  GROWING  LABORATORIES 
IN  SCOTLAND.  WE'RE  GOING 
PLACES  -J&tAJUS  MDW« » 

i GIVE  TOM  DALGETTY  A  PHONE 
on  (03552) 29305 


per  cent  of  normal  terms  of  around  20  pe 
cent  off  basic  trade  price.  Agfa's  Maxi  rangi 
is  18.5  per  cent  below  standard  Kodak  an< 
Fuji  basic  trade  prices  with  launch  deals  oJ 
top,  while  Konica's  basic  price  beats  Kodal 
and  Fuji  by  24.5  per  cent.  Agfa  don't  sugges 
a  retail  price  for  their  film  but  Konica,  Fuj 
and  Kodak  recommend  £2.51  for  135-24  filn 
—  only  Kodak  would  expect  their  film  not  ti 
be  cut-priced  by  the  average  retailer.  Fuj 
say  their  aim  is  to  under-cut  Kodak  by  10  pe 
cent  at  the  point-of-sale.  Konica  say  their  filn 
should  sell  at  10  per  cent  less  than  eithe 
Kodak  or  Fuji. 

Brand  advertising  includes  a  nationa 
television  campaign  for  Kodak's  gold  in  Jun 
and  July  with  a  re-run  of  the  "endeavour1 
commercial  in  May  and  July.  Fuji  say  thei: 
film  will  be  on  television  in  June  and  July 
possibly  with  a  new  commercial.  The  Fuj 
airship  will  be  in  the  UK  in  July/August,  bu 
their  campaign  starts  in  March  with  nationa 
Press  backing  for  their  World  Cup  filn 
sponsorship.  Kodak  are  continuing  theii 
sponsorship  of  the  Amateur  Athletics 
Association  and  major  exhibitions,  theme 
parks  etc.  Agfa's  Maxi  is  to  be  supported  b) 
sports  advertising.  And  Konica  say  they  will 
spend  £'/2m  on  advertising  in  the  national! 
and  photographic  Press  (including  cameras 
while  Ilford  continue  on  the  race  track  wi 
television  presenter  Mike  Smith  in  the  Esco 
turbo. 

Both  Kodak  gold  100  and  400  films  are 
said  to  have  improved  colour  saturation 
compared  with  their  predecessors.  And  the 
400  offers  a  finer  grain  than  VR400  using 
tabular  grain  ("T")  technology  —  the  100 
gold  grain  is  similar  to  VR100  but  images  are| 
sharper.  Agfa  Maxi  is  an  improved  CN  film 
with  better  exposure  latitude:  "24"  exposure! 
35mm  film  offers  three  extra  prints  per  roll.; 

Hunstanton-based  photographic: 
wholesaler  E.E.  Swains,  will  launch  Memoriej 
colour  print  film  range  this  Spring. 

Memorie  film  is  sourced  by  3M  and  will 
be  available  during  May  in  all  popular 
formats,  and  includes  12,  24  and  36 
exposure  lengths  in  35mm.  Sales  director 
Peter  Chambers  says:  "We  simply  can't 
afford  to  miss  this  opportunity  as  private 
label  accounts  for  40  per  cent  of  the  market 
and  is  growing." 


Kodak  go  for 
gold  with  a 
May  launch. 
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B6 

The  inside  story 

The 

— "  tablet 


st  stage  oi 
_J  Continus 
xig  release, 
ablet  dissolves  at 
predetermined  rate 

nd  stage.  Active 
principle  disperses 
from  Continus  structure, 
also  at  a  controlled  rate. 

Examine  the  make-up  of  an  ordinary  Bf,  tablet  and  yon  won't  find  much,   probably  never  know  this.  All  she  knows  is  that  it's  easier  to  remembe 


ust  a  BP  standard  plain  tablet  and  a  pre-determined  dose  of  vitamin. 

But  explore  the  construction  of  Comploment-'  B,,  Continus'5'  Tablets 
id  it's  a  completely  different  story. 

Pyridoxine  is  incorporated  in  a  pre-determined  mixture  ot  cellulose  and 
ligher  aliphatic  alcohol  prior  to  compression  and  tabletting. 

The  precision  of  this  advanced  drug,  delivery  system  depends  on 
ontrolled  dissolution  of  the  higher  aliphatic  alcohol  and  diffusion  of 
itamin  B,,  from  hydration  of  the  cellulose  in  the 

ntestine  Complornerit  c 

All  of  which  creates  an  even  controlled  release 
if  B(,  into  the  system  from  just  one  tablet  a  day  m 
om  the  self-checking  calendar  pack. 

The  modern  woman  who  takes  *s 
omploment®  B()  Continus  Tablets  will 


It'll  pay  you  to  remember,  too,  especially  as  we're  backing  Comploment 
B(,  (  a  mtinus  Tablets  with  a  bright  new  consumer  and  POS  advertising 
campaign,  and  offering  you  margins  you'll  want  to  look  into. 

Stock  Comploment  B(,  Continus  Tablets,  now  with  GSL  status.  The 
modern  B,,  treatment  for  the  modem  woman  from  the  modem  pharmacist. 


Comploment*  B6 

lUfc.  Jl  Continus*' Tablets  ' 


ominusTubleti 


-*-  Continus*  Tablets  ' 
rig-acting  vitamin  B6  supplement  for  women 


Modem  one-a-day  calendar  pack 


Comploment  B6  Continus  Tablets 

Controlled  release  technology- in  a  calendar  pack 

(napp) 


Further  information  is  available  from: 
Napp  Laboratories  Limited,  The  Science  Park,  Cambridge  CB4  -RiW 
Member  of  NAPP  Pharmaceutical  Group. 


*l  omplomcnl  jmlCo 
Gomploi 


are  Registered  Trade  M.irl  s  ^Napp  Laboratories  I. 
ii     Continus  tablets  contain  pyhdi  iy  im-  hvdmchli  inik- 


PHARMACY  2000  SEMINAR 


Education  the  key  to 
pharmacy's  future 


If  pharmacy's  opportunities  are  to 
be  developed  to  the  full,  education 
at  both  undergraduate  and 
postgraduate  levels  will  have  to 
change  quickly  says  Alison  Morley 
of  the  pharmacy  practice  research 
unit.  Aston  University. 

The  Development  of  the  advisory  role  is 
the  single  most  important  thing  to  take 
pharmacy  practice  into  the  next  century, 
said  Miss  Morley.  Pharmacy  has 
traditionally  been  a  scientifically  based 
course,  but  this  is  no  longer  sufficient. 
Pharmacists  need  other  skills,  in  particular 
in  communication  and  counselling. 

"But,  having  agreed  this  is  so,  we  must 
consider  whether  the  undergraduate 
course  is  the  best  place  to  teach  these 
skills.  The  main  argument  against  leaving 
things  to  the  pre-registration  year  is  that 
students  can,  at  present,  spend  the  whole 
of  this  year  outside  community  pharmacy." 

Even  among  community  pharmacies, 
the  standard  of  training  varies  enormously. 
Tighter  controls  are  needed  but  it  is  going 
to  be  difficult  —  if  not  impossible  —  to 
make  sure  every  graduate  reaches  the 
same  standard.  "The  problem  with  trying 
to  teach  such  skills  at  postgraduate  level  is 
that  we  can  never  be  sure  of  reaching  all 
pharmacists,  since  all  such  education  is 
voluntary.  Pharmacists  really  have  no 
incentive  to  keep  up  to  date,  and  they  are 
not  required  by  law  to  do  so." 

Miss  Morley  concluded  that  the 
undergraduate  year  is  really  the  only  time 
when  you  can  guarantee  to  get  to  every 
pharmacist,  to  teach  communication  skills, 
counselling,  responding  to  symptoms  and 
health  education. 

"A  survey  of  five  universities  and  four 
polytechnics  to  examine  those  areas  of 
their  undergraduate  syllabus  found:  Four 
of  the  nine  schools  of  pharmacy  have 
specific  courses  on  communication  skills 
but  teaching  of  this  subject  varies  from  one 
department,  which  has  a  10-hour  lecture 
course  taught  by  the  pharmacy 
department,  to  another  with  a  formal 
course  taught  by  the  education 
department,  to  others  which  have  more  ad 
hoc  arrangements.  Other  schools 
suggested  that,  while  there  was  no  formal 
course  labelled  "communication,"  these 
skills  were  taught  as  part  of  the  dispensing 
course. 

"Patient  counselling  follows  on  from 
communication  skills,"  Miss  Morley  said. 
Again  a  number  of  the  schools  said  they 


use  dispensing  classes  for  this.  "But  it  was 
very  important  for  students  to  recognise 
the  various  parts  of  the  course.  If  these 
things  are  included  generally,  they  tend  to 
get  lost." 

Only  three  out  of  the  nine  schools  have 
lecture  courses  on  response  to  symptoms, 
and  a  similar  proportion  teach  health 
education.  One  of  the  schools  plans  to 
introduce  a  200-hour  course  next  year. 
"Others  only  have  occasional  lectures  or 
seminars  —  which  are  not  identified  as 
health  education,"  said  Miss  Morley.  "My 
only  comment  is  perhaps  it  is  too  early  for 
schools  to  respond  to  the  NPAs  national 
campaign."  Polytechnics  generally  fared 
no  better  than  universities. 

Looking  to  the  future,  and  with  a  nod 
towards  the  conclusions  of  the  Nuffield 
Report  published  that  day,  Miss  Morley 
suggested  that  all  pharmacy 
undergraduate  courses  should  provide  at 
least  an  introduction  to  the  concept  of  the 
pharmacist's  advisory  role.  "Teaching  of 
the  basic  facts  by  lectures  supplemented 
by  seminars  where  students  take  part  by 
role-playing  would  seem  to  be  a  good  start. 
If  students  do  not  receive  this  teaching 
while  undergraduates,  how  can  we  expect 
them  to  develop  their  professional  practice 
if  they  have  no  sound  basis  on  which  to  pin 


Alison  Morley  of  Aston  Univesity. 

their  experience?"  she  asked. 

As  for  who  was  to  do  the  teaching; 
"Most  schools  have  a  community 
pharmacist  coming  in  to  dispensing 
classes.  As  far  as  I  am  concerned  this  is  nc 
enough.  A  lot  of  community  pharmacists 
have  these  skills  and  could  teach  them." 

"I  think  all  pre-registration  students 
will  be  required  to  spend  some  time  in 
community  pharmacy,"  she  said.  She  also 
thinks  a  compulsory  period  of  post- 
registration  experience  or  training  in 
community  pharmacy  is  needed  before  a 
pharmacist  can  manage  a  business. 

The  debate  about  how  to  keep 
pharmacists  up-to-date  has  been  raging 
for  years,  and  no  one  has  yet  come  up  witl 
the  solution. 

"Nationally,  it's  estimated  that  only 
around  10  per  cent  of  pharmacists  attend 
postgraduate  courses.  Pharmacy  is  no 
worse  than  other  profession  in  this  respect 


List  prescribing 
costs  down  £60m 

In  the  limited  list's  first  year, 
prescribing  costs  in  the  categories  it 
covers  will  be  shown  down  £60m 
according  to  John  Wells,  executive 
director  of  the  Proprietary 
Association  of  Great  Britain. 

Mr  Wells  said  that  £20m  comes  from 
the  limits  on  the  prescribing  of 
benzodiazepines  where  there  are  no  OTC 
sales.  The  other  £40m  saving  is  in  "non- 
prescription medicines."  The  figure 
doesn't  represent  the  savings  to  the  NHS 
—  which  was  a  more  complex  sum. 

We  should  not  automatically  assume 
that  the  £40m  will  be  picked  up  in  OTC 
sales,  added  Mr  Wells.  "We  estimate  that 
purchase  of  medicines  in  the  categories 
covered  has  gone  up  by  about  £20m  at 
trade  prices." 

That  £20m  represents  a  7  per  cent 
increase  in  total  sales  of  medicines  to  the 
public.  This  is,  however,  welcome  in  a 


PAGE  executive  director  John  Wells. 


relatively  small  market  that  has  been  static 
—  or  even  declining. 

Research  is  showing  that,  in  many 
cases,  GPs  are  not  prescribing  "white  list' 
products  but  are  recommending  the 
purchase  of  a  pharmacy  medicine. 
Current  estimates  suggest  that  between 
four  and  five  million  recommendations 
have  been  made  by  GPs  during  that  12 
month  period.  If  this  trend  continues, 
manufacturers  will  have  to  consider 
seriously  the  need  to  continue  promoting 
pharmacy  medicines  to  the  doctor,  said 
Mr  Wells.  He  anticipates  the  end  of  two 
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Pharmaceutica  at  its  Belgium 
iters  was  attended  by  multiple 
lists  representing  around  650 
ies.  In  addition  to  speakers 
lorley  and  John  Wells.  NPA 
Tim  Astill  gave  a  paper  which 
iunt  of  Nuffield  in  his  predictions 
lacy  (see  p576).  C&D  Editor  John 
haired  the  seminar. 


JL CM  f-J  \ 


STATUTORY  COMMITTEE 


nedicme,  the  figure  is  10  to  12  per 
it,"  she  said.  Lack  of  incentive  is  the 
in  reason  for  falling  behind  the  times  in 
nmunity  pharmacy.  "What  we  really 
d  is  paid  study  leave, "  Miss  Morley 
i.  Pharmacists  are  loath  to  turn  up  to 
ning  and  Sunday  courses  in  their  own 
e.  "For  community  pharmacy  it  might 
one  day  a  year  to  start  with,  but  there 
uld  be  no  financial  disincentive. 
Miss  Morley  pointed  out  that  the  total 
SS  funding  for  pharmacists' 
tgraduate  education  is  £60,000  a  year 
that  in  the  West  Midlands  they  are 
ing  to  cut  courses  because  of 
rspending.  "If  we  cannot  get  more 
ney  from  the  DHSS  it  might  mean  £5  on 
registration  fee  so  the  Society  can 
vide  education,"  a  suggestion 
sidered  of  some  merit  by  participants. 
Miss  Morley  suggested  the  future  of 
cation  lies  in  problem-based  distance 
ming,  shown  to  be  more  effective  than 
traditional  subject-based  learning, 
re  is  scope  for  greater  use  of  computer 
abases.  Over  50  per  cent  of 
rmacists  have  videos,  which  are 
ler-employed  education  tools.  New 
mology  and  teaching  methods  will 
in  attendance  at  courses  will  be  only 
of  the  options  available  for  updating 
wledge. 

But  education  has  to  be  a  continual 
ess.  Changes  are  needed  at  the 
ergraduate  level.  The  Pharmaceutical 
iety  has  a  role  to  play  in  ensuring  those 
nges  were  made.  But  the  schools  must 
the  seeds  of  the  practice  skills  needed. 


arate  categories  of  pharmacy 
hemes  with  some  products  promoted 
t  to  doctors,  others  promoted  only  to 
public.  "Increasingly,  it  will  be 
essary  for  a  manufacturer  to  promote 
same  medicine  both  to  doctors  for  their 
Dmmendation  and  to  the  public  fo: 
r  purchase,"  he  said. 
A  survey  conducted  among  228 
rmacists  at  the  end  of  1985,  showed 
79  per  cent  believe  there  has  been  an 
ease  in  television  advertising.  But  in 
-tice,  Mr  Wells  said,  only  five  major 
nds  whose  advertising  used  to  be 
ted  to  promotion  to  the  medical  and 
rmaceutical  professions  are  now 
ertising. 

Turning  to  the  Nuffield  Report,  Mr 
lis  expressed  his  thoughts  on  the 
nselling  role,  particularly  as  it  relates 
le  removal  of  ingredients  from 
scription  control.  When  released  from 
senption  control  the  products  were 
ted  to  conditions  suitable  for  self- 
lication.  Their  use  does  not  involve  any 
lical  diagnosis,  merely  the  recognition 
/mptoms  by  the  public,  Mr  Wells  said. 
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Non-pharmacist 
dispensed  scripts 

A  superintendent  pharmacist,  Mr 
Dilip  Gordonbhai  Patel,  has  been 
reprimanded  by  the 
Pharmaceutical  Society's  Statutory 
Committee,  after  his  unqualified 
brother  dispensed  prescriptions, 
sold  pharmacy  medicines  and  gave 
medical  advice  when  a  locum 
failed  to  turn  up. 

Mr  Patel,  of  St  Augustine's  Avenue, 
Wembley,  is  a  director  of  the  family 
business,  Blendcross  Ltd,  which  runs 
three  pharmacies  in  London. 

At  Greenwich  Magistrates  Court  in 
August,  Mr  Patel,  for  himself  and  on 
behalf  of  the  company,  pleaded  guilty  to 
three  charges  of  unlawfully  supplying 
medicines  on  prescription  and  two  of  the 
unlawful  exposure  for  sale  of  pharmacy 
medicine.  He  asked  for  29  similar  offences 
of  supplying  medicines  on  prescription  to 
be  taken  into  consideration.  Mr  Patel  was 
fined  £1,250  and  the  company  £5,000. 

Mr  Josselyn  Hill,  for  the  Society,  said  a 
routine  inspection  of  one  of  Mr  Patel's 
pharmacies  in  Chinbrook  Road,  London, 
on  February  18,  1985  revealed  that  no 


pharmacist  was  in  charge.  The  locum 
pharmacist  due  to  attend  that  day  could 
not  come  and  a  stand-in  had  to  leave  alter 
only  15  minutes.  Throughout  the  day  Mr 
Patel's  unqualified  brother  dispensed 
drugs  on  prescription,  sold  pharmacy 
medicines  and  gave  medical  advice,  said 
Mr  Hill. 

The  inspector  contacted  Mr  Patel,  who 
was  at  another  branch. 

Mr  Patel  told  the  committee  that  the 
Chinbrook  Road  pharmacist  left  in 
January  1985  and  he  had  had  trouble 
getting  locums  until  a  replacement  could 
be  found.  When  he  heard  his  locum  could 
not  attend  he  made  more  than  20  phone 
calls  to  try  to  find  another. 

"I  did  not  know  my  brother  was 
dispensing  pharmacy  medicine,  he  knew 
very  well  he  shouldn't.  He  had  standing 
instructions  that  if  there  was  no 
pharmacist,  prescriptions  should  be  taken 
to  another  of  our  pharmacies,  but,  he  was 
pressurised  and  that's  how  it  happened." 

Sir  Carl  Aarvold  said  Mr  Patel's 
misconduct  was  proved  but  he  was 
impressed  by  testimonials  submitted  on  his 
behalf.  "We  take  into  account  the 
expressions  of  remorse  and  accept  it  was 
unusual  conduct,"  he  said.  A  reprimand 
would  be  addressed  to  the  company  and 
Mr  Patel. 


Public  at  risk 
from  errors 

A  pharmacist  at  the  Royal  Devon 
and  Exeter  hospital  who  resigned 
after  involvement  in  dispensing 
errors,  "might  be  a  source  of 
potential  danger  to  the  public,"  the 
Statutory  Committee  has  been  told. 
Four  dispensing  errors  had  been 
made  by  Mr  Basil  Snow,  or  by 
students  under  his  supervision. 

Mr  Snow,  64,  of  High  Street, 
Collompton,  had  his  case  adjourned  for  12 
months  but  is  to  be  allowed  to  continue  in 
practice  under  supervision.  Mr  Josselyn 
Hill,  for  the  Society,  said  it  was  alleged 
that  Mr  Snow  "might  be  a  source  of 
potential  danger  to  the  public  and  bring 
the  profession  into  disrepute."  He  said  two 
dispensing  errors  took  place  within  a  five 
day  period  in  November,  1981,  a  third 
occurred  a  month  later  and  the  final  one  in 
January,  1985.  On  this  last  occasion  he 
dispensed  clomipramine  tablets  to  a 
woman  who  should  have  had  clomiphene. 

At  an  internal  disciplinary  hearing  last 
June  he  was  allowed  to  resign  as  an 
alternative  to  dismissal,  in  recognition  of 
his  long  service.  He  still  occasionally 


worked  in  the  area  as  a  locum.  Mr  Snow 
told  the  committee  he  wanted  to  continue 
in  the  profession.  He  said  he  assumed  the 
students  under  his  supervision  could  count 
out  drugs  correctly  and  he  blamed  some 
errors  on  doctors'  poor  handwriting.  "I 
don't  think  one  should  have  to  read  every 
prescription  as  though  one  was  a  detective 
—  it  should  be  written  in  plain  English." 

Sir  Carl  Aarvold,  chairman  told  him: 
"Dispensing  errors  are  always  serious 
because  they  might  have  the  most  tragic 
and  disastrous  effects.  Luckily  over  the 
years  the  danger  to  the  public  has  never 
materialised.  Mr  Snow  has  never  been  so 
grossly  irresponsible  as  to  dispense  a 
prescription  which  might  lead  to  very 
serious,  if  not  fatal,  injuries." 

"Mr  Snow  is  still  a  comparatively 
young  man  capable  of  lending  to  the 
profession  a  great  deal  of  help  and 
wisdom.  He  has  impressed  us  with  his 
desire  to  serve  as  a  pharmacist. 

"We  think  it  is  possible  to  adjourn  this 
particular  matter  for  12  months.  We  ask 
that  a  Society  inspector  should  keep  on  Mr 
Snow's  tracks,  to  help  and  encourage  him 
and  to  try  to  make  sure  he  doesn't  commit 
any  further  errors." 

Sir  Carl  said  that  at  the  end  of  the  12 
months  the  committee  would  like  to  hear 
from  any  employers  Mr  Snow  had  worked 
for  during  that  time. 
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Small' body- 
blow  from 
PSNC?  

The  new  remuneration  package  for  NHS 
dispensing,  announced  last  week, 
provides  further  evidence  of  the 
Pharmaceutical  Services  Negotiating 
Committee's  vendetta  against  small 
contractors,  and  its  determination  to  drive 
them  out  of  business.  Not  content  with  the 
effect  of  the  new  contract  which  will,  if 
implemented,  result  in  the  closure  of 
hundreds,  if  not  thousands,  of  small 
pharmacies,  PSNC  has  decided  to  give  the 
screw  a  further  turn  with  the  new  discount 
scale. 

The  increase  of  IV2  per  cent  at  each 
point  means  that  the  increase  in  discount  is 
exactly  the  same  in  cash  terms  for  every 
contractor,  whether  dispensing  100  or 
20,000  items  per  month.  But  at  the  bottom 
end  of  the  scale  this  represents  a  300  per 
cent  increase  in  discount  clawback  for  the 
smallest  contractors,  while  for  the  biggest 
contractors  at  the  top  the  increase  is  less 
than  25  per  cent. 

Thus,  small  contractors  who  have 
gained  least  from  lower  generic  prices  are 
being  surcharged  far  more  and  are 
subsidising  larger  contractors,  who  by 
virtue  of  their  higher  script  numbers  and 
turnover,  have  benefitted  most.  To  this 
must  be  added  the  fact  that  pharmacies 
with  a  monthly  ingredient  cost  of  less  than 
about  £4,000  probably  receive  no 
wholesaler  discounts  anyway,  because 
purchases  have  to  be  divided  between  two 
or  more  suppliers,  and  the  discount 
threshold  is  not  reached  with  any  of  them. 

Over  the  past  year  PSNC  has 
repeatedly  assured  pharmacists  that  it 
represents  and  acts  in  the  interests  of  all 
contractors.  This  latest  vindictive  body 
blow  to  the  smallest  contractors  surely 
gives  the  he  to  this  assertion,  and  proves 
that  the  PSNC  is  intent  on  wiping  out  small 
pharmacies. 
Alan  Nathan 
London 

Mr  Flynn  does 
the  rounds  

Last  week  I  spent  my  week  in  the 
headguarters  of  British  Pharmacists 
Association  and  going  around  the  country 
talking  to  some  of  my  members  and 
regional  controllers.  A  lot  of  time  was 
spent  with  legal  advisers  finalising  BPAs 
constitution  and  preparing  legal 


ammunition  to  fight  the  new  contract 
should  it  be  filibustered  through  before 
this  session  of  Parliament  breaks-up. 

This  is  one  "war  of  division  of  the 
profession"  for  which  the  Pharmaceutical 
Services  Negotiating  Committee  must  take 
full  blame  —  it  is  also  a  war  they  cannot 
win. 

I  refer  you  all  to  Mr  Edwin  Evens' 
"challenge"  to  Mr  Sharpe  for  a  referendum 
—  What  a  good  idea!  We  know,  of  course, 
that  this  is  one  challenge  the  PSNC  and  the 
NPA  dare  not  take  up. 

I  have  spoken  to  the  editor  of 
"Professional  Eye"  and  the  next  full  issue  of 
the  paper,  which  has  a  pharmacy  section 
in  the  April/May  double  issue,  will  carry  a 
report  on  the  practical  effects  of  the 
Nuffield  Report  on  the  small  business  — 
with  a  special  comment  on  pharmacy.  It 
will  also  carry  a  referendum  on  the 
contract.  To  34,000  pharmacists  —  I 
repeat,  whatever  your  feelings  "Vote"  and 
let  us  once  and  for  all  expose  that 
unanimous  decision,  given  on  June  23  last 
(which  I  attended)  for  the  sham  it  is! 

Whatever  your  feelings  about  the 
BPA/PSNC  differences.  Vote!  Vote!  Vote! 
Charles  Flynn 
Joint  general  secretary, 
BPA  (UK) 

Robins  put 
into  additives 

There  has  been  recent  criticism  of  the  food 
and  drug  industry  for  not  readily 
providing  a  list  of  additives'  and  lE' 
numbers  contained  in  their  products. 

We  at  A.H.  Robins  wish  to  rectify  this 
situation  from  our  own  point  of  view,  and 
lead  the  way  for  other  manufacturers. 

We  would  like  to  point  out  that  having 
'E'  numbers  does  not  mean  that  the 
products  will  produce  adverse  reactions  or 
harmful  effects.  The  'E'  number  is  a  simple 
way  of  expressing  an  ingredient  without 
using  long  and  complicated  words.  This 
enables  the  consumer  to  identify  easily 
those  substances  to  which  he  or  she  may 
have  an  allergy  or  intolerance.  I  do  not 
believe  that  the  general  public 
understands  this  concept;  many  believe 
that  'E'  numbers  identify  harmful 
chemicals. 

We  believe  it  would  be  helpful  to  the 
profession  if  you  would  publish  this  list. 

Chapstick:  Methyl-p-hydroxybenzoate,  E218;  Propyl- 
p-hydroxybenzoate,  E216. 

Robitussin:  Sodium  benzoate,  E211;  Citric  acid, 
E330;  Glycerol,  E422;  Sodium 
carboxymethylcellulose,  E466;  Caramel,  E150; 
Sodium  saccharin,  no  E  number. 

Robitussin  Plus,  Robitussin  cough  soother  and 
Robitussin  cough  soother  —  junior  formula:  As  for 
Robitussin,  with  addition  of  Amaranth,  E123. 

Dimotane  with  codeine,  dimotane  with  codeine 


paediatric:  As  for  Robitussin,  with  amaranth  instead 
of  caramel. 

Dimotapp  elixir.  Dimotapp  elixir  paediatric: 

Sodium  benzoate,  E211;  Citric  acid,  E330;  Sorbitol, 
E420;  Caramel,  E150;  Sodium  saccharin,  no  E 
number. 

Dimotapp  LA:  Guar  gum,  E142;  Acacia,  E414; 
Colours,  E171,  E172,  E127,  E132. 

Malinal  suspension:  Methyl-p-hydroxybenzoate, 
E218;  Propyl-p-hydroxybenzoate,  E216;  Glycerol, 
E422;  Citric  acid,  E330;  Xantham  gum,  E415;  Sorbitol, 
E420. 

Malinal  tablets:  Sorbitol,  E420. 

I.H.  Lawson 

Director,  A.H.  Robins  consumer  products. 

Nuffield  ^boosts' 
pharmacy 

The  Rural  Pharmacists  Association  has 
from  the  outset  expressed  the  belief  that 
the  patients  in  Rural  areas  are  entitled  to 
the  same  guality  of  service  as  received  by 
patients  in  urban  areas.  The  Nuffield 
Report  has  in  fact  precisely  advocated  this 
major  feature  of  RPA  policy. 

The  whole  of  the  report  is  a  tremendous 
boost  to  the  future  of  the  profession,  and 
emphasizes  the  important  changes  that 
need  to  occur  to  place  pharmacy  on  a 
sound  modem  course.  There  is  a  feeling 
that  past  activities  are  to  be  placed  into 
areas  of  proper  perspective,  and  that 
secundum  artum,  though  applicable  to  the 
occasion,  must  not  be  confused  with  the 
role  that  must  be  pre-eminent  in  this 
modem  age.  That  is,  patient  contact, 
communication  and  compliance.  Added 
to  this  the  full  use  of  the  pharmacist's 
expert  advice  available  to  both  doctor  and 
patient,  and  the  future  pharmaceutical 
practice  is  established. 

The  report  is  a  "Young  Pharmacist's 
Charter"  and  must  give  a  great  boost  to 
those  pharmacists  whose  careers  stretch 
well  ahead  of  them.  To  those  of  us  who 
have  been  constantly  saying  we  have  the 
potential,  let  us  use  it.  This  report  will  be 
seen  as  coming  late  in  the  day,  but  at  least 
let  us  give  credit  to  those  pharmacists  for 
sewing  the  seeds  of  this  report. 

The  RPA  Council  will  be  meeting  in 
April  to  discuss  the  issues  raised  and  will 
decide  on  how  best  to  support  the 
particular  matters  pertaining  to  rural 
pharmacists.  It  is  vital  that  we  show  where 
our  strongest  inclinations  are  directed, 
and  it  is  equally  important  to  know  how 
Rural  colleagues  intend  to  support  the 
matters  raised.  If  Rural  Pharmacists  wish  to 
let  us  know  what  they  would  hope  to  evolve 
from  this  report,  please  write  to  me.  You 
don't  have  to  be  a  member  of  the  RPA, 
though  it  would  help. 
John  Dovies, 
Honorary  secretary, 
RPA. 


616 


Chemist  &  Druggist  29  March  1986 


righton  Conference  Centre 
20th  and  21st  April  '86 

The  BIGGEST 

two  days  in  1986 


ptielfBx 


Biggest  UK  Health 
Food  Show  Ever 

The  products  of  one  hundred  and  fifty  top 
health  food  companies  on  display.  From 
around  the  world. 

4  International 

Official  delegations  from  35  countries 
attending.  World  wide. 


*  New  Products 

Helfex  is  the  major  launch  pad  for  new 
developments.  See  and  discuss  at  first 
hand  what  you'll  be  selling  soon. 

*  Trade  Only 

Public  not  admitted  -  Helfex  is  for  health 
food  buyers  only.  Get  your  business  done 
without  hassle. 


SUNDAY  20th  10am  to  9pm  MONDAY  21st  10am  to  6pm 


If  you're  into  health  foods,  be  sure  you're  at  Brighton  on  20/21  April.  No  need  to  pre- 
register.  Just  bring  your  business  card  or  letterhead  and  we'll  register  you  on  the  spot. 
No  fuss.  No  bother.  But  lots  of  business! 

HELFEX  86  THE  OLD  COACH  HOUSE,  SOUTHBOROUGH  ROAD,  SURBITON,  SURREY  KT6  6JN.  Phone  01-399  6694 


Sheffield  pharmacist  Rajeev  Sharma  has 
won  a  trip  to  America  in  Welcome's 
Actifed  draw.  The  cheque  for  the  two- 
week  holiday  in  Florida  and  £1,000 
spending  money  was  presented  by 
Wellcome  sales  development  manager 
Henryck  Bohdanowicz 


DHSS  prosecutes 
two  parallel 
importers 

Europharm  and  Waymade  are 
being  prosecuted  by  the  DHSS  for 
offences  connected  with  importing 
of  unlicensed  drugs. 

Other  prosecutions  could  be  on  the 
way,  Health  Minister  Bamey  Hay  hoe 
warned  in  the  Commons  on  Tuesday. 

Europharm  face  eight  charges  of 
importing,  possessing  and  selling 
unlicensed  medicines.  Waymade  face  one 
charge  connected  with  labelling  of 
imported  medicines. 

When  Tory  backbencher  Michael 
Morris  asked  what  steps  were  being  taken 
against  unlicensed  imports,  Mr  Hayhoe 
replied:  "All  such  allegations  are 
investigated  fully.  My  Department  is 
currently  prosecuting  two  companies  for 
alleged  offences  involving  parallel 
imports.  It  is  considering  other  cases 
where  criminal  proceedings  will  be  taken 
if  the  evidence  warrants  this.  "Wholesale 
dealers  have  recently  been  warned  that 

Wellcome's  last 
minute  hitch 

The  launch  of  a  new  anti- 
depressant by  Wellcome, 
Wellbutrin  (bupropion),  has  been 
cancelled  just  weeks  before  it  was 
due  to  become  available  on  the 
American  market. 

Around  60,000  bottles  of  the  drug 
which  had  been  distributed  to  pharmacists 
prior  to  its  launch,  have  been  recalled 
after  the  results  of  a  study  in  patients 
suffering  from  bulima  nervosa  became 
known.  It  showed  an  "unacceptable  level 
of  seizure"  in  four  out  of  50  patients.  The 

Dimethicone  in 
doubt  

Dimethicone  when  prescribed  in 
combination  with  an  antacid, 
provides  no  additional  benefit  to 
patients  suffering  from  abdominal 
pain  due  to  retained  gas,  says  the 
Drug  and  Therapeutics  Bulletin 
(March  24). 

It  says  that,  used  alone,  it  probably 
helps  to  relieve  minor  post-operative  and 
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they  also  risk  losing  their  licences  if  they 
market  unlicensed  medicinal  products. 
Lists  of  parallel  import  products  which 
have  been  granted  licences  have  been 
issued  to  help  pharmacists  identify 
products  offered  to  them." 

Mr  Morris  said  this  was  "a  reasonable 
beginning"  but  claimed  "many  companies 
are  slapping  labels  on  unlicensed 
imported  medicines"  at  a  cost  of  at  least 
£30m  a  year  to  the  NHS,  and  with  serious 
risks  to  patients. 

Mr  Hayhoe  promised  to  consider  any 
evidence  Mr  Morris  had.  After  pointing 
out  the  legal  problems  his  High  Discount 
scheme  ran  into,  Mr  Hayhoe  added:  "We 
are  urgently  considering  other 
possibilities"  to  recover  the  money  lost  to 
the  NHS. 

When  Tory  backbencher  Sir  Dudley 
Smith  complained  that  action  against 
unlicensed  medicines  by  the  DHSS  was 
not  determined  enough,  Mr  Hayhoe 
replied  "That  is  wrong.  Anybody  making 
an  import  of  unlicensed  medicines  will  be 
liable  to  prosecution." 

A  DHSS  spokesman  insisted  afterwards 
that  importers  could  not  claim  as  a  defence 
that  they  were  selling  the  drugs  for  which 
they  had  applied  for  a  licence  but  for 
which  the  licence  had  not  been  granted. 


study  has  been  instigated  by  Wellcome, 
although  Wellbutrin  is  not  indicated  for 
the  treatment  of  such  patients. 

The  results  are  now  being  analysed 
and  talks  are  in  progress  with  the 
American  FDA.  Wellcome  are  still  hoping 
to  introduce  Wellbutrin  soon,  with 
possible  changes  to  the  labelling  and  more 
restricted  indications  for  its  use. 

The  drug  was  not  expected  to  make  a 
material  impact  on  group  results  in  the 
short  term,  and  before  its  cancellation,  the 
potential  sales  worldwide  were  estimated 
at  between  $20m  and  $50m  —  "a  minor  in 
commercial  terms"  —  according  to  the 
Financial  Times.  Even  if  the  withdrawal  is 
permanent  it  is  unlikely  to  have  a  serious 
effect  on  the  company. 


post-prandial  gastro-intestinal  symptoms 
and  is  a  useful  aid  in  upper  GI  endoscopy. 

In  the  same  issue  the  management  of 
glue  ear  in  children  is  looked  at.  About 
one  third  of  children  treated  with 
cotrimoxazole  may  experience  short-term 
improvement,  but  decongestants  and  anti- 
histamines are  not  helpful,  it  concludes. 
Mucolytics  and  decongestants  are  often 
prescribed  in  the  hope  they  will  resolve 
effusion  and  avoid  surgery. 

The  Bulletin  notes  that  there  is 
evidence  that  carbocisteine  has  some 
effect,  but  is  not  available  for  this 
indication  on  NHS  prescription. 


ABPI  aims  for 
OPD  by  July  1988 

The  Association  of  the  British 
Phcrrroa*  euiw  -  A  industry  has  issued 
a  supplementary  statement  on 
Original  Pack  Dispensing  to  be 
read  in  conjunction  with  its 
February  Policy  Statement  (C&D, 
March  1). 

The  Policy  Statement,  having  defined 
terms  and  re-stated  the  advantages  of 
OPD,  was  concerned  specifically  with 
pack  sizes  and  bar  coding.  The  purpose  of 
this  supplementary  statement  is  to  re- 
affirm other  previously  agreed  principles. 
Timetable:  The  originally  proposed 
objective  of  achieving  the  reguired 
change-over  in  prescribing  and 
dispensing  practices  by  July  1,  1988, 
should  be  maintained.  To  this  end,  an 
initial  target  should  be  to  have  the  majority 
of  packs  (in  terms  of  prescription  volume) 
presented  as  original  packs  by  July  1987. 
Conversion  of  lower  prescription-volume 
packs  should  follow  as  rapidly  as  possible. 
Patient  information:  Packs  should  be 
designed  so  that  a  patient  information 
leaflet  may  later  be  included. 
Child  resistance  and  tamper  evidence: 
Packs  should  be  designed  to  provide  the 
best  possible  resistance  to  children, 
combined  with  tamper  evidence,  and  with 
optimum  accessibility  to  the  elderly  and/or 
arthritic  patient. 

"Same  active"  packs:  All  companies 
producing  a  product  with  the  same 
strength  of  the  same  active  substance 
should  adopt  the  same  pack  sizes.  Where 
applicable  the  originating  company 
should  decide  this. 
Pack  shape  and  dimensions:  Pack 
design  should  avoid  awkward  shapes,  and 
the  need  for  convenience  and  space 
economy  in  stacking  within  pharmacies 
and  at  wholesalers  must  be  considered.  A 
space  should  be  available  for  the 
pharmacist's  dispensing  label  such  as  to 
avoid  the  possibility  of  obscuring  other 
information.  More  detailed  information 
will  follow. 
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Relabel  PL(PI) 
inner  and  outer 

Medicine  imports  must  be 
elabelled  on  both  inner  and  outer 
packaging  to  comply  with  PL(PI) 
a  belling  regulations,  says  the 
DHSS  Licensing  Authority. 

The  Authority's  attention  has  been 
Irawn  to  cases  where  overlabelling  had 
lot  been  carried  through  to  the  container 
as  defined  Sec  30,  the  Medicines  Act 
986),  says  Mr  G.  Franks,  head  of  the 
censing  and  enforcement  branch  at  the 
)HSS  in  a  letter  to  all  PL(PI)  applicants. 

Such  a  container  may  be  a  bottle,  jar, 
r  drug  canister  as  in  inhalers,  etc,  but  foil 
trips  or  blister  packs  are  also  included. 

Complaints  have  been  received  that 
>roduct  names  shown  on  containers, 
'articularly  in  the  case  of  foil  strip  or 
ihster  packs,  are  not  consistent  with  the 
escription  on  the  (over)  label.  This 
ontravenes  the  labelling  regulations,  he 
ays. 


In  general,  the  minimum  requirement 
in  the  case  of  foil  strips  or  blister  packs  is 
for  the  appropriate  non-proprietary  or 
proprietary  designation  to  appear. 

Applicants  are  also  reminded  that,  as 
described  in  page  6  of  leaflet  MAL  2(PI),  a 
manufacturer's  (assembly  only)  licence  is 
required  for  the  operation  of  labelling  a 
container  in  these  circumstances. 

The  Licensing  Authority  says  it  is 
drawing  the  letter  to  the  attention  of 
Medicines  Inspectors  and  the 
Pharmaceutical  Society.  They  are  being 
asked  to  check  that  the  labelling 
regulations  are  being  complied  with  in  all 
respects.  Breaches  of  the  regulations  will 
be  referred  to  the  enforcement  section  of 
the  Licensing  Authority  for  investigation. 

The  NHS  Rural  Dispensing  Committee 

(Establishment  and  Constitution) 
Amendment  Order  1986  (SI  1986  No  440, 
HMSO  £0.40)  allows  for  the  appointment 
of  deputies  for  those  RDC  members,  ether 
than  the  chairman,  who  are  neither 
doctors  nor  pharmacists.  The  Order 
comes  into  effect  on  April  1. 


•..plus  a  reminder 
for  wholesalers 

Wholesale  dealers  who  sell  or  offer 
for  sale  unlicensed  medicinal 
products  may  have  their  licences 
suspended  or  revoked,  says  the 
Department  of  Health's  Licensing 
Authority. 

The  Medicines  Act  makes  provision  for 
the  Licensing  Authority  to  suspend  or 
revoke  the  wholesale  dealer's  licence 
where  "any  of  the  provisions  of  the  licence 
has  to  a  material  extent  been  contravened 
by  the  holder  of  the  licence. " 

In  a  letter  to  wholesale  dealer's  licence 
holders,  Mr  Franks  says  that  the  Licensing 
Authority  wishes  to  ensure  that  all 
wholesale  dealers  understand  that  where 
evidence  is  obtained  as  to  the  sale  or  offer 
for  sale  of  unlicensed  products  by  a 
wholesale  dealer,  enforcement  action  will 
be  taken  against  the  wholesale  dealer's 
licence  without  prejudice  to  other  possible 
prosecution  action. 
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"Drug  Misuse  —  a  basic  briefing"  from  the 
DHSS  provides  background  information 
for  pharmacists  prior  to  the  issue  of  the 
drug  abuse  leaflet,  which  will  appear  m 
May  for  two  months  as  part  of  "Health  Care 
in  the  High  Street"  scheme.  The  booklet 
prepared  by  the  Institute  for  the  Society  of 
Drug  Dependence  will  be  mailed  to  NPA 
members  in  April.  The  NPA  is  also 
developing  resources  for  pharmacists  who 
may  be  involved  in  giving  talks  locally 


Pur  ad  success 

LSR  Baby  Products  have  won  two 
commendations  for  their  Pur  Press 
advertisement. 

The  Campaign  Press  awards  for  1986 
noted  LSR  under  two  categories:  best 
launch  of  a  new  product,  and  best  beauty 
and  toiletries  advertisement.  The 
illustration  of  a  deteriorating  bottle  teat, 
carrying  the  line,  "Would  you  put  this  in 
your  baby's  mouth?",  advertises  Pur  teats 
and  soothers,  and  has  been  carried  in 
several  issues  of  C&D. 

Smith  &  Nephew  were  runners  up  in 
the  best  colour  advertisement  campaign 
section,  and  commended  in  the  beauty 
and  toiletries  category,  for  their  Dr  White's 
advertisements.  Cow  &  Gate  won  the 
silver  award  for  the  best  food  and  non- 
alcoholic drinks  adverts  with  their 
Premium  and  Plus  baby-milk  foods. 


PSNI  honours 
Fellows  of 
distinction 

Two  Northern  Ireland  pharmacies 
were  presented  with  their 
Fellowship  Certificates  last  week,  to 
mark  their  overlapping  and 
distinguished  careers.  DHSS.  chief 
pharmacist  Brian  Cheyne.  had  been 
a  one-time  apprentice  of  the  second 
Fellow,  Belfast  community 
pharmacist.  Ken  Mc  Gregor. 

Pharmaceutical  Society  of  Northern 
Ireland  president  Mr  Derek  Corbett, 
presenting  the  Fellowship  certificates  at 
the  annual  dinner,  said  they  were  not  given 
lightly.  It  was  entirely  co-incidental  that 
Brian  Cheyne's  apprenticeship  was  served 
with  John  McGregor  Ltd,  Belfast. 

Mr  Cheyne,  a  former  employee  of  Thos 
McMullan  Ltd,  locum  and  London  area 
manager  for  Pfizer,  ran  a  pharmacy  in 
Coleraine  until  1969  before  returning  to 
London  and  Roche  Products  Ltd. 

He  became  sales  manager  of  Thornton 
&  Ross  Ltd,  Huddersfield  in  1972  but  again 
the  "green,  green  grass  of  home"  called. 
He  applied  for  the  position  of 
pharmaceutical  officer  at  the  DHSS,  NI, 
responsible  for  Medicines  Act  inspection 
and  enforcement.  On  the  retirement  of  Dr 
Norman  Cooper  he  was  appointed  chief 
pharmacist. 

"It  would  not  be  proper  for  me  to  say 
that  at  times  we  feel  that  the  DHSS  is  all  at 
sea'  but  we  can  be  assured  that  we  have  a 
strong  man  at  the  helm  in  Brian  Cheyne," 
Mr  Corbett  said.  "I  know  from  personal 
experience  that  he  is  available  at  any  time 
for  discussions  and  can  always  see  the 
point  of  view  of  pharmacists". 

Mr  Ken  McGregor  had  given 


President  of  the  Pharmaceutical  Society  oil 
Northern  Ireland  Derek  Corbett  (centre) i 
with  new  Fellows  Brian  Cheyne  (above  left)  I 
and  Ken  McGregor  and  below,  president! I 
of  the  Pharmaceutical  Society  of  Ireland,]! 
Dr  Pat  Deasy(left)  and  Bernard  Silverman,! 
vice-president  of  the  PSGB 


unstintingly  of  his  time  to  many  branches 
of  pharmacy,  Mr  Corbett  said.  He  served 
his  apprenticeship  with  his  father,  Mr  John 
McGregor,  who  was  president  of  the 
Society  in  1947-48.  A  former  president  of 
the  Ulster  Chemists'  Association  in  1966, 
he  was  the  first  chairman  of  their  Action 
Committee  and  as  a  director  of  Northern 
Pharmacies  Ltd,  his  knowledge  and 
experience  were  still  called  upon. 

Mr  McGregor  was  also  a  full  member 
of  the  Eastern  Health  and  Social  Services 
Board.  "At  this  particular  time  when  many 
changes  are  taking  place  in  all  areas  of  thej 
health  and  caring  services,  it  is  of  great 
consolation  to  us  all  to  know  that  a 
pharmacist  of  Ken's  calibre  is  serving  as  a 
full  board  member,"  Mr  Corbett  said. 

The  president  reported  that  PSNI 
secretary  Derek  Lawson  was  making  a 
steady  recovery  from  illness  and  was  now 
"in  very  good  form." 

Dr  Pat  Deasy,  president  of  the 
Pharmaceutical  Society  of  Ireland,  warmly 
seconded  Mr  Silverman's  response. 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 


TWO-WAY  STRETCH  ELASTIC  YARN 
FLATBED  KNIT  &  CIRCULAR  KNIT 
NYLON  LIGHTWEIGHT  STOCKINGS 
NYFINE  LIGHTWEIGHT  TIGHTS 
SEAMLESS  ONE-WAY  STRETCH 
NYLON  NET 

Stock  Sizes  Of  Made  to- Measure 
Obtainable  direct  or  through  your  wholesaler  Write  tor  iterature 


• 
• 
9 
S 
• 


Stock  Bens  {Abdominal  end  Spinal)    -   Elastic  Band  Trusses    -    Jock  Straps 

Uuspanaory    Bandage*             Athletic   Slips  Stockinette  Bandages 

Vernon    Works,  Basford,  Nottingham 

Phone  787841/2  Grams  Easiness 


E.    SALLIS  LTD 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependants  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica 
tions  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,    concerning    education    or    training  at 
recognised  centres  of  study  for  general  or  special  subjects 
For  additional  information, 
or  to  apply  for  assistance,  write  to: 
The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House.  6-12  Clarges  Street 
London  W1Y8DH 
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BUSINESS  NEWS 


Jeecham  concentrate  more 
m  drugs  and  medicines 


eecham  have  started  their 
treamlining"  policy  by  selling  off 
eheis  Chemical  Co  and  the 
orlicks  retail  milk  business.  They 
ly  they  plan  to  concentrate  more 
ti  their  pharmaceutical  and  OTC 
edicine  activities. 

"The  disposable  of  our  retail  milk 
iterests  emphasises  our  intention  to 
ncentrate  on  our  mainstream  activities," 
id  Chief  Executive  John  Robb.  During 
e  past  three  months  a  number  of 
ategic  reivews  have  been  carried  out  to 
lprove  the  company's  efficiency, 
ofitability  and  use  of  manufacturing 
sources.  "We  have  also  commenced  a 
view  of  the  future  prospects  of  all  our 


businesses  paying  particular  attention  to 
the  further  development  of  our 
pharmaceutical  and  OTC  medicines 
interests,"  he  said. 

Unigate  have  bought  the  Somerset  and 
Avon-based  Horhcks  business.  Beecham 
acguired  it  in  1969  as  part  of  the  Horhcks 
group  —  the  rest  of  which  is  unaffected  by 
the  £5. 8m  sale.  They  would  not  comment 
on  the  likelihood  of  further  disposals. 

The  company  say  they  never  meant  to 
hang  on  to  Reheis  Chemical  Co  which 
they  bought  as  part  of  their  Norchffe 
Thayer  purchase  from  Pantry  Pride  last 
November  (see  C&D  November  30  p  1030). 
A  management  buy-out  group  has  paid 
them  $23m  for  it. 


toots  prepare 
or  launch 

>ots  have  bought  a  North  London 
:e  in  preparation  for  the  launch  of 
eir  out-of-town  stores. 

The  new  chain  will  not  carry  the  Boots 
me  or  house  dispensaries.  A  report  in 
s  week's  Marketing  Week  suggests 
ots  will  revive  the  Timothy  White  name 

the  stores  stocking  goods  aimed  at  the 
sure  market. 

A  Boots  spokesman  denied  these 
ggestions.  But  otherwise  the  company  is 
epmg  guiet  about  its  plans. 


Ipring  lift 


iops  can  expect  Spring  to  give 
eir  sales  another  boost,  following 
'ebruary  hit  by  bad  weather. 

roducting  the  latest  CBV FT  quarterly 
tributive  trades  survey,  John  Sahsse, 
airman  of  the  Confederation  of  British 
lustry's  distributive  trade  panel  said: 
lies  are  still  growing  rapidly,  and  60  per 
it  of  distributors  report  sales  volumes 
(her  in  February  than  a  year  ago, 
spite  the  fact  that  many  parts  of  the 
antry  were  snowbound." 
Retailers  of  durable  goods  are 
itinuing  to  do  particularly  well,  says  the 
"vey,  and  optimism  about  the  general 
siness  scene  has  led  to  more  investment 
wholesalers.  The  Budget  and 
^sequent  interest  rate  cuts  will  give 
ther  impetus  to  consumer  spending, 
:ordmg  to  Mr  Sahsse. 
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A  Chemi  Save  toiletries  cash  &  carry  depot 
in  Oldbury,  West  Midlands,  has  been 
asking  customers  to  help  raise  money  for 
leukaemia  research  by  buying  a  specially 
made  teddy  bear  for  £1  a  time.  The  teddy 
bears  were  donated  by  the  company  and 
sold  to  raise  money  for  the  bone  marrow 
transplant  unit  at  the  Queen  Elizabeth 
Hospital,  Birmingham  by  Mr  John  Busby 
(left),  himself  a  leukaemia  victim.  Pictured 
with  him  are  Barbara  Fleetwood,  who 
made  the  bears,  and  Henry  Cooper,  who 
presented  a  £1,000  cheque  towards  Mr 
Busby's  sponsored  sky  hike 


The  UK  and  Australia  have  signed  an 
agreement  under  which  Australian 
citizens  can  obtain  medical  treatment  on 
the  NHS  while  visiting  the  UK. 

A  similar  arrangement  applies  to  UK 
citizens  in  Australia  for  a  temporary  —  not 
more  than  six  months  —  stay.  Statutory 
payments,  eg  prescription  charges  still 
have  to  be  paid.  The  agreement  comes 
into  effect  on  July  1 . 


m-!r«~~~~~~  .  _ — — „_ -^-r===s&  -Ax. 
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New  vans  mean 
better  Vantage 

Vestric  are  introducing  red  and  white 
livery  on  20  new  vans  from  April. 

The  distinctive  livery  will  give  the 
Vantage  name  greater  prominence  in  the 
High  Street,  say  Vestric.  A  new  range  of 
POS  packs,  shopfittings  and  a  re-designed 
VNP  magazine  are  also  being  introduced. 

Alan  Turner,  retail  development 
manager,  comments,  "The  instantly 
recognisable  logo  represents  part  of  our 
commitment  to  the  community  pharmacy 
and  the  principles  of  Vantage." 

S&N  profits 

■ 

increase 

The  stock  market  has  welcomed 
Smith  &  Nephew's  announcement 
of  a  27  per  cent  rise  in  pre-tax  profits 
for  1985. 

The  group's  preliminary  results  for  the 
year  ended  December  28  show  profits  of 
£70. 6m  before  tax,  with  sales  up  13  per 
cent  at  £423m.  Operating  profits  stood  at 
£66. 7m. 

Medical  and  healthcare  products 
brought  m  £242. 7m  of  sales,  compared 
with  £190m  m  1984.  Personal  hygiene 
accounted  for  £41 .  lm  (£40. 4m)  and 
toiletries  saw  a  slight  fall  in  sales,  from 
£25m  m  1984  to  £24. 5m  last  year. 

Superdrug's  size 
will  double 

Superdrug  have  pushed  their  profits 
up  by  18.5  per  cent  for  the  year 
ended  March  1  and  now  aim  to 
double  the  group's  size  nationwide. 

Announcing  the  £10. 36m  profits  — 
compared  with  £8. 74m  in  1984  — 
chairman  Mr  H.  Goldstein  said  the 
foundations  were  now  laid  for  increased 
expansion.  Turnover  has  gone  up  27  per 
cent  to  £164. 29m,  says  the  group,  with  new 
stores  accounting  for  15.25  per  cent  and 
existing  outlets  for  8  per  cent.  The 
remaining  4  per  cent  comes  from  inflation. 
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Image  stays  the  same 
say  Underwoods 


Underwoods  (Cash  Chemists)  have 
denied  reports  that  they  are 
planning  a  change  of  image. 

An  article  in  Marketing  magazine 
suggested  that  the  group  was  heading  for  a 
shift  of  emphasis  onto  the  "convenience 
store"  appeal,  along  the  lines  taken  by 
Boots  (see  C&D  last  week,  p565). 

Trading  director  Dennis  Casey  told 
C&D  that  Underwoods  would  not  be 
moving  away  from  normal  operations. 
"Our  image  is  very  successful.  We  don't 
need  to  change  it.  Technically  it's  true  that 


any  good  retailer  is  flexible.  But  we're  still 
hard  and  fast  a  pharmacy-backed  group 
selling  traditional  lines." 

Underwoods  made  their  stock  market 
debut  at  the  end  of  last  year  and 
announced  their  intention  to  go  national. 
The  new  image  was  reported  to  be  under 
consideration  as  part  of  a  corporate 
campaign. 

"Our  shops  do  carry  a  variety  of 
different  lines,"  said  Mr  Casey.  "We  carry 
things  like  DIY  in  a  couple  of  stores.  But 
that  just  reflects  the  local  demand." 


Index  to  grow 

AGB  Research  and  Intercontinental 
Medical  Statistics  are  to  work 
together  to  develop  the  Drug  Index 
prescription  monitoring  service. 

Under  the  joint  venture  agreement 
signed  this  week,  AGB  will  carry  on  with 
their  computerised  data  collection  and 
processing  and  report  production.  IMS 
are  to  market  and  develop  the  service. 

"IMS  facilities  will  give  on-line  access 
to  the  database,"  said  AGB  group 
marketing  and  development  director 
Jeffrey  Frankel.  "It's  early  days  yet  but  we 
are  hoping  to,  perhaps  include  larger 
samples  and  regional  reporting." 

IMS  managing  director  John  Cross 
said  IMS  have  wanted  to  get  involved  with 
prescription  monitoring  for  a  while. 


Ready  with 
an  answer 

Ever  Ready  have  entered  the  paper 
war  between  their  parent  company 
Hanson  Trust  and  Imperial  Foods. 

A  series  of  Press  advertisements  from 
both  sides  has  marked  the  takeover  battle, 
with  Hanson  and  United  Biscuits  making 
rival  bids  of  over  £2  billion  for  Imperial 
(see  In  the  City.  March  1,  p401). 

In  a  leaflet  sent  to  management  and 
trade  buyers,  Ever  Ready  complain  of 
"unfair  and  unfounded  charges"  in 
Imperial's  advertisements.  Admitting  that 
they  lost  some  market  share  following  the 
Hanson  takeover  four  years  ago,  Ever 
Ready  say  they  were  not  then  seriously 
involved  in  the  alkaline  market.  "Since 
then,"  says  the  company,  "lost  ground  has 
been  regained  following  the  launch  of 
Gold  Seal."  The  company  also  denies 
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being  a  "one  battery  company"  and  claims 
to  outsell  all  its  competitors  put  together. 

In  a  covering  letter  to  customers, 
managing  director  Bob  Nevitt  says  the 
company  was  singled  out  for  attack 
"..  .because  of  its  presence  in  most  types  of 
retail  outlet,  and  its  high  profile." 


A  leakproof 
argument 

for anyone 
who  thinks 
we  haven't  got 
a  future. 


Dixon's  buy  lab 

Dixons  Colour  Laboratories  are 
buying  the  Wimbledon  processing 
laboratory  from  Agfa  Gevaert. 

The  company  plans  to  build  up  a 
negative  film  processing  and  printing 
operation,  alongside  their  reversal 
processing  lines.  Agfa  process  paid  films 
will  still  be  processed  at  Wimbledon,  and 
the  existing  over  the  counter  service  will 
be  maintained.  DCL  say  they  have  agreed 
to  take  over  the  staff,  and  the  present 
management  team  will  run  the  laboratory. 
But  they  now  expect  more  staff 
recruitment  to  meet  their  new  needs. 


;  ■ 


tip 


The  full  boards  of  Unichem,  OPG 
Holland  and  Wiveda  (Germany)  met  forj: 
joint  summit  in  Germany.  Taking  part  1 
discussions  were  (left  to  right)  Wiveda's  lii 
Juergen  Brink,  Unichem's  David  Mair  airi 
Peter  Dodd,  Wim  Dermer  of  OPG  an 
Wiveda's  Horst  Kassalitsky 


Healthy  rise 


Kings  wood  Chemists  owners  Book* 
McConnell's  preliminary  results  for 
1985  show  profits  from  health 
products  on  the  increase. 

The  companys  total  pre-tax  profits  are 
up  26  per  cent  on  last  year  to  £46. 5m. 
Health  products  contributed  £5. 4m  of  thi^ 
compared  to  £3. 5m  in  1984.  The  company 
says  the  Kingswood  refits  are  going  well.  I 
The  increase  comes  mainly  from  their 
American  operators,  with  reduced  losses!; 
in  American  Health. 


Record  profits 


The  Combined  English  Stores 
Group  —  who  own  the  81 -branch 
Aliens  chemist  chain  —  have 
announced  record  profits  for  the 
year  ending  January  25. 

Pre-tax  profits  are  up  39  per  cent  to 
£12. 4m  from  1985's  £9. 25m.  Turnover  has  ) 
risen  17  per  cent  to  £143m.  Group 
chairman  Murray  Gordon  attributed  the  I 
results  to  a  careful  planning  initiated  by 
the  management  team." 

PM  says  'No' 
to  VAT  relief 

A  new  plea  for  the  removal  of  VAT 
from  sanitary  towels  and  similar 
products  was  rejected  by  the  Prime 
Minister  on  Thursday. 

Miss  Jo  Richardson  (Lab)  pointed  out 
that  many  women  spend  £2  or  £3  a  month 
on  sanitary  products.  Stressing  that  many 
of  them  are  in  low  paid  jobs  or  dependent 
on  supplementary  benefit  she  said  "as  they 
have  not  had  one  penny  of  help  out  of  the 
Budget,  will  the  Prime  Minister  ask  the 
Chancellor  of  the  Excheguer  to  take  the 
earliest  opportunity  to  remove  VAT  from 
sanitary  products?" 

Mrs  Thatcher  replied:  "No.  I  believe 
this  is  a  matter  that  has  come  up  every  yeai 
on  the  Budget  for  many  years." 
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Jlster  gets 
umark  show 


he  first  Numark  trade  fair  in  Ulster 
to  be  held  at  the  Drumkeen  Hotel, 
pper  Galwally.  Belfast  on  April  30 
nd  May  1. 

Organised  by  Northern  Ireland 
umark  franchise  wholesaler  S.  Haydock 
Co  and  their  associate  company 
aydock  Agencies,  the  show  will  be  open 
om  noon  to  9pm  each  day  —  35 
anufacturers  are  covering  the  generic 
rugs,  OTC  medicines,  toiletries,  baby 
roducts,  photographic,  sanpro, 
ectrical,  sunglasses  and  sundries 
arkets. 

Any  chemist  entering  attending  the 
low  will  be  able  to  take  part  in  a  £750 
Diiday  draw. 


wrsday,  April  3 


EVENTS  ■  IBUSINESS  AND  THE  ECONOMY! 


lilax  &  District  Branch,  Pharmaceutical  Society,  Boars 
Southgate,  Halifax  at  8pm.  Annual  General  Meeting 

ivance  Information 

lallenge  and  Opportunity"  at  the  1986  World  Packaging 
gress,  The  Hotel  Metropole,  National  Exhibition  Centre, 
mmgham,  April  19  and  20  Information  package  from  The 
itute  of  Packaging,  Sysonby  Lodge,  Nottingham  Road, 
Hon  Mowbray,  Leics  LE13  ONU 

rsey  Region,  Pharmaceutical  Society,  annual  lecture, 
tgraduate  medical  centre,  Countess  of  Chester  Hospital, 
ster,  Thursday,  May  1,  at  7.45pm.  Mrs  E  Henshall, 
mber  of  the  Nuffield  Inquiry  Committer,  on  'The  Nuffield 
Jidation  —  Pharmacy  Inquiry  and  Report 
istchem  '86,  Bristol  Exhibition  Centre,  May  1 1  and  12. 

on  forum  entitled  The  pharmacist,  general  practitionei 
the  patient'  and  a  computing  demonstration.  Further 
■rmation  from  Eric  Gregory/Shirley  Gledstone  {tel:  0272 
[02). 

dical  Entomology  Centre,  University  of  Cambridge  1986. 

dential  courses.  "Clinical  advances  in  scabies  control," 
nbndge  July  3  and  4.  Tuition  &  accommodation  £173  pms 
20  VAT  "Human  Louse  control  management,"  Durham  July 
and  17.  Tuition  &  accommodation  NHS,  LEA  and 
'ironmental  health  staff  £  139 . 50  plus  £6 . 68  VAT .  Other 
ticipants  £169.50  plus  £6  68  VAT.  Details  from  Joanna 
kenden,  course  organiser,  MEC  London  Office,  London 
9JT  (tel:  01-341  5717) 

e  Nuifield  Report  and  its  recommendations  for 
nrnacy  practice."  West  Midlands  Education  Day  1986, 
nagement  centre,  Nelson  Building,  Aston  University,  Aston 
ingle,  Gosta  Green,  Birmingham,  Wednesday,  April  30, 
n  to  9pm .  Speakers  include  John  Ferguson ,  secretary  and 
istrar  of  the  Pharmaceutical  Society  and  Mrs  Minam  Harris, 
retary  of  the  Nuffield  Inquiry  into  Pharmacy  Buffet  supper 
ihei  details  from  Alison  Morley,  continuing  education 
rses  organiser,  Department  of  Pharmaceutical  Sciences, 
on  University  (tel-  021-359  3611  ex  4199/4171). 


aiming  Permission  for  Small 
isinesses:  A  Step  by  Step  Guide  is  a  32 

ge  booklet  on  whether  people  need 
anning  permission  and  how  to  get  it.  To 
ck  up  the  guide  —  published  by  the 
partment  of  Environment  and  the  Welsh 
ice  —  a  circular  has  been  sent  to  local 
thorities,  encouraging  small  business 
velopment. 

The  free  booklet  can  be  ordered  from 
?  Department  of  the  Environment, 
stribution  Section,  Building  3,  Victoria 
>ad,  South  Ruislip, 
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Healthy  prospects  for 
medium  term  sales 

Government  assumptions  about  the  future  of  the  economy, 
which  helped  shape  the  Budget  proposals,  were  distinctly 
more  optimistic  than  those  from  many  independent 
forecasters.  But  in  the  past.  Treasury  predictions  have  proved 
remarkably  accurate,  and  the  hard  evidence  of  falling  interest 
and  inflation  rates  suggest  that  the  outlook  for  the  medium 
term  really  is  healthy. 


The  mam  driving  force  behind  the 
official  forecast  of  3  per  cent  growth  —  the 
same  as  in  1985  —  will  be  consumer 
spending.  This  is  expected  to  increase  by  4 
per  cent,  fuelled  by  a  5  per  cent  increase 
in  disposable  income. 

The  latest  FT/CBI  survey  of  retailers 
and  wholesalers,  carried  out  before  the 
Budget  and  subsequent  interest  rate  cuts, 


reveals  that  most  businesses  expected  sales 
volume  to  increase  in  March,  after  a 
slowdown  in  February.  Estimates  by  the 
Department  of  Trade  and  Industry  show 
the  volume  of  February's  retail  sales  3.8 
per  cent  higher  than  twelve  months  before. 
In  the  three  months  December  to 
February,  the  level  of  sales  was  1  per  cent 
higher  than  in  the  previous  three  months. 


Business  Statistics 


Prices  and  costs 

Latest 

data 

Previous  data 

%  change 
on  year 

Retail  prices  (January  1974  =  100): 

all  items 

Feb 

381.1 

Jan 

379.7 

5.1 

medicines,  toiletries 

Feb 

410.6 

Jan 

401.1 

8  8 

Producer  prices  (1980  =  100): 

manufacturing  industry,  excl  food 

Feb 

140.3 

Jan 

139.6 

5.3 

chemical  industry 

Feb 

134.6 

Jan 

134.3 

J  'i 

pharmaceutical  products 

Feb 

141.3 

Ian 

1409 

4.3 

toilet  preparations  for  men 

Feb 

1506 

Jan 

150.6 

3.5 

other  toilet  preparations 

F.-l: 

134  7 

Jan 

134.1 

1.0 

surgical  dressings 

Feb 

160.2 

Jan 

160.1 

8  5 

photographic  materials  and  chemicals 

Fel 

138.1 

Jan 

135.8 

.'  8 

Average  earnings*  (January  1980  =  100) 

distribution  and  repairs 

Dec 

174.8 

Nov 

167  7 

8.0 

chemicals  and  man-made  fibres 

Dec 

1906 

Nov 

195.3 

6.2 

Output  &  overseas  trade 

Manufacturers'  sales*  {current  prices)  £m: 

pharmaceutical  products 

3rdqtr 

830  0 

848  0 

7.0 

perfumes,  cosmetics  and  toilet  preparations 

3rd  qtr 

339.0 

307.0 

.<  i 

Home  sales*  (current  prices)  £m 

pharmaceutical  products 

3rd  qtr 

476.0 

465  0 

-10 

perfumes,  cosmetics  and  toilet  preparations 

3rd  qtr 

255.0 

224  0 

15  0 

Exports*  (current  prices)  £m 

pharmaceutical  products 

3rd  qtr 

355.0 

383  0 

20.0 

perfumes,  cosmetics  and  toilet  preparations 

3rd  qtr 

84.0 

83  0 

18.0 

Imports*  (current  prices)  £m: 

pharmaceutical  products 

3rd  qtr 

163,0 

164.0 

2.0 

perfumes,  cosmetics  and  toilet  preparations 

3rd  qtr 

54.0 

48.0 

0 

Sales 

Consumers'  expenditure  (1980  prices)  £  bn 

4th  qtr 

37  5 

37  5 

2  4 

Retail  sales*  (value)  per  week  (1980  =  100): 

all  retail  businesses 

Jan 

146.0 

210.0 

9.0 

chemists 

Jan 

166 

269 

:  i  o 

Business  indicators 

Average  earnings  index  (1980  =  100) 

Jan 

177.0 

180  0 

8  3 

Capital  expenditure  (1980  prices)  £m 

distribution 

4th  qtr 

.!».. 

1072 

8  0 

Stock  changes  (1980  prices)  £m 

wholesalers 

4th  qtr 

33 

-142 

retailers 

4th  qtr 

21 1  i 

125 

Unemployment  (UK)  per  cent 

Jan 

14.1 

13.5 

2.2 

Live  births  (thous) 

England  and  Wales 

4th  qtr 

161 

173 

i  0 

Sources  Central  Statistical  Office,  Department  of  Employment,  Department  oi  Trade  and  Industry,  HM  Customs  &  Excise,  OPCS 
All  figures  seasonally  adjusted  except  where  marked* 
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Medicine  &  toiletry  price  increases  edge  down 


in 


Kelail  I'rices 


Source  Dept  uf  Employment 


Medicines,  surgical  goods 
and  toiletries 


Ml  goods 


J         S        I)  M 

1983 


S         I)       M        J         SI)  M 

1984  19X5 


Pharmaceutical  wholesale  prices  increase 


Producer  Selling  I'rices 


Ml  manufactured  goods 


Source-  Dept  of  Trade  and  Industry 

Perfumes, cosmetics  and 
toilet  preparations 


Pharmaceutical  products 


J         S         I)        M         J  S         I)        M        J  S      D  M 

1983  1984  1985 


Pharmaceutical  production  sluggish 
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Source:  Central  Statistical  Office 
Pharmaceutical  products 


Perfumes, cosmetics  and 
toilet  preparations 


Ml  manufacturing 
(seasonally  adjusted) 


Ql     Q2     Q3    Q4     Ql     Q2     Q3     Q4      Ql    Q2    Q3  Q4 

Q  =  quarterly  1983  J984  ]98& 


Retail  chemists'  sales  move  ahead 


25 

15 
K) 

5 


Retail  Sales  (Value.  3  month  average) 


Source.  Dept  of  Trade  and  Industry 


Chemists 


All  retail 
businesses 


MJ         SDM        J         S         I)        M        J  SD 

1983  1984  1985 


In  value  terms,  January  saw  retail 
chemists  business  some  13  per  cent  up  on 
1985.  The  index  of  sales  stood  at  166 
(1980  =  100),  after  a  record  269  in 
December.  The  value  of  retail  chemists' 
sales  last  year  was  16  per  cent  higher  than 
in  1984,  while  for  retail  businesses  overall, 
the  increase  was  9  per  cent. 

Retail  prices  are  well  on  course  to 
achieve  the  3'/2  per  cent  rate  of  inflation 
which  the  Treasury  expects  by  the  end  of 
the  year.  The  retail  price  index  for 
medicines,  toiletries  and  surgical  goods 
peaked  at  an  1 1  per  cent  year-on-year  rate 
of  increase  last  December  —  but  has  since 
slowed  to  9  per  cent  or  so,  still  well  above 
the  all-time  figure  of  5.1  per  cent. 

At  the  wholesale  level,  pharmaceutical 
products  have  edged  up  to  the  4-5  per  cent 
inflation  level,  after  a  dip  to  3  per  cent 
during  the  Autumn.  Factory-gate  price 
increases  for  perfumes,  cosmetics  and 
toiletry  preparations  have  been  steady  at  1 
per  cent  or  less  since  last  Summer. 

Further  back  in  the  price  pipeline, 
pharmaceutical  product  manufacturers' 
raw  material  and  fuel  costs  increased  at  an 
annual  rate  of  5.4  per  cent  during  the 
fourth  quarter  of  1985,  while  input  costs  for 
the  makers  of  perfumes,  cosmetics  and 
toilet  preparations  rose  by  4  per  cent. 

Newly  revised  statistics  on  stock  levels 
show  that  in  the  distribution  industries, 
wholesalers'  stocks  fell  by  around  £35m,  at 
1980  prices,  during  the  fourth  quarter  of 
1985.  Over  the  whole  of  last  year,  stocks 
were  reduced  by  some  £165m.  Meanwhile 
retailers'  stocks  increased  by  almost  £205m 
in  the  fourth  quarter,  at  1980  prices, 
leading  to  stockbuilding  of  about  £350m 
during  1985.  Manufacturers  destocked  by 
£135m  during  the  fourth  quarter,  and  by 
£3 15m  over  the  whole  year. 

Following  nearly  three  years  of  strong 
growth,  output  of  the  chemicals  industry 
fell  back  in  the  third  and  fourth  quarters  of 
1985.  However,  output  for  the  whole  of  the 
year  was  up  by  4  per  cent,  a  faster  rate  of 
growth  than  for  manufacturing  overall. 

In  the  first  nine  months  of  1985  growth 
was  particularly  marked  in  sectors 
supplying  consumer  products,  according 
to  the  Department  of  Trade  and  Industry. 
Output  gains  in  perfumes,  cosmetics  and 
toilet  preparations  measured  17  per  cent, 
photographic  materials  and  chemicals 
improved  by  10  per  cent,  and  output  of 
pharmaceuticals  was  up  8  per  cent. 

Sectors  showing  large  gains  in  imports 
during  the  first  nine  months  of  the  year 
included  perfumes,  cosmetics  and  toilet 
preparations,  13  per  cent  up. 

The  volume  of  capital  expenditure  by 
the  UK  chemical  industry  fell  by  Wz  per 
cent  in  the  third  quarter.  But  it  was  still  22 
per  cent  higher  in  the  first  three  quarters 
of  1985  than  a  year  before. 
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Appointments 

Ernest  Jackson  and  Co.  Ltd.  of  Crediton, 
Devon  specialists  in  pharmaceutical 
pastilles  and  lozenges  require  a 

TECHNICAL  MANAGER 

to  be  responsible  for  product  development, 
overall  quality  control  and  product 
licensing. 

Thp  criiitnhlp  rnnrliHntp  will  bp  n  rhnrtprpH 
chemist  who  is  a  qualified  person  in  the 
pharmaceutical  industry. 

This  is  an  excellent  opportunity  to  join  the 
small  management  team  of  a  long- 
established  company  situated  in  mid- 
uevon. 

Salary  in  keeping  with  qualifications  and 
experience  including  relocation  assistance, 
where  appropriate. 

AY       DHSS  LICENSED  CONTRACT 

MANUFACTURER  \ 

requires  a 

MANUFACTURING  MANAGER 

for 

BULK  TARI  FT  AND  1  IOUID  PI  A  NT 

Applicants  should  be  experienced  in  pharmaceutical 
formulation/ processing  and  hold  qualifications  in 
pharmacy  or  chemistry  to  required  licencing 
authority  standards.  We  are  looking  for  an 
experienced  manager  capable  of  controlling  and 
motivating  a  very  flexible  manufacturing  operation. 

Good  salary  and  employment  package  offered; 
i itjyuiiduifc;  <jm  qudiniudiion  anu  experience. 

Appy  in  confidence  with  brief  c.v.  to:  — 
THE  MANAGING  DIRECTOR 

LALEHAiyi  Newman  Lane,  Alton,  Hants.  J 

Apply  in  writing  in  the  first  instance  with  a 
brief  c.v.  to: 
The  Managing  Director 

Business  Opportunities 

Ernest  Jackson  &  Co.  Ltd., 
29  High  Street,  Crediton,  Devon  EX17  3AP. 

LARGE  CHEMIST  GROUP  SEEKS  TO  PURCHASE 
CHEMIST  COUNTER  AND  ETHICAL  LINES. 

ARE  YOU  GETTING  A  GOOD  DEAL 

mWk  K ■    mMk  4Mfc  ■  ■  u a  mm  mm  mm     m  mm  mm*     mm  mm  mam         m  m 

ON  COUNTER  AND  ETHICAL 

FMnnnpirrl  S<arvir*oc 

PRODUCTS? 

IF  SO  WE  WOULD  LIKE  TO  BUY  FROM  YOU  ON  A  REGULAR 

DICIC 

We  are  seeking:  — 
*  Fast  moving  counter  goods 

*  All  UKethicals 

*  Any  quantity  purchased 

*  Any  distance  considered 

*  Confidentiality 

*  Continuity  of  supply  preferred 
*  Only  Bona  Fide  deals 

Please  telephone  us:  01-647  0006 

MORTGAGES 

Professional  consultants  give  advice 
to  firms,  staff  and  others  on 
mortgage  finance.  Domestic, 
Commercial,  Industrial.  Write: 

Southdown  Mortgage  Enterprises  Limited, 
42  London  Road,  HORSHAM  RH12  1  AY.  or 
ring  special  number  01-642  5168 
mornings  of  evenings. 
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Business  Opportunities 


Irish  Pharmaceutical 
Distributors  seeks 
additional  leading 
lines  for  supply  to  the 
retail  pharmacy  trade 
in  Ireland. 


Please  contact:  — 
THE  GENERAL  MANAGER, 
BLACKHALL  PHARMACEUTICAL 
DISTRIBUTORS  LTD., 
13  BLACKHALL  PLACE,  DUBLIN  7,  IRELAND. 


Distributor  Wanted 


FRENCH  PHARMACEUTICAL  COMPANY 

(turnover  7.7  million  pounds),  specialized  in 
antiparasitical  and  laxative  products,  operating 
in  more  than  40  countries,  is  looking  for  a 
distributor  in  the  U.K. 

For  further  details,  please  contact:  — 
EXPORT  DEPARTMENT,  LABORATOIRES 
APPLIPHARM,  469  CHEMIN  DU  LITTORAL, 
F-l  3016  MARSEILLE.  TEL:  91  69  90  11 
TELEX:  400320. 


Stock  for  Sale 


LICENCED 

LABELLED 

LEGAL 


IF  YOU  WOULD  LIKE  FULL  DETAILS  OF 
OUR  RANGE  OF  EEC 

PHARMACEUTICALS  AND  A  CHAT  WITH 
OUR  PHARMACIST  ABOUT  OUR  FAST 
PERSONAL  SERVICE  GIVE  US  A  CALL 
ANY  TIME  ON  01  551  6262  or  550  2773 


EXP0-PHARM  LTD,  YOUR  PROFESSIONAL  SUPPLIER. 


Stock  for  Sale 


SPECIAL  OFFERS 


a)  Gillette  Gil  Blades  5X20 
Priced  97p  £12.99 

b)  Gillette  Contour  Blades  5X20 
Priced  99p    £13  25 

c)  Wilkinson  Profile  Blades  5X20 
30%  Off  Trade    £  1 2  40 

d)  Wilkinson  Wll  BLADES  5X20 
30%  Off  Trade  £11.23 

e)  PEAUDOUCE  NAPPIES 
ECONOMY  1 
Mini-Super-Maxi  £18.99/6 
PEAUDOUCE  NAPPIES 
ECONOMY  2 

Mini  Super-Maxi  Chi Idsize 

£17  99/3 
g)  PAMPERS  NAPPIES  CARRY 

CARTON 
Plus  a  wide  range  of  branded  Perf 
Contact 

D.M.  WHOLESALE  SUPPLIES  LTD 
Unit  0,  217  Abbeydale  Road 
OH  North  Circular  load 
WEMBLEY,  MIDDX.  HA0  1WQ 
Tel:  01-991  2522 


f) 


Mini-Super-Max i-Max i  Plus 
£18.99/3 

h)  SMA  GOLD  CAP 
450gmsX24  £37.92 
900gmsX12  £36.60 

i)  KODAK  FILMS 

CP  1  35-24  Aug  86  Expiry  30%  Off  Trade 
CP  1  35-24  Long  Dates  20%  Off  Trade 
CP.l  35-36  Long  Dates  20%  Off  Trade 
CL  1  10  24  Nov  86  Expiry  20%  Off  Trade 
l)  Polaroid  SX  70  Single  £4.92  Each 

600  Single  £4.60  Each 
k)  Duracel  I  batteries  MN 1500  4X10 
£7  20 

I)  Recital  Haircolours  £4  34  For  3 


umes,  toiletries  and  sundries  available. 
Opening  Hours: 

ionday-Tussday-Friday     1 0am-6.30pm 
Wednesday-Thursday    1 0.00am-8.00pm 
Saturday  Closed 
Sunday  10.00am-2.0Qpm 


SALE  OF  PHARMACEUTICALS 

The  Receiver  of  Bomore  Medical  Supplies 

Ltd  invites  offers  for  the  company's 
remaining  stock  of  pharmaceuticals.  Stock 
lists  will  be  supplied  on  request.  Please 
contact: 


E.F.J.  DAY,  RECEIVER,  BOMORE  MEDICAL 
SUIWUIS  ITIQ>  ,  UNITS  J II  K,  MOLILMEAID'  F.ST  ATE, 
STAINES,  MIDDLESEX  TW184UQ. 
TELEPHONE:  0784-63112. 


KODAK  20%  OFF 

PLUS  £18  PERFUME  ON  10  PACKS 

TELEPHONE  YOUR  ORDER  FOR  NATIONWIDE  DELIVERY. 

WEST  LONDON  LTD,  01-993  6409 
397  ACTON  LANE,  LONDON  W3. 


PHARMACEUTICALS 

Imports/Generics, 
Bargain  Prices,  Fast 
Delivery,  All  products 
wholesale 

McKinlay-Hen-Ripley  Ltd., 
223  Blackstock  Road,  London  N5  2LL 
01-226  3542/4811 
Telex:  23152  MOW  G  370 


CHEMIST  & 
DRUGGIST  GETS 
RESULTS!! 


Professional  Prescription 
Computer  Labelling 


Simply  the  best 

The  Park  range  of  Computer  Labelling  Systems  -  simply  the  best 
Prove  it  for  yourself  with  a  14  day  Free  trial. 

SYS  1 1  VIS  FROM  £650  TO  THE  NEW  DISK-BASED  SYSTEM  800  AT  £1215.  PRICES  EXCLUDE  VAT  AND  INCLUDE  A 10%  NPA  REBATE 


Contact  David  Coleman  or 
Mike  Spirmce  MPS 
Park  Systems  Lid. 

41-43  Parliament  Stre 
Liverpool  L8  5RN. 
Tel  051-708  8800 
Telex:  628622 


an  or  . 

>  i 


Singapore  Agents 
Summit  Co. 

Ruin/  Industrial  Estate, 
Singapore  1334 


APPROVED 
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Professional  Prescription 
Computer  Labelling 


^tAatkeX  Leaders  in  Pharmacy  labelling  systems  throughout  the  UK\ 

John  Richardson 
Computet  s  Ud 

Beware  of  false  claims  - 
no  system  can  beat  ours! 

Prices  from  £1098  or  £7  85  per  week  -  10%  NPA  rebate  included 


fREIPOll  Ptesfon  PUft  BBS  lei.  ©If »  >l)ff>» 


Labels 


TOP  QUALITY  M  A  DC  I  C 

self-adhesive  LMDEL3 

FOR  COMPUTER  OR  TYPEWRITER  USE 


DELIVERED  WITHIN  14  DAYS  OR 

NO  CHARGE 

THAT'S  THE  PARK  PRINTING  PLEDGE 
PHONE  AMANDA  NOW 
FOR  FULL  DETAILS n/-.  7/1 0  QQf\f\ 

\RK  PRINTING  Jl  J3  PARLIAMENT  STREET  LIVERPOOl  L85RN    UJ  1,/UO  OOUU 


TO  ADVERTISE 
IN  CHEMIST 

AND  DRUGGIST 
TELEPHONE: 
0732  364422 

EXT.  210 

NOW!! 


The  leading 
gt/a/Vry  supplier  in  the  UK  for 
Computer  or  Typewriter  - 
every  system  catered  for. 


ring  now  for  prices 
LEEDS  (0532)  752653 
24  hour  answering  service 


Pharmaceutical  Packaging  Leeds 

P0  Box  1 40  6  Kirkstall  Hill  Leeds  LS1 1 QE 


Shopfitting 


Shopiitting 


marspec 

^SfSHOPFITTING  LTD 


Attractive  modular  shopfittings  at  competitive 
prices. 

For  a  new  perspective  in  pharmacy  design. 


Quality  and  original  Continental  Systems  plus 
total  package  NPA  recommended  NO  system 
matches  UMDASCH  for  quality. 

Prices  pleasantly  competitive. 
See  for  yourself. .  .there's  no  obligation. 


Apeils  Systems  Ltd,  Unit  P,  Kingsway 
Trading  Estate,  Kingsway,  Luton, 
Bedfordshire. 
Ring  Luton  (0582)  457111 


NOW! 


C 


Lux  L 


■UX  LINE 

SHOPFITTERS  FOR  THE  PHARMACY 


REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE,  NPA 
&  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 


LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON 

BUZZARD,  BEDS 

TEL:  0525-381356 


shonFiktm 


Telephone:  0392  216606 

Unit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


t    0761 418941 


Cteatofs  and  'Manufacturers  of  Individual 
Environments  fot"the<l^fessionalcPhat"macy 

SALES  OFFICE:  HALLATR0W  ROAD.  PAULT0N .  AVON 


LEXDRUM 

0626  834077 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXDRUM  STOREFITTERS 
Chappie  Rd;  Bovey  Tracey,  Devon 

k  0626834077 
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New  team 
at  Ferryman 

Herbert  Ferryman  director  Bill  Cox 
is  to  retire  after  22  years  with  the 
company. 

Mr  Cox  bought  the  wholesalers  in 
1963,  with  his  brother  Peter.  They  now 
plan  to  develop  a  financial  services 
company  operating  outside  pharmacy. 
They'll  be  keeping  up  their  contacts  with 
Ferryman  and  new  owners  AAH  through 
the  consultancy  services  they  are 
providing  for  AAH's  pharmacist  loan 
scheme.  Peter  Cox  continues  as  a  non- 
executive director  on  the  Ferryman  board. 


Bill  Cox 


Malcolm  Guthrie 


From  April  1  Malcolm  Guthrie  will 
take  over  responsibility  for  running  the 
company.  On  the  same  day  operations 
director  Len  Parsons  reaches  retirement 
age  and  is  being  replaced  by  Ferryman's 
Reading  branch  manager  Tim  Dunn. 

AAH  director  Bill  Revell  paid  special 
tribute  to  the  work  of  the  two  retiring 
directors  in  building  up  the  Ferryman 
business  during  difficult  years  for  the 
trade,  and  making  sure  the  transfer  of 
responsibilities  to  the  new  senior 
management  team  went  smoothly. 


Slippery  slope 
to..,  success! 

Three  British  pharmacists  won 
medals  in  this  year's  World  Ski  Cup 
for  Pharmacists,  held  last  week  in 
Villars-sur-Ollon,  Switzerland. 

All  the  medals  were  for  cross-country 
ski-mg.  Trevor  Darke,  a  proprietor 
pharmacist  from  South  Shields,  won  a 
silver  medal  in  his  category.  Alan 
Haycocks,  a  locum  pharmacist  from 
Devon,  won  a  bronze,  and  Adrienne  de 
Mont,  C&Ws  Contributing  Editor,  won  a 
silver  medal  (solely  because  there  were 
only  two  competitors  in  her  class!).  Joe 
Cotter,  a  proprietor  from  Liverpool,  was 
forced  to  retire  when  he  broke  a  ski. 

typesetting  and  graphics  by  Magset  Ltd.  Sidcup,  Kent  Printed 
Reg  i  .lered  at  the  Post  Ollice  as  a  Newspaper  29.31  8s  Contents  l?- 
photocopying,  recording  or  otherwise  without  the  prior  permission 
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The  Welsh  School  of  Pharmacy  are  the  winners  of  the  1986  Victor  Ludorum  team  prize  at 
the  British  Pharmaceutical  Students  Association  sports  finals,  held  at  Portsmouth 
Polytechnic  earlier  this  month.  The  Welsh  team  also  carried  off  the  individual  event  awards 
for  netball  and  squash,  and  are  pictured  above  with  the  other  winners  who  were:  football, 
Aberdeen;  indoor  games  and  volleyball,  The  London  School  of  Pharmacy,  and  rugby, 
Portsmouth.  The  event  was  sponsored  by  the  Pharmacy  Mutual  Insurance,  which  is 
affiliated  to  the  National  Pharmaceuticals  Association 


Only  18  pharmacists  from  five 
countries  entered  the  cross  country  event. 
The  triumph  for  the  British  medallists  was 
that  they  managed  to  complete  the  course 
(5km  for  women,  10km  for  men)  when  most 
of  them  had  never  tried  cross  country  ski- 
ing before,  the  technique  and  equipment 
being  far  different  from  downhill  ski-mg. 

Competition  was  stronger  in  the  slalom 
events,  when  over  100  pharmacists  from 
six  countries  took  part.  Mr  Darke  came 
seventh  in  his  age  group  for  the  combined 
giant  and  special  slalom,  Mr  Haydocks 
came  ninth  in  his  and  Mr  Cotter  came  13th 
in  the  giant  slalom.  At  the  first 
International  Pharma  Ski  Cup  held  in  Bad 
Hofgastein,  Austria,  in  February,  Mr 
Haycocks  won  a  gold  medal  for  the  slalom. 

The  World  Ski  Cup  is  held  in  a 
different  European  resort  each  year. 
Pharmacists  interested  in  competing  next 
year  should  contact  Madame  Dominique 
Lecaillon,  15  Rue  Armonville,  51100 
Reims,  France. 


Aid  for  Africa 

Pharm  Aid  are  looking  for  support 
from  pharmacists  to  raise  money  for 
African  famine  relief. 

The  20-strong  team  of  postgraduate 
research  students  from  The  School  of 
Pharmacy,  University  of  London,  are 
planning  to  run  in  Sport  Aid's  "Race 
against  Time, "  a  world-wide  fun  run  for 
the  African  charity  on  May  25. 

Pharm  Aid  teeshirts  will  be  available 
for  £5,  with  all  profits  going  to  Sport  Aid. 
The  postgraduate  society  is  asking  for 
sponsorship  inquiries,  donations  or  tee- 
shirt  orders  to  be  sent  to  their  office  at  the 
School  of  Pharmacy,  University  of 
London,  Brunswick  Square,  London,  tel: 
01-837  7651. 

Boots  pic:  Sir  Peter  Reynolds,  previously 
chairman  of  Walls  and  Ranks  Hovis 
McDougall,  has  been  appointed  a  non- 
executive director. 

Ever  Ready  Ltd:  Marketing  manager 
Peter  Bonner  has  been  given  the  new  post 
of  trade  marketing  manager.  Martin  Burch 
rejoins  the  company  as  marketing 
manager  from  Polycell. 

Beecham  Proprietary  Medicines:  Peter 
Glynn-Jones  has  been  made  managing 
director,  proprietaries,  western  division 
and  is  now  responsible  for  both  medicines 
and  toiletries.  His  place  as  general 
manager,  proprietary  medicines  UK  is 
taken  by  Peter  Jensen,  formerly  with 
Beecham  International. 

Prescription  Pricing  Authority:  G.S. 
Knowles,  CM.  Caley,  Dr  S.J.  Richards 
and  M.  Moodie  have  been  reappointed  as 
members. 
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Locum  pharmacist  Alan  Haycocks 
competing  in  the  giant  slalom  at  this  year's 
World  Ski  Cup  for  Pharmacists,  held  last 
week  in  Switzerland 


Manufacturing  &  Distributing  Services 


PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS.  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


Paracetamol 


Aspirin  &■  Soluble  Aspirin  Tablets. 
Blister  packed  or  bulk. 
Own  label  if  required. 

Competitive  price,  unbeatable  service 


MOLEHAVEN 


ring  us  now  on  01  965  6551 

Molehaven  Ltd,  703  Tudor  Estate 
Abbey  Road,  London  NW10  7UW 


"DORMEL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Spare  Latex  Teats  for 
well  over  50  years  —  obtainable  from  the  maiority  of  Chemist  Wholesalers 

Orders  (wholesale  only)  and  enquiries  to 
John  Dowell  &  Sons  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


® 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


Focus  Solutions 

Suppliers  &  Wholesalers  of 
Contact  Lens  Solutions 
and  Accessories 

Abatron,  Alcon,  Allergan, 
Barnes  Hind,  Bausch  & 
Lomb,  British  American 
Optical,  Calotherm, 
Contactasol,  CooperVision, 
Hydron,  Kelvin,  Sauflon, 
Smith  &  Nephew,  Titmus. 

Telephone:  Lynn  Ashburner 
at  Berkhamsted  (04427)  74326 
for  details 

Focus  Contact  Lenses 

Northbridge  Road,  Berkhamsted, 
Herts,  HP4  1EH. 


[THREE  PROVEN  SALES  WINNERS 

T0RBET0L*  Acne  Solution:  a  non-keratolylic.  bactericidal  solution 
for  spots,  pimples,  and  acne  Promotes  rapid  healing  by  destroying 
pimple-producing  bacteria,  so  reducing  inflammation  and  clearing  blocked 
pores.  Available  in  30ml  bottles. 

T0RBET0L*  Shampoo:  the  medicated  treatment  for  all  forms  of  dan- 
druff: scientifically  formulated,  containing  two  highly  effective  germicides 
to  leave  hair  clinically  clean  and  dandruff-free  Available  in  65ml  bottles. 

CALSALETTES*  Tablets:  a  natural  laxative  containing  the  pure 
vegetable  extract  Aloin  Excellent  as  a  long-term  laxative  in  the  treatment  of 
chronic  constipation,  and  just  as  effective  in  short-term  use. 

These  products  available  from  your  local  WHOLESALER  — 
and  promoted  direct  to  your  customers. 


^Il  I  L\    Furthenntormation  is  available  from 

Op  Torbet  Laboratories  Ltd 

'  ^    P0  Box  71.  Maidstone.  Kent  ME  1 5  900 


'  trademark 


Apeils-Umdasch 

-  specialist  systems  for 
specialist  applications. 
Apeils  and  Umdasch 

together  create  shopfitting 
'  styles  to  stimulate  sales  -  to 
your  advantage. 


designed  to  sell 

Apeils-Umdasch 

-  sturdy,  standard  structures  with 
subtle  variations  in  shape,  colour 
and  finish. 

Apeils-Umdasch 

-  is  a  modular  system  of 

silent  salesmen  -  spacious  display 
storage  which  pleases  the  eye  and 
beckons  the  buyers. 

Apeils-Umdasch 

-  together,  a  splendid 
shopfitting  combination  - 
and  one  that  works. 

Apeils-Umdasch  build  sales. 


Apeils  Systems  Limited, 

Unit  P,  Kingsway  Trading  Estate, 
Kingsway,  Luton, 
Bedfordshire  LU1  1  LP. 
Telephone:  Luton  (0582)  4571 1 1 . 


The  Right  Choice  at  the  Right  Price 

Shopfitting 
The 

Complete 
System 


Whatever  your  shopfitting  requirements 
ZAF  have  the  answers... 


*  Quality  Equipment 

*  Quality  Design 

*  Quality  Service 

Full  range  of  Dispensary  fittings 


"FREE  "QUOTATIONS 
NATIONAL  NETWORK  OF  LOCAL  CONSULTANTS 
NATIONAL  INSTALLATION  SERVICE 
EXCELLENT  FINANCE  FACILITIES  AVAILABLE 


N  P  A,  and  Numark  APPROVED 


for  the 
Progressive 
Pharmacist 


Chemist  &  Druggist  29  March  1986 


629 


Instant  Freshness. 

I 


LAVATORY 
FRESHENER 


New  Rish 
Lavatory  Freshener 

...the  very  latest  product  in  bathroom  freshness.  Its  unique  Frish 
fragrance  plus  longer-lasting  bigger  block  make  it  the  best  on  the  market. 
Its  striking  blister  pack  design,  backed  by  a  £2m  national  T.  V  advertising 
campaign  means  it  will  be  the  freshest  thing  in  your  shop  today!  Look  out  for 
the  easy  to  open  display  cases  and  find  a  fresh  new  way  to  make  a  big  profit. 


